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Multi-function printers 
iPod mini & iPod photo 
Digital audio workshops 
Acrobat Professional 7 


Photoshop plug-ins 
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Introducing MAC OS X Tiger. The world's most advanced operating system now puts even more 
power at your fingertips. With new features like Spotlight, Mac OS X's amazing search technology that lets you 
instantly find anything on your Mac - documents, emails, contacts, bookmarks, images, even things inside PDF files. 

TM and ©2005 Apple Computer Australia Pty Ltd. For more info, call 133 MAC (622) or visit www.apple.com.au/macosx/ apbo 839 /mw 
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[J^J Chiropractors 


Bay Chiropractic Center (858) 555-1111 
3387 Anchor Rd. 

San Diago, CA 92117 


Lakeshore Chiropractic (858) 555-1331 

Center 2085 Sand Piper Blvd. 

San Diego, CA 91912 


Convert Speed 


Kilometers/Hour 


(619)444-1212 
5512 Redondo Way 
San Diego, CA 92036 
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Milton Bendy, DC 


96.55789 



And Dashboard, a whole new world of timesaving widgets. Instead of having to visit multiple websites for things like weather 
forecasts, stock quotes, business listings or airline flights, Dashboard brings it all to you instantly, then disappears instantly so you 
can go back to what you were doing. Just two of Tiger's more than 200 new features that will change how you use your computer. 




































I AppleCentre 



Mac OS X "Tiger" 

only $199 

at your AppleCentre now. 


Just some of Mac OS X Tiger's 200+ innovative features that 
will change the way you use your Mac. 



Spotlight Dashboard Automator 

Instantly find anything anywhere on your A world of widgets that bring information to Automator works like a tireless robot inside 
Mac - documents, emails, contacts, images, you instantly - weather forecasts, stock your computer to help you streamline 

even things inside PDF files. quotes, yellow pages or airline flights. challenging or annoying repetitve tasks 

without programming. 


V AppleCentre 


Find your local AppleCentre at 

www.applecentrestore.com.au 




New model 
G5, iMac 
and eMac 



in stores now 
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We've got it all! 
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ACT 

AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5, 350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Dee Why, 856a Pittwater Road, 02 9971 5000 

AppleCentre Hurstville, Shop 4,124 Forest Road , 02 9570 5411 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle, 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney, 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St, Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Penrith, Unit 2, Cnr Batt & Regentville Sts, 02 4722 8311 

AppleCentre Pymble, 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CDB, 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Tamworth, Shop 2 Kable Korner, 1 Darling St, 02 6764 7777 

AppleCentre Taylor Square, 11-21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Taree, Shop 1 -3,11 Manning Street, 02 6551 8877 

AppleCentre Wagga Wagga , 46 Fitzmaurice Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 

AppleCentre Wollongong, Cnr Crown and Kembla Streets, 02 4228 4999 

NT 

AppleCentre Ishop NT, 22 Mander Road , 08 8939 0585 

QLD 

AppleCentre Brisbane Cbd, 260 Adelaide Street, 07 3220 0400 

AppleCentre Cairns, 7 Anderson Street, 07 4051 9966 

AppleCentre Mackay, Shop 2,29 Gregory Street, 07 4953 0711 

AppleCentre New Farm, 34 James Street, 07 3852 1666 

AppleCentre Rockhampton, 90 Musgrave Street, 07 4927 0847 

AppleCentre Sunshine Coast, 2/93 Aerodrome Road , 07 5451 0544 

AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 

AppleCentre Townsville, Student Association Mall, James Cook Uni, Douglas, 07 4725 8959 

SA 

AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 
AppleCentre CBD Adelaide, 7 Stephen's Place, 08 8410 8585 
AppleCentre Glenunga , Shop 1,315 Glen Osmond Road , 08 8338 7444 
AppleCentre Norwood , Shop 5,177-193 The Parade, 08 8333 0922 

TAS 

AppleCentre Hobart , 99 Liverpool Street, 03 6238 1000 
AppleCentre Launceston , 99 George Street, 03 6334 6116 

VIC 

AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Chadstone, Chadstone Shopping Centre. Lower Level., 03 9568 8655 

AppleCentre Chapel Street, 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street, 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong, 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe, 71 Upper Heidelberg Road , 03 9497 4011 

AppleCentre Malvern, 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds, 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond, 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse, 546 Whitehorse Road, Mont Albert, 03 9898 9344 

WA 

AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands , 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup, 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn, Shop 5,148 Scarborough Beach Rd , 08 9444 9988 

AppleCentre Perth, Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 


m AppleCentre 
































Shuffle with new G5 

Import with speed, then plug-in and relax 


w 


The creative class needs superior tools to produce designs, 
music, high-definition video or the next scientific breakthrough. 
The new Power Mac G5 line extends as far as you require. 

And for a limited time Next Byte are offering a BONUS iPod 
Shuffle with every G5 sale! So now you can really enjoy the 
benefits of the fastest Mac on the planet. 


Single 1.8GHz 

256MB/80GB 
GeForce FX5200 
BONUS SHUFFLE 

$2399 or from $25 pw 


Dual 2GHz 

512MB/160GB 
ATI Radeon 9600 
BONUS SHUFFLE 

$3199 or from $33 pw 


Dual 2.3GHz 

512 MB/250GB 
ATI Radeon 9600 
BONUS SHUFFLE 

$3999 or from $40 pw 


Dual 2.7GHz 

512 MB/250GB 
ATI Radeon 9650 
BONUS SHUFFLE 

$4899 or from $47 pw 


BONUS 
PHOTO BOOK 

With any new iMac G5 

Fit your whole life, all your music, all 
your photos, all your movies, all your 
email, in a computer as fun and useful 
as an iPod? Now you can. 

All new iMac G5 
from $1999 or from $23 pw 

Exclusive to Next Byte 

The long awaited Photo Book is now 
available in Australia! Ask for your 4 

BONUS Photo Book voucher when 
you purchase the all new iMac G5 

Available from the creative team at 

www.digitaldavinci.com.au 


iLife ’05 

Upgrade to iPhoto 5 

Take photos? Shoot video? Make or listen to 
music? iLife ’05 - a suite of tightly integrated 
applications that places no limit on your 
talent or creativity 

Order today for just $H9 
PURCHASE iLife 05 FROM 
NEXT BYTE AND SAVE $20* 

ON YOUR FIRST PHOTO BOOK 


NEW NEXT BYTE LOCATIONS 

Adelaide CBD 

Shop 7a Rundle Plaza, 
off Rundle Mall 

STUNNING NEW FLAGSHIP STORE 

In a recent merger of 2 stores, Next Byte have 
created their flagship store in the heart of 
Adelaide. Featuring the entire Apple range in a 
beautifully presented space. 

Phone 08 8410 8585 Fax 08 8410 8580 
email adelaide_cbd@nextbyte.com.au 
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Melbourne CBD 

169 Bourke Street 

ALL NEW STORE IN MELBOURNE CBD 
Phone 03 9639 9444 Fax 03 9639 5544 
email melb_bourke@nextbyte.com.au 


Next Byte Australia’s Macintosh Specialists 


Our 135 staff are expertly trained in all areas of 
Apple hardware and software. We have Gold Level 
Service departments, 
offer One on One training 
and with every Mac 
purchase we will give 
you 12 months free 
introductory training. 


SOFT COVER BOOK 
NOW AVAILABLE! 

Experience Photo Book 
from only $39 

The creative team at 
Digital Da Vinci are now offering 
the long awaited medium 
sized soft cover book. 

Visit 

www.digitaldavinci.com.au 

or place your order at your 
nearest Next Byte Store today. 


available with every iPod or Mac sale 
FOR DIGITAL CANVAS PRINTING* 


^with\ / with \ 
every \ ( every 
iPod ) [ Mac 








SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 VIC Elizabeth St. CBD 03 9329 3911 
Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 NSW Sydney CBD 02 9367 8585 
Baulkham Hills 02 9688 6066 Pymble Ph 02 9144 4866 Balmain 02 9555 5200 
QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 WA Nedlands 08 9389 0400 

Australia's Macintosh Specialists 

local call 1300 361119 nextbyte.com.au £ AppleCentre 


*AII graphics are for illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 
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Tiger Field 
Guide 

By various authors 

When a new version of 
Mac OS comes out, it’s 
the most dramatic time 
of year. Not only do we 
finally get a chance to 
use the features Apple 
has been promoting for 
nearly a year, but we all 
get to discover dozens, 
if not hundreds, of new 
features great and small 


Music. 

044 

iPod accessories galore. 

Photo. 

049 

Big Nikon, wireless 
Canon. 

Video. 

053 

Broadcast goodies. 

Mobile. 

057 

At last, Palm WiFi. 


Monitor misbehaving 
Macs. 

062 

Delve into activity monitor. 

Run your own radio 
station. 

064 

Podcasting with RSS. 

Tweak your digital 
pictures. 

066 

Tricks for better pics. 

Help folder. 

068 

Tips and queries 
from our readers. 
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Buzz. 




Test drive. 



VferiOrv 

Type 


voriotia 


Hi Sian, can you whip 
up a six course dinner 
on the way home? 


Tiger by the tail 

017 

News, views & chatter 
from the world of Macs. 
Some folks called Tiger 
sue Apple, Adobe buys 
Macromedia and iTunes 
almost launches a music 
store in Australia but 
never quite gets around 
to it. 


Interface. 

Commentary 

010 

Mailbox 

013 

Off the net 

027 

Re:Seller 

028 

NetWorth 

040 

Education 

060 

Read Me 

072 

Soapbox 

098 


Brother MFC-7420 

m 

HP LaserJet 3015 

W '/a 

Canon PIXMA MP780 
Epson Photo RX630 
HP Officejet 7410 

m 

AMW Lab: All-in-one 
printers head-to-head 

075 

Will laser-based multi- 
fuction devices survive 
in the home? 

CuBase 

m 

Logic Pro 

m '/a 

Audio editing tools 

078 

New music mixers 
for your Mac. 

30GB iPod Photo 

4GB iPod mini 


6GB iPod mini 

Next generation 
iPods 

081 

Longer life, 
fewer accessories. 

Enhancer 2.0 

M'/* 

Eye Candy 5: Nature 
Color Efex Pro 2.0 

m 

Photoshop plug-ins 

083 

Helper applications 
expand the Photoshop 
platform. 

The Sims 2 

088 

First look. 

Acrobat 7 
Professional 

090 

The end of paper-based 
workflows? 
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photo sh 
just $ 499." 




Canon’s PIXMA MP760 All -in-One printer allows you to print, scan and copy all your 
photos. Print direct from film negatives with no need fora PC* Print direct from most memory 
cards or PictBridge compatible cameras ■ View images on the 2.5" LCD screen ■ Restore 
old photos with Fade Correction Copy ■ Scan and enhance your film or photos ■ Print on 
double-sided photo paper to create albums ■ Print on CDs and DVDs ■ Switch from plain 
paper to photo paper with the touch of a button ■ Save money with five individual ink tanks 
■ 2 picolitre FINE print-head technology delivers brilliant quality photos 
PIXMA and documents at high speed, canon.com.au/pixma 1800 021 167 


Canon 

advanced simplicity 


*Price indicated is AUD Recommended Retail Price only, and includes GST. 









Commentary. 
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From the Macintosh scene to the magazine. 



ByRosanne Bersten. 


© 

Hot Links 

marc.blogs.it/archives/2005/04/canj_have_my_n.html 

Ding dong, the witch is dead, says Marc Canter 

www.kottke.org/05/04/adobe-macromedia-acquisition-roundup 

Excellent summary of blog reactions to the acquisition 


Plus ga change... 

H I, I’m editor Rosanne Bersten. You may remember me 
from such columns as QuickTips (AMW 1994-5) and Hub 
Mobile (AMW 2003-4). Matthew remembers me from 
such events as first year university way back in 1989, which is 
why he asked me to help out while he’s on leave. Well, that and I 
gave him his first commission to write for AMW (it was a review 
of the Beatles’ CD-ROM A Hard Day’s Night) and he owes me. 

In some ways it feels like I never left. Last time I was in the 
editorial seat here, Adobe was in the process of devouring (sorry, 
merging with) a company that had a product named FreeHand 
and everyone was concerned about what would happen in the 
market if the two biggest graphics programs were owned by the 
same monolithic entity. And here we are again, only this time 
it’s Macromedia, not Aldus. 

How did Macromedia end up with FreeHand? Does no one 
remember the fun we had last time? When Adobe and Aldus 
merged, Altsys, the original creator of FreeHand, sued, wanting 
FreeHand to either stay alive or come back to Altsys. Adobe 
had to choose between Illustrator and FreeHand for the deal to 
pass the regulators. So Altsys took FreeHand back and that was 
inherited when Macromedia bought Altsys out in 1995. 

Let’s not even start with the ‘consolidation’ that had gone 
before and has continued since then. Okay, let’s: MacroMind 
merged with AuthorWare to become Macromedia. In 1999, 
Macromedia bought web traffic analysis company Adromedia 
and in 2001, it bought Allaire for its Cold Fusion suite. 

Meanwhile, Aldus PageMaker stagnated at Adobe, despite 
having a competitor in Quark; then InDesign was launched and 
suddenly Adobe was the darling of development again. And of 
course, let’s not forget Adobe swallowing Frame, also in 1995. 
Gosh, that was a big year. Despite this history, most commentators 
are simply accepting the buyout, assuming there will be no regu¬ 
latory stumbling blocks, and calmly dividing up the corpses, trying 
to work out which programs live and which die. If we must accept 
this behemoth of a company and consequent reduction of choices, 
I may as well throw my CS Suite 3 wishlist into the wind: 

■ InDesign 
■ Photoshop 

S FreeHand (replaces Illustrator) 

■ Dreamweaver (replaces GoLive) 

■ Fireworks (replaces Imageready) 

■ Flash (replaces Livemotion) 

I don’t believe that will happen though. I think that the new 
Adobe will be required to divest itself of some of these programs 
in order to maintain a competitive market. I don’t think I’ll be 


in luck with the FreeHand/Illustrator thing, but I think the 
doomsayers who expect Dreamweaver and Fireworks to die are 
on the wrong track. 

The crux is that Adobe has had a shocking history with Web 
apps. PageMill was awful, GoLive was better than others on the 
market at one point, but Adobe never really got it to the point 
where it was the Photoshop of its class. ImageReady was cute 
but not a commercial success, and Fireworks does it better. Sadly, 
it seems Adobe has a history of buying products in because, 
for whatever reason, with a few notable exceptions, it no longer 
has the internal development nous to produce really kick-ass 
apps. The fear in me then is not just about a lack of competi¬ 
tion in the market. Rather it is a fear that products like 
Dreamweaver and Fireworks will get gorgeous interface upgrades 
and then stagnate. 

One possibility I like is the two-suite idea being touted around 
the internet. In this mystical future, you can buy the Print 
Creative Suite (InDesign, Photoshop, Acrobat, FreeHand) or the 
Online Creative Suite (Dreamweaver, Fireworks, Acrobat, 
FreeHand, Flash). Of course, you can also buy the superduper 
all-in-one suite with everything (and a deal on the kitchen sink). 

In 1994, when I first started work at Australian Macworld, the 
print market had Adobe, Aldus and Quark, the graphics market 
had Aldus, Adobe, Fractal Design and Macromind was already 
claiming a stake in the multimedia market with Director. 
Microsoft and Claris were off to one side squabbling over office 
productivity with the occasional look-in from Aldus Persuasion, 
a presentation tool. Half those companies are gone now, and 
Apple’s back in the software market. 

I will say one thing: we’ve had some amusing moments around 
this. Marc Canter, one of Macromind’s founders, responded on 
his blog with “Can I please have my name back now?” (see Hot 
Links) and we got to hear what is potentially the strangest reason 
ever to get involved with a financial proposition: in the confer¬ 
ence call announcing the stock deal, Adobe CEO Bruce Chizen 
said “after 9/11, we both realized that being enemies didn’t make 
sense”. Chizen argued that Macromedia and Adobe were no longer 
competing. Well, they still have some enemies. 

If Adobe does ingest Macromedia’s products and spit out only 
carcasses, we’ll be left with the Troika: Apple, Microsoft and 
Adobe. Much as I love the idea of everybody just being friends 
in the real world, I’m scared one day we’ll be left with only one. 
And that can only be a bad thing. ^ 



Australian Macworld June 05 












macromedia’ 





Get Studio MX 2004 with 
studiomx p| as h p ro f or the price of Studio. 


It’s that easy to add video to your projects. 


There’s never been an easier way 

to add video to your website. 

Because now you can get Studio 

MX 2004 with Flash Professional 

for the price of Studio. 

Here’s what you get: 

• Macromedia Studio MX 2004 which 
includes Dreamweaver, Flash, Fireworks, 
and FreeFland-an integrated professional 
toolset that helps you create compelling 
digital experiences. 

• Flash Professional, including function¬ 
ality to easily incorporate video into your 
websites. 

Flash Professional enables: 

• Full creative video control - integrate 
dynamic video seamlessly into your website 
with custom controls and settings. 

• Interactive, contextual video -Flash 
video is treated as another media type, so 
you can layer, script and control like any 
other object in a SWF file and integrate into 
the overall viewing experience. 
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Get Studio with Flash 
Professional for the 
price of Studio. 

Buy before 

30 June 2005. | 

- r --____.-. J 

• Increased effectiveness - studies have 
shown that video increases purchases for 
product or services and makes the buying 
decision faster. 

Get more creative than ever. 
Integrate video today. 

Locate a reseller: 

www.macromedia.com/go/anzresellers 

Macromedia Customer Service 
Australia 1800 001 014 
New Zealand 0800 103 612 

Terms and conditions apply. 
www.macromedia.com/go/anzstudiopromo 































DI-824VUP+ 

# 802.llg 54Mbps Wireless VPN Router 

for DSL/Cable Modems with 4-Port 
Switch & Parallel / USB Print Server 


DWL-G650 ^ DWL-G120 

* High-speed, High-performance * High-speed, High-performance 

802.llg wireless CardBus Adapter 802.llg wireless USB Adapter 

« Speeds up to 108Mbps * Speeds up to 54Mbps 


Learn more about D-Link Wireless: www.dlink.com.au 

Contact your local computer retailer today! 


D-Link. 

Building Networks for People 


G520 


OWL 


0604T 


DSL 


High-speed, High-performance 
802.llg wireless PCI Adapter 
Speeds up to 108Mbps 


# Wireless High Speed ADSL 
Modem and IP Router 

# 4-Port 10/100Mbps Switch 

# Telstra Approved 


DCS-5300W 

# Wireless Internet Security Camera 

# Built-in Motor for Manual or Auto 
Camera Pan & Tilt, Motion Detection 

# Built-in Microphone for Audio Monitoring 


D-Link is a registered trademark of D-Link Corporation. Any specifications, content and pricing may change without prior notice. ALL rights reserved. Copyright ©2004 D-Link AustraLia Pty Ltd. 11771 











Your magazine, your forum. 



For the next three issues, 
Conexus (02 9975 2799) will be 
giving away a pair of Mentor 
RCH100 professional surround- 
sound headphones valued at 
$289 to the Australian Macworld 
reader who sends in the most 
interesting or provocative letter. 

The headsets in the Mentor 
range surround each ear with six 
independent chambers, creating 
the sensation that each sound is 
coming from a different direction. 
This unique physical design 
distinguishes the Mentor range 
from attempts to imitate surround 
sound using software alone. 

The Mentor headphones also 
include Safebass Technology, 
which protects the listener’s ears 
by combining audio signals from 
the right-front and left-front audio 
channels and converging the bass 
signals into a more moderate level. 

The Mentor range includes 
headphones that are designed for 
use with Macs and PCs and with 
DVD players, gaming consoles 
and digital TVs. They are available 
in the professional (330g) form 
factor for maximum comfort and 
sound separation, and in the 
deluxe (140g) form factor for 
maximum portability. The RCH- 
100 provides a built-in AC97 
decoder, so you just plug it into 
your Mac’s USB port. OS X is 
required. % 


® 

Hot Unks 

eci.ato.gov.au/download/ 

downloadMac.htm 

At last, Australian tax software for 
OSX 

support.myob.com.au/snote.cfm 

Look for Support Note 1608 for 
cross-platform FirstEdge solutions 

www.skype.com 

Computer-to-phone chat 

fire.sourceforge.net 

Multi-account chat application 


Mentor letter 
of the month. 


Mailbox. 


013 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the Mentor prize, you must 
include your full name and address, including state or territory. 


Stealth release 

I have been using the Mac 
version of the Australian 
Taxation Office Electronic 
Commerce Interface (ECI) to 
submit my Business Activity 
statements for the last four 
years. I have been continually 
frustrated by version 4 being 
only for OS 9 and the ongoing 
message on the ATO site that 
no version for OS X was 
available. The ECI program 
would also periodically stop 
working and I would have to 
reinstall and reimport my digital 
certificate and data on the 
advice of the ATO technical 
support line. 

This weekend the same thing 
happened and lo and behold I 
was pleasantly surprised to see 
that without any fanfare there is 
now an OS X version on the 
ATO web site (see Hot Links). 

However I could not get it 
to recognise my old digital 
certificate and it looks like I 
have to apply for a new one. 

Desmond Yip, 

Canberra, ACT 

Thanks for that tip, Desmond, 
that’s great news. Many small 
businesses have been waiting 
for this native version. The ATO 
told us there 's no need for a 
new certificate but you do need 
to run a certificate migration tool 
included in the upgrade. — RB 

Code red 

I've used Unix for some 20 years. 
When I had sound problems, 
there were error messages in the 
system.log file with line numbers 


of the code where the problem 
occurred: invaluable in finding 
and fixing the problem. 

AppleCare did not want to hear 
about it. “We don’t know Unix, 
please do an erase/ install.” 

They don't want to find out what 
the problem is, they prefer to be 
in the dark and ask you to use 
a sledgehammer. 

Strange, the whole system is 
based on Unix and there seems 
to be not a single person at 
AppleCare who would know 
Unix. Strange, it is nowhere 
mentioned in the Protection 
Plan that AppleCare is only 
interested in the GUI part of the 
job. Isn't this a bit dicey, legally? 

If there is one officer with a bit 
of Unix, he will not help you. If 
you want to share your files, he 
may say two things: a) This is 
an advanced subject for you to 
understand; b) Yes, I know how 
to do this, but it is Company 
Policy not to comment on 
anything but the GUI. 

I've seen enough of the good 
parts of my Mac that I would 
rather have its problems fixed 
than ditch the whole thing. I 
hope that Tiger will be much 
less buggy. I hope that Apple 
will realize that AppleCare in its 
current form has very, very 
limited value for its customers 
and will give it the good shake- 
up it deserves. 

Dr Miklos Somogyi 
Toorak, Victoria 

Happy mailer 

John Rizzo (How To, 04.2005) 
just helped me get rid of one 
more e-mail annoyance. I love 


this guy. I’m going to get the 
book, and I love Macworld too 
for publishing his ‘How to’s. 
E-mail is driving me round the 
bend at present. Keep that 
information flowing. 

Jennifer Prosser 
Designemergency 
Canberra, ACT 

Optus and hypocrisy 

Like Matt Bisson (Mailbox, 
04.2005), I too was turned away 
by Optus simply because I had 
the temerity to expect them to 
provide ADSL service for my 
Mac. I found it particularly ironic 
to hear that Macs are 
unsupported from a sales rep 
who was working on an iMac — 
standard equipment in Optus 
World shops! 

Richard Bright 
Via internet 

I've always found it interesting 
that, while Optus carries this ‘no 
Macs supported’ line in the call 
centres, all the advertising used 
elements of the Macintosh 
interface. Clearly they felt that in 
advertising terms the Mac is 
perceived as the thing to have, 
just not with the people they were 
trying to attract to their service? 

Ex-Optus staffer, 
via internet 

Dat’s interesting 

I had the same problem with 
MYOB FirstEdge as Jonathan 
Rihan (Mailbox, 05.2005). The 
solution in the end was very 
simple. All I had to do was to 
add “.dat” to the name of my 
data file and e-mail that to my 
accountant. 


Terms and Conditions. Mentor letter of the month 1. instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of "Mailbox". Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Jonathan may yearn for an 
Australian version of QuickBooks 
but I would point out that 
Quicken dropped Australian 
Mac users cold when GST was 
introduced. MYOB however did 
recognise the Australian user 
and should in my view be 
supported for doing so. The 
greater the number of FirstEdge 
users the better the support will 
probably be from MYOB. 

John Blake 
Woodlands, WA 

John, you’re not the only person 
to mail in this suggestion and 
the official response we 
received from MYOB points 
readers to a support note that 
outlines the same thing: 

In response to the query 
regarding the transfer of 
Mac MYOB files to Windows 
(Mailbox, 05.2005), we would 
like to reassure readers that 
MYOB company files are cross¬ 
platform compatible. 

An accountant can open the 
MYOB FirstEdge file with the 
comparable version of MYOB 
BusinessBasics for Windows 
(MYOB AccountEdge files can 
be opened with the comparable 
version of MYOB Premier for 
Windows). When the accountant 
has finished working on the file, 
the client will be able to reopen 
and continue working on it as 
normal using MYOB FirstEdge. 

For step-by-step assistance 
with opening Mac files on a 
Windows computer, customers 
should refer to Support Note 
1680 on our web site (See Plot 
Links), entitled “Moving data 
files between platforms”. 

MYOB Cover subscribers can 
also call the MYOB Technical 


Support team for assistance. 

MYOB is committed to 
ensuring Mac customers 
can work easily with their 
accountant, even if their 
accountant uses Windows- 
based computers. We’ll 
certainly be contacting 
Jonathan Rihan directly to 
ensure his concerns are 
completely resolved. 

Andrew Fiori-Dea 

General Manager— Business Division 
MYOB Australia 

IM very happy 

1 fear Mathew Honan’s article 
on instant messaging software 
(Test Drive, 05.2005) may have 
overlooked a very useful 
application called Skype. 

This software allows instant 
messaging, audio chat 
between computers and audio 
communication between your 
computer and ordinary 
telephones. 

There is a small charge for 
calling a telephone from your 
computer, eg: Australia to 
London costs about 2 cents/ 

2 minutes and Australia to 
Australia is about the same 
(it depends on the Euro to 
AUD conversion rate). 

I call customers in Australia 
and also my daughter in 
London (computer to phone) 
on a regular basis. 

The instant messaging is 
intuitive and fast with some 
nice features but the sound on 
audio chats can be a bit patchy 
— sometimes excellent but 
sometimes noisy and with 
some echo. I find this is greatly 
improved with the aid of ear 
phones, especially if both/all 
chatters use them. Skype does 
not have video chat at this time 


but advice on the web site 
suggests that it may be 
available soon. 

I would be interested in your 
comparison of this software 
with the others reviewed and 
in particular, how you would 
rate Skype audio to iChat 
audio quality? 

Steve Akers 
Cobargo, NSW 

In regard to the article about 
instant messenger software 
(Test Drive, 05.2005), you 
mention all the major instant 
messenger software except 
one: it’s a program called 
Fire. It lets you use all instant 
messenger accounts at once. 

Peter Alexander, 

Via internet 

Funny that you should mention 
Fire and Skype. I’m an avid Fire 
user, since I have an AIM 
account thanks to iChat, an 
ICQ account from years ago, 
a Yahoo! account because a 
particular friend had one and 
I need IRC for a community 
organisation which has monthly 
meetings there. With Fire I only 
need one program. And Skype 
has recently come in handy, with 
friends in FIolland and Perth (I’m 
in Melbourne). The only reason 
they didn’t make the article was 
lack of room. Tests are on their 
way! — RB 

Correction: 

The address and name of the 
eMail4Life e-mail forwarding 
service was accidentally listed 
as Mail4Life (Networth, 05.2005). 

The correct address is 
email4life.com.au. Apologies 
for any inconvenience caused. 
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Design section. Photography section. 
The-deadline-was-yesterday-and-l-have-nothing-section. 

Deadlines come and go quickly. Unfortunately, ideas sometimes don't. You can look at books for inspiration. 

.7 

Industry magazines. Annuals. Perhaps the ceiling holds the answer. And then, out of nowhere, it finds you. 
But the clock's still ticking. Introducing Adobe® Creative Suite 2. Our most indispensable software, upgraded, 


integrated and built to work as one. So when you finally stumble across an idea that works, you'll 
have all the tools you need to turn your concept into a creation deserving of a place in one of 
those books. It's everything but the idea. Creative Suite 2. Better by Adobe.™ 


Adobe 


Upgrade from only A$999 inc GST*/NZ$ 1,099 plus GST* 

Upgrade now on AUS 1300 550 305 NZ 0800 443 321 or at www.adobeupgrades.com.au 
To purchase call AUS 1300 550 205 NZ 0800 444 735 or visit www.pacific.adobe.com/purchase for 
your nearest Adobe Reseller. 

For FREE roadshow dates, locations and bookings visit www.pacific.adobe.com/cs2event 

"Estimated street price for upgrade from Creative Suite 1.x. Prices will vary from reseller to reseller. Upgrades also available from any previous 
version of Photoshop. Contact your reseller or Adobe upgrades for details. AD0444_MacWorld_05/05_MercerBell 














XtremeMac 

the iPod Xperts 



Browse 

Extras 

Settings 

Backlight 


Playlists 
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No software, no wires. 



Introducing AirPlay, the first and only iPod-powered 
FM Transmitter that^^^R across the full FM 
frequency band without the need to install software. 


AirPlay allows iPod users to plug and play audio wirelessly from their iPod through 


any FM radio. The perfect companion for a road trip, especially for those 
vehicles without a cassette player or auxiliary input jack. 



Simply plug it in, tune it, and push play. 


AirPlay is smaller, simpler, and better than any 
iPod FM Transmitter ever made. 


u 

□ 

© 
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Available from your local Apple dealer 


Reseller enquiries contact Powermove distribution T: (03) 9499 2744 
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Hot Unks 

TigerDirect.com 

Tiger Direct Inc, nothing to do with OS X 10.4 

www.apple.com/macosx 

Tiger unleashed, nothing to do with with Tiger Direct 

Tiger by the tail 

S YSTEMAX subsidiary Tiger Direct Inc. has filed suit 
against Apple to prevent the company from using the word 
“Tiger” to describe its new Mac OS X vl0.4 operating 
system. The company claims that Apple is creating brand confu¬ 
sion by marketing Mac OS X vl0.4 as “Tiger” and asked the 
United States District Court for the District of Florida for a tempo¬ 
rary restraining order and injunction shortly before the April 29 
on sale date. 

Tiger Direct Inc. is claiming trademark infringement, trademark 
dilution and false designation of origin under separate federal 
codes, and has also cited trademark dilution and deceptive and 
unfair trade practices under Florida statutes, in copies of the court 
documents obtained by Macworld. 

Tiger Direct Inc. isn’t expecting Apple to yank Mac OS X vl0.4 
off store shelves, but it is asking the court to force Apple to cease 
using “Tiger” on its web sites and advertisements and to pull any 
advertisements that use the word “Tiger” from its stores or 
resellers; issue a press release stating that it has ceased use of the 
word “Tiger” and request the press do the same; and stop printing 
boxes, manuals or software referencing the word “Tiger”. It’s also 
asking for damages. A preliminary injunction hearing was sched¬ 
uled for Tuesday, May 3, 2005. 

Both companies have Tiger trademarks. Tiger Direct 

Inc., based in Miami, Florida, was established in 1987. The 
company has had a series of “Tiger”-related trademarks on file 



with the US Patent and Trademark Office going back to 1987, 
registering everything from the word “Tiger” to “TigerTV.com,” 
and has filed applications to register additional “Tiger”-based 
marks as well. It also lays claim to several “Tiger”-based 
“common law trademarks” in commerce. 

In fact, Apple was also granted its own trademark serial number 
by the US Patent and Trademark Office for “Tiger” in 2003, used 
as a description of “computer operating system software”. An 
opposition against Apple’s filing is now pending at 
the Trademark Trial and Appeal Board, according 
to records filed with the office. 

Apple’s basis as a retailer of computers, 
computer software and computer-related 
products is at the core of Tiger Direct 
Inc.’s complaint. Since mid-April, the 
company alleges, Apple has “created 
and launched a nationwide media blitz” 
containing “a sea of Tiger references”, 
including using phrases like “Tiger 
Unleashed”, “Tiger Center” and “Tiger 
World Premiere” on its web site and in 
marketing materials. 

With Apple’s announcement that Mac OS 
X vl0.4 would be released on April 29, 2005 made 
earlier in the month, the new operating system release 
has certainly gained public exposure, but Apple’s public use of 
the word “Tiger” to describe Mac OS X vl0.4 goes back further 
than April, which has left some to wonder why Tiger Direct Inc. 
waited until now to file suit. 

The new version of the Mac OS X operating system was first 
unveiled in June, 2004 during Apple’s Worldwide Developers 
Conference in San Francisco, California Mac OS X vl0.4 and 
“Tiger” have been synonymous since then, both in Apple’s press 
releases and in printed and online media exposure. 

Systemax spokesman Steve Goldschein refused to comment on 
the timing of Tiger Direct Inc.’s lawsuits, but added that trademark 
infringement cases “... are all about the likelihood of confusion”. 

“There’s a higher likelihood now than before” that consumers 
will be confused by Apple’s use of Tiger, Goldschein told Macworld. 

Bumping from search engines. Tiger Direct Inc. 
is displeased that the proliferation of Mac OS X vl0.4-related 
information on the Internet has displaced it from popular Web 
search directories, according to the complaint filed with the court. 

“Apple Computer’s use of of the term ‘Tiger’ as the primary term 
of reference for the Mac OS X 10.4 operating system has been 
picked up and repeated extensively by numerous media outlets,” 
said the company. “In turn Apple Computer’s use of the term 
‘Tiger’ has also affected search results in Internet search engines.” 

“Apple Computer now inundates the results of Google searches 
and has become the first result in a search for ‘Tiger’ in the Yahoo 
and MSN search engines,” said Tiger Direct Inc., which expects 
things to only get worse now that Tiger has hit the streets. 

Apple routinely refuses to comment on issues related to pending 
litigation. • Peter Cohen 
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■ RUMOURS 

Hot Links 

www.itunes.com.au 

The Australian home of the iTunes Music Store? 

Aussie iTunes 
store delayed 

A S this issue goes to print, rumours have been flying about 
/ \ the impending and long-awaited launch of iTunes music 
store in Australia. It all started with a radio interview 
and Russell Crowe being overly eager to promote singles from 
his band, 30 Odd Foot of Grunt, which he said would be available 
through the service for $1.80 per track. 

Other Australian pay-per-track services are cheaper: for 
example $1.49 per track for SoundBuzz’s Creative Music Store 
for Windows-based MP3 players. The US-based iTunes Music 
Store sells tracks at $US1.27 a pop. According to the International 
Federation of the Phonographic Industry, over 200 million tracks 
were sold as downloads in 2004 in the four main digital music 
markets (US, UK, France and Germany). And the market is 
growing exponentially: sales in the first two months of 2005 were 


more than double the same period in 2004. 

However, the supposed launch date - April 28 - passed without 
a peep from Apple. The date made sense as it was the second 
anniversary of the store’s global launch. 

Then industry insiders noted that Apple had been buying local 
advertising space and Garry Barker reported in Melbourne’s Age 
newspaper that one Chris Howard of Wangaratta had become the 
first (unofficial) iTunes Oz customer, downloading “No Such Thing” 
by John Mayer and paying with an Australian credit card, previ¬ 
ously impossible on the US service. Reported prices were $1.69 per 
track, and albums were reported to range from $11.35 to $16.95. 

Apple Computer Australia is a registered owner of 
itunes.com.au and some of the local talent with smaller profiles 
than Crowe have noted on their Web sites that they too are due 
to be showcased on the service. 

However, the flurry of activity was short-lived. Australians 
attempting to access the service got the same old messages. On 
May 5, the Courier Mail reported that a major record label was 
causing the hold-up, refusing to sign an agreement. Apple report¬ 
edly cancelled radio ads and have not yet rescheduled. 

The other iTunes stores due to launch at the same time — 
Switzerland, Denmark, Sweden and Norway - launched on schedule. 

Needless to say, Apple refused to comment on the rumours. 
Here’s hoping the Australian iTunes Music Store will launch by 
the time you read this. • Rosanne Bersten 


ann 


ITunes 



:$j 90's Music 
ijHI My Top Rated 
;$j Recently Added 
£lj Recently Played 
jgtj Top 25 Most Played 


Browse Music 
Power Search 

Audiobooks 

iMix 

Music Videos 
Movie Trailers 

Monthly Gift 
Gift Certificates 
Redeem 
Support 


iTunes Originals 


Jack Johnson 
Sting 
LI Cool J 
R.E.M. 

Pj Harvey 



Your request could not be completed. 

The item you've requested is not currently available in the US store, 
but it is available in the Australian store. Click Change Store to view 
this item. 


( Cancel ) ( Change Store ) 


Cetttc New Year - SI... Verve Remixed 3 (IT... Mindstat* Tlte Longer We Sta... 

Van Morrison Various Artists Pete Pnitry & Perquisite Caesars 



UBS 

Sign up for iTunes and th0CQrdiQQflS 

iet 1 free song from UBS iTunes Originals ^ 



See All 0 


Featured Artists 


Moby 

Queen 


1. Speed of Sound 
Cotdplay 
. Liebe ist 
Nena 

| The Most Beautify. 

1 Lunik 
Lift Me Up 
Moby 

Morning Night an... 
New Order 
L Somewhere Only ... 
m Keane 

7. Pump It 
Black Eyed Peas 

8. In My Place 
Coldplay 

9. Sweet Caroline (Li... 
Neil Diamond 

10. Lola's Theme {Rad... 
Shapeshifters 

Top 100 Songs 0 


Today's Top Albums 


1. Queen - The Plati... 
Queen 

2. The Antidote 

Morcheeba 



Error messages like this one, which briefly appeared on the evening of April 27, fuelled rumours an Australian store was on its way. (We’ve imposed 
it over the new Swiss store which did launch as scheduled.) 
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■ MUSIC 


Hot Links 




iPod and shuffle 
accessories now 


www.sxsw.com 

South by southwest music conference 


Take my single, please 



A T 2005’s Grammy Awards, artists including Bono, Norah 
/ \ Jones, Brian Wilson, and Stevie Wonder came together 
Jl to perform a version of the Beatles’ song “Across the 
Universe”. The next day, the recording went on sale at the iTunes 
Music Store, with all proceeds going to tsunami-relief efforts in 
Southeast Asia. Apple also created 500 iTunes Custom Cards for 
the charity recording and sent them to major radio outlets to 
generate buzz for the single. Each instantly collectable card 
featured a picture of the song’s star performers on the front and a 
special download code on the back, which let the card’s owner 
download the song from the US iTunes Music Store for free. 

The cards were so successful that Apple expanded the program: 

bands such as Calexico, Aimee Mann, 
Fat Boy Slim, and Elvis Costello 
promoted a single by passing 
out as many as 200 
numbered copies of their 
own cards at the 
South By Southwest 
music conference in Austin, 
Texas, in March. The cards 
featured original artwork and a 
code for a specific song. 

Chris Bell, Apple’s director of iTunes 
product marketing, says the program will 
continue: “We have some other promo-only programs similar 
to SXSW coming up. Stay tuned.” 

Custom Cards are designed to replace traditional promotional 
CDs — they’re a lot easier to lug around than stacks of CDs and 
can be more cost-effective - and, of course, they drive people to 
the iTunes Music Store. • Christopher Breen 


Very short films 

T HE St Kilda Film Festival took part in a different sort of 
competition at the end of May: tiny little micromovies of 
only 90 seconds long were created by people from around 
the region. The films are designed to be viewed on mobile phone 
screens. A shortlist of 12 directors from Sydney, Melbourne, 
Indonesia, Malaysia and China were selected and the public voted 
on which film caught their veiy brief attention. 

Other micromovie competitions 
and screenings have been held in 
Europe and Brazil. 

While you’ve missed the voting 
and the St Kilda screening, the 
films can still be seen online. 


® 

Hot Links 

www.micromovie-award.com 

Flicks in a flick of the eye 



available at 

playlist.com.au 


TuffWrapz 

Protect your 
iPod shuffle 
in style. 


Sportwrap 

Moisture resistant 
armband. 
P Take shuffle 
for a workout! 


I Sheildz 

Add a splash 
of color and 
protect your iPod 
shuffle. 


SuperClip 

Clip your iPod 
shuffle to almost 
any strap or belt. 


com.ai 


your online portable audio superstore. 

> Huge range > Great prices 
> Money back guarantee > Secure online ordering 

> Expert product reviews 




o 

AirPlay 

A * 


FM transmitter 

I 

c 

and charger 

1 'V 

** 

for iPod shuffle. 
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I ACQUISITION 




Hot Links 

www.adobe.com 

Adobe 

www.macromedia.com 

Macromedia 


Adobe to buy 
Macromedia 

A DOBE Systems has announced a 
deal to acquire Macromedia for 
L US$3.4 billion in stock. The 
combined company would own the 
market’s most popular print, web and 
document delivery products under one 
roof. In addition to creative products, 
the two companies also have extraordi¬ 
nary market penetration in the media 
client market with Adobe’s Acrobat 
Reader and Macromedia’s Flash Player. 

Some analysts see the move as an 
attempt to compete with Microsoft’s 
plans for dynamic form technologies 
and the ‘Avalon’ graphics system 
planned for the next major Windows 

release, codenamed Longhorn. ”1 see this _ ___ __. 

as both companies bulking up against Microsoft,” said Steven 
Brazier, an analyst at Canalys Ltd. RedMonk LLC analyst James 


THINGS TO DO 

0 Aooee h&uu Pzoooc t 
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Governor agreed: ’’Adobe’s ambition in this acquisition looks like 
a bit of a Longhorn killer to me,” he said. 

Adobe’s strengths have been in the print and video markets, 
although recently Apple’s Final Cut products have been giving 
Adobe’s Premiere a run for its money. Macromedia has carved 
out a strong presence in the digital media arena. However, there 
are numerous overlapping programs between the two - 
Adobe’s ImageReady and Macromedia’s Fireworks, Adobe’s 
GoLive and Macromedia’s Dreamweaver, and of course Adobe’s 
Illustrator and Macromedia’s FreeHand. 

Adobe has previously grappled with the challenge of Illustrator 
and FreeHand in the same stable. When it merged with Aldus in 
1994, it was required to choose between 
the two applications in order to satisfy 
regulatory requirements for the merger. 
FreeHand went back to its creator Altsys, 
which was subsequently purchased by 
Macromedia. With three overlapping 
applications, the regulatory response is 
likely to be even more critical of this deal 
which has anti-competitive implications. 

Bruce Chizen will remain Adobe’s 
chief executive officer and Shantanu 
Narayen will remain president and 
chief operating officer. Macromedia’s 
president and chief executive officer, 
Stephen Elop, will become president of 
worldwide field operations at Adobe. 

The acquisition, which is due for 
completion in the second half of this year, 
requires shareholder and regulatory 


approval. • Rosanne Bersten (with additional information from Scarlet Pruitt and 
Martyn Williams). 


Put your finger here 



shipping in the US in April (the Australian distributor of 
SanDisk products, VME, says there’s no Australian pricing 
available yet, but the products should be here in Q4). 
The Cruzer Profile is made up of two tethered parts: 
the drive itself; and the identification hardware, 
which stores fingerprint images and activates the 
drive when the user presents a matching print. 
As with Sony’s Puppy, the Cruzer Profile 
processes the fingerprints internally without using 
your Mac - making it more secure. Mac users 
aren’t on an even footing with the Cruzer 
Profile — the drive includes three Windows- 
only utilities - but iPod shuffle users will 
feel right at home: SanDisk’s drive also comes 


B IOMETRIC devices — which analyse biological 
traits — have long been seen in sci-fi movies: 
voice identification to trigger secret doors 
or retinal scans to open private vaults. This 
technology has been somewhat slower to 
make it into everyday life, and even more so for 
Mac users than for PC users. 

Sony was the first company to come out with a 
consumer-level biometric device that’s compatible 
with OS X. The $US100 FIU600/M Puppy finger- 
print-identification device (unfortunately not 
available locally) lets you turn your fingerprint 
into your OS X login password. The USB device can 
also work with multiple users, with different fingerprints 
acting as passwords for different users. 

At the CeBIT trade show held in Hanover, Germany, in March, 
SanDisk unveiled another Mac-compatible biometric device. The 
company’s Cruzer Profile is a USB 2.0 flash drive with embedded 
fingerprint-identification technology. About the size of a pack of 
gum, the 512MB ($US 100) and 1GB ($US200) drives began 


with a lanyard. • Brad Cook and Jonathan Seff 

® 

Hot Links 

www.sandisk.com 

Finger on the pulse 
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All of your music 
All over your house 



SoundBridge 

from 


Roku 


The Roku SoundBridge plays your Mac music files anywhere in the house, connecting your 
stereo or powered speakers to your digital music library. You can even listen to the thousands of 
Internet Radio stations, without even turning on your computer. 

SoundBridge works seamlessly with the most popular music formats (including WMA, AAC, MP3, 
AIFF and WAV) and offers plug-and-play compatibility with iTunes,® Rhapsody™, Windows® 
Media Connect and more. 


SoundBridge’s super-bright display, sleek aluminum casing and built-in Wi-Fi™ make it a winning 
part of any home AV system. 


Available at AppleCentre stores and leading PC retailers. 

SoundBridge Ml000 $499 
SoundBridge M2000 $999 



Works with 

Mac iTunes 




★★★★★ 

Wired Editor's Pick - 5 out of 5 Stars 


Macworld* 

♦ttt 


Design Technics - “The Roku SoundBridge is the best looking networked media player we have seen to-date. 
It is incredibly easy to setup and is compatible with a large number of music services and server software. “ 


*Macworld awarded SoundBridge Ml000 4 out of 5 mice in the network music player category. 


Distributed by 


www.playback.com.au 
03 9885 5888 


playback 
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HARDWARE 


® 


Hot Links 


www.apple.com.au/imac 

All the iMac that’s fit to love 


Apple delivers 
2.0GHz iMacG5 

A PPLE has announced an update to its consumer-level 
/ \ iMac G5, which includes a 2.0GHz G5 processor, built- 
in AirPort Extreme and Bluetooth 2.0. Apple also 
updated its eMac desktop computer, upgrading the processor 
speed, memory and hard disk capacity. Prices have been 
reduced for selected models. 

“This is by far the most feature rich iMac product line 
we have ever offered,” Tom Boger, senior director Desktop 
Product Marketing, told MacCentral. 

In addition to a faster G5 processor, the iMac also 
includes faster graphics with the ATI Radeon 9600 
graphics processor with 128MB video memory, a new 8X 
SuperDrive with double-layer support, built-in Gigabit 
Ethernet and 512MB of memory across the line. ^ 


The allure of the iMac is not limited to just home users, according 
to Apple. The broad appeal of the desktop system is leading the 
company to enhance many aspects of the computer besides pure 
processor speed. 

“The iMac G5 is appealing to a wide variety of customers from 
consumers to education and small business,” said Boger. “These 
customers crave the wireless connectivity, faster graphics and 
better performance.” 

The new iMacs are available immediately worldwide and 
come with Mac OS X Tiger. The 17-inch, 1.8GHz model will 
cost $1,999, while the mid-range model, a 17-inch 2.0GHz 
will cost $2,299 and the high-end 20-inch iMac 2.0GHz will 
cost $2,795. 

“This really is the ultimate consumer desktop,” said David 
Moody Apple vice president Worldwide Mac Hardware 
« Product Marketing. 

Apple also updated its education-targeted eMac desktop 
computer today, increasing the speed of its G4 processor to 
1.42GHz. The eMac also received a boost in standard 
memory to 512MB for both models, a Radeon 9600 with 
64MB video memory and a SuperDrive double-layer 
support. The hard disk capacity was also increased to 
80GB and 160GB respectively for the low- and high- 

J * end models. 

The eMac starts at $1299 and includes Mac OS X Tiger. 
• Jim Dalrymple 


The science of Macs 

A S Apple produces faster computers, 

/ 1 and as OS X’s Unix core makes the 
-Z. Jk. operating system an even more 
viable option for researchers, Macs continue 
to make strides in the scientific community. 

Adding another notch to its belt, Apple 
recently made the shortlist of five companies 
that are “the best qualified to implement new 
technologies that will advance genomics 
research,” according to a report published by 
market research firm Bioinformatics. The 
survey asked 600 genomics researchers 
which technology company they prefer. 

“We are really pleased about it,” says Liz 
Kerr, Apple’s director of science and tech¬ 
nology markets. “It’s nice when you know 
that you have a great solution, but then to 
see it broadly reflected in a piece of 
research like this is really gratifying.” 

News of the research hasn’t changed Apple’s approach to the 
science market, but the company has begun taking its message 
around the US with a national road show focusing on high- 
performance computing in the sciences. 

Kerr says that hardware releases like the Xserve G5 and the 
Xsan storage-area-network file system demonstrate Apple’s 
commitment to the high-performance-computing market. But 



Apple’s success in the sciences isn’t just 
about the hardware. OS X has played a large 
role in converting scientists, and it will 
continue to do so. Kerr is a featured speaker 
at the upcoming Bio-IT World Conference + 
Expo, where she’ll talk about the benefits of 
OS X 10.4. 

On May 18, Kerr will present “Apple and 
Mac OS X 10.4 Tiger: Energize Your 
Workflow,” a session dedicated to an 
overview of Tiger and its relevance to the 
“drug discovery process”. Kerr will focus on 
Automator, a technology that helps stream¬ 
line repetitive tasks; Xgrid-based distributed 
computing; and other Apple software relevant 
to scientists and IT managers. 

“Clearly, with OS X we stopped being 
a niche player,” says Kerr. “That’s one of the 
reasons we are seeing so much success - this is the market that 
gets that more than any other.” • Jim Dalrymple 
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Hot Links 

www.gene2drug.com 

Gene genie 
















IDEA 



Kodak Polychrome Graphics Matchprint Virtual Proofing System 
delivers SWOP® certified colour proofs on Apple Cinema Displays 


The reliability of Matchprint proofing has moved online with the introduction of the Matchprint Virtual Proofing 
System - LCD. This system gives design studio’s agencies, trade shops and printers the means to accomplish 
more, in less time, with less cost. 


► Colour consistency. The patented colour science 
behind the Matchprint Virtual System allows, for the 
first time, accurate, consistent viewing of CMYK colour 
reproduction via Apple Cinema Displays. 

► Accessibility. The RealTimeProof web applications 
enable colour accurate collaborative or individual 
proof viewing of original files from a Matchprint Virtual 
LCD viewing station. Or you can check the status of 
projects from any web-enabled Mac or PC. 


► Collaboration. You can simultaneously view, anno¬ 
tate and mark up proofs online, and automatically 
send email notifications of project progress to team 
members. 

► Efficiency. Online viewing enables faster viewing 
and quicker approvals, which deliver cost savings 
and shorter production cycles. 

► Contact Us. For more information, please call us on 
1800 339 803 or email us at anzsales@kpgraphics.com 




-SWOP; 

'CERTIFIED * 
SYSTEM 0 * 

>9 n d L*** 


Kodak Polychrome 

^ GRAPHICS 


Ideas 

C,MI " 9 Opportunities 


© 2005 Kodak Polychrome Graphics. All rights reserved. Matchprint is a trademark of Kodak Polychrome Graphics. 

Kodak is a trademark of Eastman Kodak Company. All trademarks and registered trademarks used herein are the property of their respective owners. 
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■ TIGER ADD-ONS 

0 

Hot Links 

www.otierney.net/cagefighter 

Pretty mail 

www.plan8.org/safaributtons.php 

Add a new tab button to Safari 

www.mesadynamics.com/amnesty.htm 

Free widgets from the dash 

www.splasm.com 

Dashboard screen saver, anyone? 

Tiger's first tweaks 



Delete Junk Reply Reply All Forward New Get Mail 




No Mailbox Selected 

& 

M 

• - A l±j 

Delete 

junk 

Reply Reply All Forward New Get Mail 


No Mailbox Selected 

& U 

- is a m a 

Delete junk 

Reply Reply All Forward New Get Mail 


Top:Tiger’s Mail, untouched Middle:Tiger’s Mail with “borderless” buttons 
BottonrTiger’s Mail with Panther buttons and title bar 


T IGER’S only just out of the cage and there are already a 
number of interesting utilities to customise it — in subtle 
ways - to your preferences. (Note that some of these prod¬ 
ucts are still in development, so the usual “use at your own risk” 
caveats apply; that being said, I’ve tried all of these utilities on 
my own system without incident.) 

Cage Fighter 1.1 (free). I actually like the new look of Mail 
in Tiger, even though it’s inconsistent with the interface found 
in the rest of Mac OS X’s applications. But judging from the reac¬ 
tion around the net, I may be in the minority. It seems more than 
a few people are unhappy with the new design, especially the 
toolbar buttons, which really don’t match any other Mac OS X 


toolbar buttons, “brushed metal” or Aqua. If you’re not a fan of 
the new button, Cage Fighter will replace them with “borderless” 
buttons similar to those in Panther’s Mail — you’ll still be stuck 
with the rest of Mail’s new look, but at least the toolbar will be 
a bit more subtle. If you want to revert even further, Cage Fighter 
can replace Mail’s button icons and title bar with their actual 
Panther equivalents. You can also change the mailbox highlight 
from grey-blue to the bright blue used by most Mac OS X apps. 

Safari Buttons 0.4 (free). One of the most popular features 
of Safari and other modern browsers is tabbed browsing. As 
a result, one of the most requested Safari features has long been 
a “new tab” button in the Safari toolbar. Now that Safari 2.0 



ms 
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H Robust and adaptable...POSdM edges out in front when it comes to i i i i 

hitting the ground running and (providing) flexibility for your needs. 11 t T T T 


Choose your Mac 


Install POS*IM 


Plug in a printer & 
barcode scanner 


Start Retailing! 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 


POS-IM 

POINT OF SALE 

INVENTORY MANAGEMENT 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 











































The Calculator Widget as a standard application window 



Safari with a New Tab button added 


(included with Tiger) allows you to 
customise the toolbar like many other Mac 
OS X applications, many people held out 
hope that a “new tab” button would be one 
of the options. Alas, no. But you can get 
such a button using Safari Buttons, which 
replaces Safari’s Report Bug toolbar option 
with a New Tab button. (You lose the Report 
Bug button, but now many people actually 
used it?) As a bonus, Safari Buttons also lets 
you enable and disable image-less browsing 
(which disables images for faster page 
loading) by pressing 3€+Y, then £€+R. 

Amnesty 0.5b (free beta; final 
version price to be determined). 

Much has been said about Tiger’s Dashboard 
feature as compared to Konfabulator — 
there’s no sense revisiting those debates 
here. However, one difference between the 
two is that Dashboard works only as an 
“overlay” - you can view Dashboard 
Widgets only when the Dashboard layer is 
activated — whereas Konfabulator Widgets 
are, by default, visible on your screen even 
when you’re working in other applications. 
Amnesty offers this functionality from 
Dashboard: when launched, a new Amnesty 
menu listing all available Dashboard 
Widgets appears in the menu bar. Choosing 
one from the menu opens it on your screen 


without the need to invoke Dashboard; it 
remains onscreen until you close it. For each 
Amnesty-induced Widget, you can decide 
whether it floats above all applications, acts 
as a standard application window, or 
becomes part of your Desktop; you can also 
customise the Widget’s opacity. Amnesty is 
in early beta, so it’s still rough — for 
example, the developer has a list (available 
from the Amnesty menu) of known issues 
that you should read before you begin acti¬ 
vating Widgets willy-nilly. 

Dasher 1.0.1 (free). The idea of a 
Dashboard screen saver never crossed my 
mind but it evidently crossed someone’s. 
Dasher automatically activates after a period 
of inactivity — set by you in the Dasher 
preference pane. Move or click the mouse, 
or press a key, and it disappears, just as it 
would if you’d activated it manually. Dasher 
even cooperates with Mac OS X’s screen¬ 
saver — if you’ve enabled the latter, it will 
take precedence over Dasher’s Dashboard 
activation. 

These are just a few of the first Tiger 
“enhancements” I’ve seen, but I expect these 
types of products to come fast and heavy in 
the weeks and months ahead. Stay tuned for 
periodic overviews of new Tiger tweaks. 
• Dan Frakes 
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wherever work... 
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y PLATFORM NETWORKS 

Call 1300 854 678 or visit 
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■ ENVIRONMENT 

Hot Links 

www.svtc.org 

Silicon Valley Toxics Coalition 

www.apple.com.au/environment/recycling/nationalservices/ 

Apple Australia’s vague recycling commitments 


Environmentalists 
claim iPod is a 
health-risk 

T HE Silicon Valley Toxics Coalition 
(SVTC) — the same environmental 
group that drew the attention of 
Apple CEO Steve Jobs at the company’s 
shareholder meeting recently — has shot 
back at statements Jobs made about the 
company’s environmental policies. 

Jobs countered claims that Apple did not 
have an effective computer takeback 
program by pointing out that Apple has had 
such a program for four years, recycling over 
1,500 tons in the last year. Apple Australia’s 
web site notes that the company is “working 
with the Australian Information Industry 
Association and other member computer 
vendors to formulate a program that 
provides for the recycling of computers and 
associated equipment at the end of their 
useful life”. The SVTC said in response that 
while that may sound like a lot, it doesn’t 
compare to the 5,000 tons that HP collected 
in a six-week program. 

The SVTC also said Apple has been 
lobbying against state legislation in 


Minnesota and Maine requiring companies to setup take-back 
programs, a claim Jobs flatly denied. The group says Apple hired 
lobbyist Dan Riley to oppose the State e-waste legislation - the 
legislation passed with the help of HP and Dell, the group says. 

Jobs categorically denied claims that Apple uses prison or forced 
labour in its recycling programs, saying that neither Apple nor its 
partners use such labour forces - but the SVTC says it has proof. 

“Jobs has set up a straw man here,” the SVTC response reads. 
“By not creating effective pathways for clean, responsible recy¬ 
cling for the vast majority of their products in the waste stream, 
computer producers such as Apple guarantee that 
a significant amount of e-waste will be handled by recyclers 
who use prison labour for disassembly of computers. We have 
contacts inside the prison system who confirm that Apple 
computers and other products DO end up in the prison disas¬ 
sembly programs.” 

Jobs said that Apple ships ground-up plastics overseas to make 
new recycled plastics, but the SVTC counters it’s Apple’s inaction 
on this issue that “assures that e-waste winds up in Asia. We know 
from allies overseas that Apple products do end up in China and 
India, sent there via disreputable ‘recyclers,’” according to the 
response from the group. 

The SVTC claims that the iPod is “a time- 
bomb for our health”. Jobs called that claim 
“inexcusable” but did say that there is a small 
amount of lead in the iPod, which the 
company is working to get rid of. 

“Even small amounts of lead can be very, 
very harmful,” said the SVTC response. “And 
because the iPod is so small, it is much more 
likely to get tossed into the trash (instead of 
recycled) and end up in the landfill.” 

The group also said that even though Apple 
has set up an iPod battery replacement 
program that consumers would not take 
advantage of it, instead choosing to “toss it 
in the trash”. 

Jobs said that he thought the group was 
using Apple’s visibility to gain publicity for 
their own group. Quoting a report in the 
Kansas City Star, the leader of the environ¬ 
mental group said they “picked the iPod to 
go after because it’s the hippest thing 
around”. 

Apple Australia declined to comment on 
this story. • Jim Dalrymple 



® 

Hot Links 

www.sonystyle.com 

Sony goes flash-based 

For the first time in the history of the company’s Network Walkman, Sony is 
releasing seven digital music players that use flash-based memory instead of 
hard drives. The music players will support MP3 and Sony’s ATRAC3 files 
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By Dan Warne. 

Off the net 

Latest shareware and free downloads 


■ SMS Mac 1.0.1 €15.00 Shareware 
X (10.4 or later) 

A widget to send SMSes from your Tiger 
Dashboard that is also integrated with Address 
Book. You can set up multiple instances on the 
Dashboard — one for each of your regular 
SMS recipients — so you'll never again have 
to scroll through lists of contacts. The initial 
€15.00 registration fee includes 50 SMSes; 
each SMS costs 10 euro cents. 

■ PhoneDirector 1.0.6 $US29.95 
Shareware X (10.3.4 or later) 

Phonebook, SMS, calendar, image manage¬ 
ment, Java application uploading and more 
for Nokia 6230, 6230i and 7280 phones 
which are otherwise completely unsupported 
on Mac or by iSync. 

■ PhoneManager X 1.1.5 $US29.95 
Shareware X (10.2.5 or later) 

Like PhoneDirector, but for Nokia 6210, 6310 
and 631 Oi. 

■ Tiger Cache Cleaner 3.0 $US8.95 
Shareware X (10.1 or later) 

An armada of tools to keep your OS X 
system running smoothly. Repair permis¬ 
sions, purge caches, repair pre-binding, 
optimise Safari and TCP/IP settings, and 
much more. Now works with Tiger too. 

■ Mobile High Speed 3G 4.12 $US91.50 
Shareware X (10.2.6 or later) 

Getting your Mac to connect to the net via 
a mobile phone can be like pulling teeth. 

This application will configure all settings for 
a wide range of hardware and 200 mobile 
networks around the world, including all 
networks in Australia. But look at the price — 
ouch. Definitely targeted at briefcase warriors. 

■ Quicksilver 1.0b40 Donationware 
X (10.4 or later) 

A precursor to Spotlight that some people feel is 
better. It provides the same instant search func¬ 
tionality as Spotlight but allows you to do more 
with the results. The downside? It seems to be 
in permanent beta, so as each new version 
comes out different problems emerge. 

■ Apple QuickTime Broadcaster 1.5 
Freeware X (10.3.9 or later) 

If you're one of the lucky people who can get 
ADSL2+, with its 1 Mbit/s upstream speed, 
try out Apple's free QuickTime Broadcaster, 
which allows you to stream high quality 



movies from your home broadband 
connection to friends and family. 

■ Red Carpet 1.0 Freeware 
X (10.4 or later) 

Dashboard widget that shows new movies 
that are coming out in Australia this week. 

■ OptusNet Usage Meter 0.3b Freeware 
X (10.4 or later) 

OptusNet usage meter widget for Dashboard. 

■ Internode Usage Meter 1.2 Freeware 
X (10.4 or later) 

Keep an eye on your Internode broadband 
usage with this Dashboard widget. 

■ iGetter 2.3 $US25.00 Shareware 
X (10.2 or later) 

Excellent download manager and acceler¬ 
ator. Can slice a file into pieces and concur¬ 
rently download multiple pieces at once, 
allowing you to use the full bandwidth of your 
broadband connection. This version solves a 
serious incompatibility with Safari 1.3 in OS X 
10.3.9 which causes frequent Safari crashes. 

■ PithHelmet 2.5 $US10 Shareware 
X (10.4 or later) 

Ad-blocker for Safari 2.0 in Tiger. The 
previous 2.4.1 version is available as an 
update for OS X 10.3.9 users as it fixes a 
compatibility problem with the new 1.3 
version of Safari, which also caused crashes. 

■ Screen Spanning Doctor 0.3.1 
Donationware 9, X (10.3 or later) 

Take advantage of the hidden capability of 
your iBook, eMac or iMac to support a 
second monitor with a different image. Apple 
ships these machines crippled so they mirror 
what's on the main monitor, but this utility 
unlocks that capability. Beware that you may 
void your warranty by using this utility. 

© 

Hot Links 

www.ausmac.net.au 

Download the software in “Off the net” 



now get it! 


iBurst is wireless broadband 
that provides anywhere" anytime 
secure internet access - at home, 
at work, in your client's office, 
even on the bus or ferry! 


Only iBurst unleashes the power 
of the internet by offering the 
flexibility of wireless mobility 
at a similar cost and speed 


to ADSL and cable. 

*service only available 
in coverage areas 
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■Burst PLANS FOR LAPTOPS 


° 300mb 

S 512k 

C $49.95 

d $45.95 

300mb 

Ui 

% 1Mbit 

| $57.95 

I $52.95 

| 500mb 

1Mbit 

o $64.95 

§ $59.95 

' 750mb 

1Mbit 

£ $84.95 

? $79.95 

Igb 

1Mbit 
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lOgb 
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'✓'/iBUfSt PLANS FOR DESKTOPS 

§ 300mb 
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d $34.95 
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Igb 
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£ $59.95 

< 

£ n/a 

1 igb 

1Mbit 

| $74.95 

c $69.95 

° 2gb 

1 Mbit 

? $89.95 

f $84.95 

3gb 

1Mbit 

| $99.95 

| $94.95 

lOgb 

1Mbit 

* $199.95 
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Call 1300 854 678 or visit 
www.platformnetworks.net 
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The view from the other side of the counter. 


By Fleur Doidge. 


Hot Unks 


hotlink: www.applecentretaylorsquare.com.au 

Get in touch with your inner Mac 


Slow train a-coming 

W HERE do you go when you want to learn how to do some¬ 
thing with your Mac? Chances are, it isn't to your local 
reseller. Which is odd really, because in recent years many 
computer resellers have been forced to diversify into services to 
wring back some profits from sales that rely on an ever-shrinking 
hardware markup. 

When it comes to computer hardware, most retailers and resellers 
don't have the luxury of big margins, like you see on clothing or even 
your daily groceries. The markup is tiny. Some resellers consider 
themselves to be well off in the current sales climate if they can 
scrape back two percent on a notebook or a server. 

On top of that, they mostly have to employ staff — that means 
holiday pay, workers compensation and that peculiarly Australian 
nasty called poll ta... sorry, 

I meant to say "payroll tax". 

Maybe they need to rent 
their premises too. And so on. 

And so on. 

Selling computers is hard 
and getting harder. There's so 
much competition. Raw ingre¬ 
dients have come down in 
price, while every other cost in 
a seemingly neverending 
procession has rocketed 
through the roof. 

Strangely, however, Apple 
resellers have been somewhat 
slower than their PC-focused 
brethren (and sistren) in 
leaping into services, solutions 
and support. But one has made quite a splash jumping into "value- 
added services", as they say in the biz, with two feet, both arms, eyes 
open, brain on and mouth ... er, open. 

That would be Sydney's Ben Morgan, part-time aviator and full¬ 
time AppleCentre director, at Taylor Square in the inner east suburb 
of Darlinghurst. Ben took on AppleCentre Taylor Square when he 
was 21 and has since become rather well known in Apple reseller 
circles for his outspokenness. 

Ben opened taylorsquare academy last August, to provide training 
and support for Mac users, among other things. 

He said that what customers wanted and needed, arguably more 
than anything else, from Apple resellers was support. Users — espe¬ 
cially if they were migrating from their dull grey PCs — needed a little 
help. Macs, after all, only tend to prove "intuitive" to use if you're 
already familiar with them. 


Ben maintained in one news article last year that Apple users were 
sick of being told by resellers to ring Apple for assistance. Most 
computer users — the general population, not techie types — want 
service delivered by real people in a recognisable way. 

Resellers are the obvious choice for this role. After all, you bought 
the computer from them. And as computing gets more complex and 
users grow more dependent on technology, quality support becomes 
more important. Many users also want to be able to do more them¬ 
selves, to increase their competence and overall satisfaction with 
the product. 

Training is a specially close kind of support. It gets a reseller even 
closer to the customer. The reseller gets a chance to show his or her 
human side and, with a little luck (and a lot of hard work), the 

customer gets the warm 
fuzzies and comes back for 
more. That's called "loyalty". 
Despite what some might 
suggest, you don't need to 
concoct a marketing gimmick 
to get it. 

Support is something human 
beings do for each other. Not to 
go all Margaret Mead on you or 
anything, but humans have this 
deep emotional and physical 
need to depend on others for 
help. Top businesses take 
advantage of that by building 
genuine relationships with their 
customers (and staff too, but 
that's another column). 

Hence taylorsquare academy, which has already passed Ben's 
initial 1000-member goal. Other Apple resellers are watching with 
interest. 

Members get special deals on courses, but anyone can take a 
class on an ad hoc basis. The courses range from standard 'how to 
use your Mac' sessions to more technical courses on certain appli¬ 
cations with AppleCentre vendor partners such as Adobe, 
Macromedia and Microsoft. Some cost a hundred dollars or so, and 
some are free. The centre also has facilities, including a theatrette, 
that can be rented out to local film clubs or similar (Darlinghurst is an 
arty sort of suburb), and a juice bar. 

The actual human contact, in this day and age, is priceless.^ 


Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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TIGER FIELD GUIDE 

When a new version of Mac OS X comes out, it’s the most dramatic time of the year. Not only 
do we finally get a chance to use the features Apple has been heavily promoting for nearly 
a year, but we all get to discover dozens, if not hundreds, of new features great and small. Mix 
in the unavoidable quirks of upgrading — even the most stable updates have risk if you’re not 
careful — and clearly the next few months will be an interesting time for Mac users. To help 
you navigate these interesting times, we’ve assembled this Tiger Field Guide. And for those 
about to run the upgrade, we’ve also got the information to prevent getting bitten by this 
Tiger before you get a chance to really use it. 


Searching in the Spotlight 

WHAT sets Spotlight apart from previous search 
schemes is its ability to catalogue and search meta¬ 
data — information about the data contained in a fde, 
such as the bit rate of an iTunes track or the author of an 
e-mail message. This metadata index allows you to enter a 
search term such as “tiger” and see not only documents that 
contain the word in their title, but pictures from your last trip 
to the zoo, e-mails discussing Apple’s operating system 
update, a new desktop pattern, or even Survivor’s now-regret¬ 
table hit from Rocky III. 

Spotlight does its work by accessing two indexes per volume 
— one that contains metadata and another that handles 
contents searches. These indexes are created on the fly and in 
the background, so search results are always up-to-date. Unlike 
search systems on other platforms, there’s no need to instruct 
Spotlight to update its index. And Spotlight is fast because it 
taps this smaller metadata index before accessing the much 
larger contents index. 

If you find that metadata and contents searches fail to 
create searches refined enough for your tastes, you can even 
open a file’s Info window and tag it with a comment in 
Spotlight’s Comment field. Yes, Spotlight searches for 
comments too. 


Finder Seeker. Click the magnifying glass icon in the upper 
right corner of the menubar (or press ^-Spacebar), and a blue 
spotlight field appears. Type your query and, with each 
keystroke. Spotlight narrows your search results. You can get 
really specific by telling Spotlight what kind of item you’re 
looking for. For example, typing kind: application 
produces a list of all the applications on your Mac, regardless 
of where they’re stored. You can also combine typed queries 
— entering kind: email date: today lists all the e-mails 
you’ve received today. 

You can also group and sort results in a variety of ways — by 
date, kind, or location, etc. Within these groups you’ll see the 
five most relevant results and a blue link detailing how many 
results remain. Click this link and all the found items appear. 
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SURFING WITH SAFARI,TIGER-STYLE 


W f ITH the release of Safari 2.0, 

Mac users have a host of new 
features to get their teeth stuck in 
to. Not least is RSS (as in Really Simple 
Syndication or Rich Site Summary, or one 
of any number of phrases that can be 
“acronymed” to RSS), a way in which Web 
sites can provide summary articles and 
new content via feed. (These feeds don’t 
use HTML, but rather one of several RSS 
formats that few Web browsers can under¬ 
stand.) With Safari 2.0, Mac users no 
longer need a dedicated RSS client such 
as NetNewsWire to view RSS feeds, and 
both RSS and Atom formats are supported. 
So when you come across a site that 
features an RSS feed, simply click the icon 
to view feeds in your Safari window. A simple 
slider control lets you adjust the size of 
articles on the fly. 

Safari’s RSS-related features also allow 
you to bookmark a feed just as you book¬ 
mark a Web site; but unlike normal book¬ 
marks, Safari monitors RSS bookmarks for 
updates, displaying the number of new arti¬ 
cles next to the bookmark name. Safari’s 
RSS Personal Clipping Service goes one 
step further by allowing you to search RSS 
feeds for specific topics and then bookmark 
that search. And Safari will continue 
watching for new articles in that feed that fit 
your search criteria and notify you when 
such articles appear. 

If you’re already using an RSS client, will 
Safari’s support for RSS be good enough 
to convince you to switch? On the one 
hand, I haven’t seen a feature like Safari’s 
Personal Clipping Service in any other 
application. On the other hand, dedicated 
RSS clients generally offer features that 
advanced users will appreciate, such as 
more options for browsing, searching, and 
viewing articles; the ability to flag and filter 
articles; and more powerful feed manage¬ 
ment capabilities. The good news is that 
you have a choice: if — like me — you’d 
rather read RSS feeds in your current RSS 
client, Safari lets you set your default RSS 
reader; clicking on an RSS icon in the 
Safari address bar will display the feed in 
that application. 

But Apple has also added many signifi¬ 
cant features to Safari unrelated to RSS. 


Here’s a rundown of the highlights: 
Improved Performance. Apple says 
Tiger’s Safari loads pages 1.8 times faster 
than Safari 1.2 on Panther and that it’s the 
fastest browser on the Mac. We say it’s 
noticeably faster than the previous version. 
Saving Web Sites. One of the most 
common complaints about Safari since its 
2003 debut has been that you can’t save 
a complete Web page to disk. Safari 2.0 
gives you the option to save pages as Web 
Archives, which preserve all page content, 
including images, text, and formatting. You 
can also e-mail these contents, or just a 
URL link, via simple menu commands. 
Private Browsing. Your browsing history, 
cookies and cache files contain information 
about where you’ve been, and even the 
content of those sites. Safari’s new Private 
Browsing feature disables these features 
while browsing — great for browsing on a 
public computer or even for the extra- 
cautious at home. But note that Private 
Browsing isn’t retroactive, so details about 
site visits prior to enabling Private Browsing 
may still be around. To fully benefit from 
Private Browsing, make sure you don’t 
already have cookies and auto-fill data for 
“private” sites. 

Parental Controls. If you’ve got tykes in 
the house and don’t want them visiting the 
seedy underside of the Internet, you can 
restrict their browsing to sites included in 
the Bookmarks Bar; to visit an unapproved 
site, an administrator has to add that site 
to the user’s Bookmarks Bar. 

Safari is limited by parental 
controls. 

Safari can't open the page 'http://www.apple.com/'' because 
a bookmark with 'apple.com'' is not in your bookmarks bar. 

To return to the page you were viewing, dick Co Back. To 
continue browsing the Internet, dick a website in the 
bookmarks bar. 

(Coltoek) 

To add this website to your bookmarks bar, click the Add 
Website button below. You need an administrator password 
to add thrs website to the bookmarks bar. When it's added, 
the website will open. 

( ^ 

PDF Viewing. You no longer need to install 
a third-party plug-in in order to view online 
PDFs in Safari, though Adobe Acrobat 
Reader 7 and Shubert | it’s PDF Browser 
Plugin still provide more viewing options. 
Bookmark Changes. Safari now features 
a “filter” search field, just like the one in 
iTunes, that lets you search your 


bookmarks, RSS feeds, and history — or 
within any single group. You can also easily 
export your Safari bookmarks to an HTML 
file and import HTML-formatted bookmarks 
— eliminating the need for third-party soft¬ 
ware to share your bookmarks. 

Image Tools. Seen a great image on a 
Web site? Control/right-click the image and 
choose the new Add Image to iPhoto 
Library command to send it to iPhoto. Or 
save the image file to your Desktop via the 
Save Image to the Desktop command. 
More Obvious Download Security. When 
you download an application — or even 
just a disk image that contains an applica¬ 
tion — Safari asks you if you’re sure you 
want to do this. If so, the download 
finishes; if not, Safari stops the download 
and deletes the file. 



Better Text Editing. With Tiger, Safari offers 
significantly improved text editing. Handy 
new features include undo/redo and 
support for standard Mac OS X keyboard 
shortcuts, such as Command-left/right to 
move to the beginning or end of a line. The 
new version also supports “contenteditable” 
content, which allows for WYSIWYG/ 
RichText editing right on a Web page. 
Security Certificate Details. If you’re ever 
curious about a site’s security certificate, 
click the lock icon at the top of the Safari 
window to get the complete details. 

Looking at this list, it’s clear that Tiger’s 
edition of Safari is much more than just 
“Safari with RSS”, as it was originally 
described last June. Over the past couple 
of years, many Mac users have migrated 
from Safari to Firefox, Mozilla, OmniWeb, 
and Opera. By adding these requested 
features, and including new useful features, 
Apple just may bring some of these users 
back into the Safari fold. • Dan Frakes 
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SYNCING THINGS UP 


W f HEN it comes to syncing data 
from your Mac to your .Mac 
account after you’ve switched to 
Tiger, don’t use iSync. In the updated OS, 
iSync only shuffles data between your 
Mac and other devices, such as your 
mobile phone, iPod, or PDA. 

Instead, if you want to sync data from 
your Mac to your .Mac account or to 
another Mac, you’ll need to use the .Mac 
preference panel’s new Sync pane 
(System Preferences/.Mac/Sync). 

The Sync pane acts as a conduit 
between your Mac and your .Mac 
account. Once you register other Macs 
with the .Mac Sync Server — for this, use 
the Advanced pane — you can synchro¬ 
nise data among them all. 

In Tiger, however, Sync Services goes 
far beyond the Address Book, iCal, and 
Safari bookmark synching you get in 
Panther. Now you can synchronise your 
keychains, Mail accounts, and even Mail 
rules, signatures, and Smart Mailboxes. 


You can also set the preferences in the 
Sync pane on each of the Macs so they 
automatically sync with your .Mac account 
at regular intervals, making it simple to 
keep both Macs synchronised, even when 
you’re on the road. 

Of course, all this requires a $139.95- 
per-year .Mac membership. It also requires 
Tiger, too; it doesn’t appear that Apple will 
retrofit Panther to work with .Mac Sync. 

Note that you can do more with .Mac 
Sync than just keep your own Macs 
synchronised. For example, I've synced 
my Address Book with the .Mac servers 
then authorised other .Mac members 
access to my contacts. This is a degree 
more secure than iCal sharing — I’d hate 
to put my contacts in public view for 
anyone to slurp down and use. 

Still, Tiger misses the Holy Grail of Sync 
Services: synchronising system and appli¬ 
cation preferences between multiple 
Macs. You can’t drag your Preferences 
folder to the Sync pane, and there’s no 



easy way to make sure your Dock, 
Dashboard, Expose, Desktop and Screen 
Saver behave the same way on all your 
Macs. Sure, you can hack your way 
around this. (I log in remotely via SSH and 
copy .plist files from one machine to the 
other.) But if Apple’s going to let me sync 
my keychains, why not let me sync my 
system and application preferences too? 

So while Tiger’s synchronisation is better 
than it was in Panther, it falls short of 
everything it could be. I’ll let .Mac Sync 
handle the small stuff, but I’ll keep using 
RsyncX from macosxlabs.org or Econ 
Technologies’ ChronoSync for syncing 
preferences and files between machines. 

• Chuck Toporek 


SHARPENING THE PICTURE WITH QUICKTIME 7 


Q UICKTIME does more than just 
play video clips. When you launch 
a video chat using iChat AV, edit 
video clips in iMovie or encode audio files 
in iTunes, you’re relying on QuickTime 
architecture. Perhaps the biggest 
advancement in QuickTime 7 is the 
addition of the H.264 video codec 
(compressor/decompressor). Similar to 
how the AAC audio codec in iTunes 
creates better-sounding music than the 
MP3 codec at the same file size, H.264 
offers very high-quality video at much 
lower bitrates than other codecs. With 
H.264 — part of the MPEG-4 standard — 
you get the same quality as MPEG-2 video 
at one-third or one-half the data rate. 
What’s more, you can create full-resolu¬ 
tion HD video at roughly the same data 
rate as today’s standard DVDs (8Mbps). 

H.264 is also a scalable codec, meaning 
it works equally well for content for mobile 
phones and high-definition video, and 
everything in between. 


The QuickTime 7 Player features full¬ 
screen controls, meaning you can play, 
pause, stop, fast-forward, rewind, adjust 
the volume and scrub through a movie all 
in full-screen mode. Live window resizing 
maintains smooth and continuous play¬ 
back when adjusting the player window — 
it actually stretches or compresses 
instead of jumping from one size to the 
other. These additions, along with other 
QuickTime 7 _ _ 

O Q O,..,. . . A/VContmb 



of Apple’s new Core Video technology, 
which allows for hardware-accelerated 
video processing. 

Finally, a new AV Controls window 
(shown left) offers Jog Shuttle controls 
for determining how quickly you jump 
forward or back through a movie’s 
frames, and a new Playback Speed 
slider to slow playback to one-half 
speed or quicken the pace by up to 
three times. 

QuickTime 7 also allows you to capture 
and share movies from an iSight or other 
FireWire-based camera. The Share 
command in the File menu offers several 
default sizes for compressing your movie 
to attach to e-mail messages or post to 
your .Mac Web site. 

And while the DVD Player in Panther 
added multi-channel audio output for 
watching DVDs, QuickTime 7 is the first 
version to offer surround-sound through 
the QuickTime Player itself. That means 
any app built on QuickTime can take 
advantage of QuickTime’s surround- 
sound capabilities. (As with past versions 
of QuickTime, upgrades to the pro version 
cost $44.95.) • Jonathan Seff 
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DISCOVERING THE DASHBOARD 


D ASHBOARD has been variously 
described as the return of Desk 
Accessories, the return of 
HyperCard, and a rip-off of Konfabulator. 
Whichever way you see it, Dashboard 
makes basic computing tasks easy 
and quick. 

The concept behind Dashboard is new 
but straightforward: it’s like an alternate 
Finder desktop, launched (and later 
hidden) by pressing FI 2, containing small 
mini-applications called widgets. These 
apps range from calculators, games, and 
weather reports, but you can also expect to 
see things like search tools and front-ends 
for more complex apps. 

Tiger ships with 14 widgets, including an 
animated weather report, world clock, stock 
ticker and iTunes controller. If you want 
more, simply click More Widgets (either 
from the Dock or from the Dashboard layer) 
and you’ll be directed to Apple’s web site, 
which contains additional widgets. 



Because widgets are, at their most basic 
level, made up of HTML, CSS, and 
JavaScript, plenty of third-party developers 
will be cranking them out; there are already 
dozens out there. 

It’s easy to get carried away downloading 
cool widgets; I currently have five bars 
worth. Because relaunching widgets is a 
multi-step process, the easiest thing to do 
is just leave widgets open once you’ve 
launched them. When you want to close a 
widget, just hold down the option key while 
hovering over a widget and that widget’s 
close box will appear. 

My guess is that most Mac users, who 
might once have thought twice about 
launching an additional app or heading out 
on the Web to look up a bit of information, 
will soon find themselves pressing FI 2 
dozens of times a day. 

Early Favourites.The flood of Dashboard 
widgets hasn’t yet hit but here’s a few of 
my early favourites. 

Delicious Monster Library. 
Delicious Monster, 
included with Delicious 
Monster Library 1.5. Just 
want to make sure you don’t 
already own a book/CD/DVD before 
ordering it on Amazon? If you’re already 
using Delicious Monster Library this 
widget will do a quick lookup of whatever 
you enter. 




ADDING TO THE CORE 


J UST as Core Audio and Core MIDI 
introduced low-level architectural 
changes that sound apps like Logic 
could exploit, Core Image gives developers 
easier access to pixel-level effects and 
provides new ways to create effects. 

Core Image lets apps access the speedy, 
programmable graphics processing units, 
or GPUs, in today’s video cards from ATI 
and Nvidia. Powered by floating-point 
calculations, Core Image produces highly 
accurate colour on an individual pixel basis, 
and is scalable to your system. 

Prior to Core Image, Mac developers 
needed to know a lot about pixel-level 
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programming to benefit from fast image 
processing without rendering delays. But 
now Core Image handles most of the work. 
(If your video card doesn’t have a program¬ 
mable GPU, Core Image makes more effi¬ 
cient use of your CPU by adjusting for 
Velocity Engine and dual-processors.) 

Core Image uses Image Units, its plug-in 
architecture for accessing filters, transi¬ 
tions, and effects. There are about 100 
Image Units included with Tiger, including 
blurs, colour blends, sharpeners, gradients, 
tilers, transitions, halftones, and distortions. 
Developers can tap into these filters without 
having to write their own, or create new 


Wikiwidget. Dashboard 
Widgets, freeware. 

Apple’s including widgets that do dictionary 
and thesaurus lookups in Tiger. But if you 
ever use Wikipedia, the online, open-source 
encyclopaedia, this widget comes in handy. 
Enter a search term, hit Return, and the Wiki 
page for your search term loads in your 
favourite browser. 




VelaClock. Vela Design 
Group. If Apple’s 
WorldClock isn’t good 
enough for you, check out 
Vela Design Group’s VelaClock widget. It 
gives you cities around the world with not 
just their current time, but also moon phase, 
country flag, daylight duration, and more. 

miniPatience.VanillaSoap 
Design. This Klondike-like 
solitaire game puts 52 



cards in a tiny space, making it easy to 
swap out of it when the boss comes by. 
Kelibo WebFrog. Kelibo 
Toolsmith. Very useful for Web 
developers and bloggers: 
forgotten the HTML code for 
curly quotes yet again? Just 
paste your text, click and and WebFrog will 
translate it into the proper HTML coding, 
which you can then copy and paste. It even 
does it backwards. • Don Smith 





Hot Links 

www.apple.com/macosx/dashboard 

Download new widgets 

www.dori.com/dashboard/ 

List of all third-party widgets 


ones that will work across applications. 

Apple’s Core technologies (Core Audio, 
Core Data, Core Image, and Core Video) 
exist to help people develop apps for OS X 
that get under the hood, but everyone can 
benefit. Core Image creates new standards 
for graphics plug-ins and makes better use 
of the fast new graphics cards included in 
Macs, leading to more responsiveness 
applying filters and effects. 

Core Image is currently supported on ATI 
Mobility Radeon 9700, Radeon 9600 XT, 
9800 XT, and X800 XT models, as well as 
on Nvidia’s GeForce FX Go 5200, GeForce 
FX 5200 Ultra, and GeForce 6800 Ultra 
DDL and 6800 GT DDL cards. Look for 
Core Image-support to appear in other 
cards with programmable GPUs in the 
future. • Jonathan Seff 
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DELEGATING THE GRUNT WORK 


A CUTE robot is the mascot for 
Automator, one of the most inter- 
/ \ esting features in Tiger. Like the 

21st-century robots we were once 
promised, Automator is designed to do all 
the dull, repetitive tasks we intelligent 
humans don’t want to bother with. 

Unlike AppleScript, you don’t need to be 
a programmer to use Automator; instead, 
a few simple drag and drops will create 
actions to do the work for you. 

How It Works. On the left side of 
Automator’s window, you pick from a large 
collection of actions organised by the 
application they belong to. (This could be 
better organised to search by category 
too.) When you find the right action, you 
drag it into the Workflow area. As you drag 
items in, they connect to one another. By 
building up a series of actions, you can 
create a complex series of tasks that 


incorporate several Mac programs. Once 
an action is in the Workflow window, you 
can set different options that let you define 
exactly what that action will do. 

For instance, Automator can automatically 
take unread messages in Mail and copy 
them as a note file onto an attached iPod, 
and it’s a simple four-step process: an 
action that checks your mail within Mail, an 
action that finds only unread messages, an 
action that combines those messages, and 
an action that generates a new iPod note. 
Automator can also extract the contents of 
a shared calendar from iCal, clean up the 
text by using commands from an applica¬ 
tion such as BBEdit, and then generate an 
attractive text version of that calendar. 

Once you’ve created an automator 
workflow, you can save it as a tiny applica¬ 
tion file that you can double-click to run. 
For tasks that act on specific files or 

folders in the Finder, you can 
even save it as a Finder plug¬ 
in. Once you do that, your 
workflow will show up when 
you right-click in the Finder, so 
you can trigger it quickly. 

Tiger comes with over 100 
built-in actions, and both appli¬ 
cation developers and third 
parties are busily building 



more. For example, the new version of Bare 
Bones Software’s BBEdit offers 25 actions 
of its own. Lots more actions will soon be 
available from Automator Actions, 
Automated Workflows (which will sell 
actions that work with Photoshop, 

InDesign, and other professional programs) 
and Automator World. 

The Last Word. Will Automator change the 
way you use your Mac? As long as Apple, 
other application developers, and third- 
party action authors keep releasing new 
actions at a good pace, the chances are 
good — which gives you more time to do 
things that require your brain, not just your 
keyboard and mouse. • Chuck Toporek 

® 

Hot Links 

automatoractions.com 
www.automatedworkflows.com/automator 
/actions, html 

www.automatorworld.com/ 

Third-party automator builders 



OVERHAULING THE INBOX 





W f HILE Mail has seen its share of 
changes since its 2001 release, 
nothing has been as significant 
as the enhancements to Tiger Mail, which 
include better integration and a whole 
new look. 

The Appearance. Gone is the drawer that 
housed the mailboxes and folders for your 
e-mail accounts — this has been replaced 
with a panel on the left-hand side of the 
application window. This change improves 
Mail’s visual integration, though the new 
three-pane window makes it look a little like 
other mail applications such as Microsoft’s 
Entourage and Qualcomm’s Eudora. 

The familiar OS X colour scheme has 
been modified and polished — the toolbar 


background is 
now solid grey 
and the new side 
panel is light blue. 

The standard OS 
X icons have also 
been replaced — 
this time with a 
glossy toolbar 
that groups icons 
based on their 
function (buttons to mark e-mail as Read or 
Unread are together; Reply, Reply All, and 
Forward are part of another group). These 
can also be added to the toolbar. 

Spotlight. As it was with the Finder, 
Spotlight will begin searching for matching 


e-mails as soon as you start typing in Mail’s 
search box. You have the option to search 
all mailboxes at once or you can search in 
the mail folder you are currently browsing. 

A Spotlight search gives you a list of 
messages based on the criteria you >- 
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entered; clicking on a message reveals 
the entire text of the message. Spotlight 
also dynamically updates the search list 
as new mail arrives. So, if you do a search 
for ‘Jim Dalrymple” and I send you a new 
message, the results window will be 
updated on the fly. 

Smart Mailboxes. Smart Mailboxes are 
akin to iTunes Smart Playlists — they 


update themselves dynamically based on 
criteria that you enter. Say you’re begin¬ 
ning a project this month and want to be 
able to find all e-mails from three partic¬ 
ular people that will be sending PDF files 
as attachments. In Tiger, you can easily 
set up a Smart Mailbox to catch all of 
these e-mails. By setting your criteria to 
only include messages with PDF attach¬ 
ments from these specific people, you 
eliminate the chance of clogging your 
Smart Mailbox with lunch invitations and 
other superfluous communiques. 

While Mail’s Junk Mail Filter has 
improved dramatically since Panther, the 
only noticeable difference in the prefer¬ 
ences is the addition of Perform Custom 
Action. This allows the user to configure 
Mail to execute actions beyond the 
defaults included in the application. 



If you have many accounts and like to 
use a different signature on each one, 
you’ll like the new signature preferences. 
The list now includes each account and a 
place to add signatures individually, giving 
you a much more organised view of your 
signatures. % Jim Dalrymple 


INSTALLING THE UPDATE 


T EAR off the shrink wrap and 
follow these steps for the 
smoothest road to Tiger: 

I.Back Up Your Hard Drive. Make a 
bootable backup of your current 
system before you upgrade. Backing 
up is always good advice, but espe¬ 
cially so now. After upgrading, you 
may discover that Tiger has some 
bugs that are serious enough to force 
a temporary retreat back to Panther. 

There are many excellent programs 
for “cloning” your drive. My recommen¬ 
dation here is SuperDuper! from Shirt 
Pocket. It boasts a unique Safety Clone 
feature that creates versions of your 
old (Panther) and new (Tiger) systems 
on two separate volumes. Both 
systems remain current with the files in 
your Home directory, so you can easily 
revert back to Panther if desired. 

If you don’t want to clone your 
entire drive, at least make sure you 
have a backup of your Home direc¬ 
tory, just in case disaster strikes 
during installation. Similarly, make 
sure you have backups of all your 
third-party software readily available. 
At least one user has already 
reported mail disappearing after 
launching the new Mail application. 


2.Consider Partitioning Your Drive. If your 
hard drive is divided into at least two parti¬ 
tions, you can install Tiger on one partition 
while leaving your current Panther system 
installed on the other. This allows you to test 
Tiger before committing to it. SuperDuper’s 
Safety Clone works best if your hard drive 
has been divided into at least two partitions. 

If your drive isn’t partitioned, don’t 
worry: iPartition and Drive Genius will do 
the partitioning for you. Alternatively, a 
spare hard drive will do the job. 

3.lnstall Tiger. You’re now ready to start 
up from the Tiger disc and run the 
Installer. If you are upgrading a drive 
currently running Panther, the Installer’s 
default selection is Upgrade. This means it 
modifies or deletes existing Panther files 
as needed and installs the Tiger modifica¬ 
tions and files as replacements. 

However, you have other choices. If you 
click the Options button in the Installer’s 
Select a Destination screen, you can 
select to Archive & Install. With this 
method, the entire Panther software is 
moved to a folder called Previous 
Systems; a completely new install of Tiger 
is put in its place. 

I strongly recommend doing an Archive 
& Install (adding the option to preserve 
your Home directory and Network 


settings). While an Upgrade generally 
works well, it can lead to problems — 
especially if you’ve modified or moved 
OS X files such that the Installer can’t 
upgrade them properly. 

4. Give Tiger a Test Run. Check to 
make sure all the basic features of the 
OS are working — particularly the 
Internet connection and Finder. If you 
have problems that you can’t resolve, 
check the Web for solutions before rein¬ 
stalling. You may want to revert back to 
Panther until you can figure it out. 

5. Give Your Applications a Test Run. 

If your third-party programs required 
serial numbers when you first installed 
them, you may need to enter them 
again. In some cases, you may have to 
completely reinstall a program to get it 
running again. 

Finally, some programs may need to 
be updated to work with Tiger. If so, 
updates shouldn’t be too far away. To 
check, go to the vendor’s Web site or to 
a general software update site such as 
VersionTracker. • Ted Landau 

© 

Hot Unks 

www.shirt-pocket.com/SuperDuper 

/SuperDuperDescription.html 

Clone your hard drive before you begin 

www.coriolis-systems.com 

Use iPartition to partition your drive without erasing 
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EXPLORING UNDER THE HOOD 


W r HILE it doesn’t have the cool 
factor of Automator or Spotlight, 
the Unix plumbing in Mac OS X 
has gotten just as much attention in Mac 
OS X 10.4, and has many changes in store 
for technical users. 

Tiger and Unix. The biggest change for 
casual command-line users is the 
compatibility of Unix tools like mv and cp 
(move and copy) with HFS+ structures. 
So, if you need to move files with 
resource forks like Excel or OS 9 apps, 
you can do so without needing special 
apps, such as MvMac or CpMac. 

According to Apple, these utilities now 
use the same APIs as Spotlight and 
other HFS+-friendly applications to work 
correctly with forked files. This will make 
writing Unix shell apps for OS X 10.4 
easier, since forked file corruption will be 
less of an issue. 

For anyone building Unix applications, 
OS X 10.4 ships with the GCC 4.0 
compiler for (Objective) C(++) program¬ 
ming. GCC 4.0 adds a number of cool 
features such as autovectorisation, for 
better AltiVec support. If you do build your 
own software, you’ll want to spend some 
time testing with GCC 4.0, as some 
projects may require changes to build 
correctly. In my own tests, I found that I 
had to set the default compiler back to 
GCC 3.3 to get some apps to build right. 

If you’re using a ports package, such as 
Darwinports or Fink, you’ll want to contact 
them to see what problems may occur 
with GCC 4.0. 

Apple has finally upgraded the permis¬ 
sions setup in Mac OS X Server with 
ACLs, or Access Control Lists. ACLs are 
a superset of the traditional Unix permis¬ 
sions and allow increased control over 
permissions. For example, with tradi¬ 


tional Unix permissions, if you had write 
access to a directory, you could delete and 
add files and folders. 

With ACLs in Mac OS X Server 10.4, you 
can differentiate between adding a file, 
adding a folder, and deleting a file/folder, so 
that permission to do one is not permission to 
do the other. You can have more than one 
group in ACL permissions, so that a given 
directory could have multiple groups, each 
with different permissions. Of importance to 
Mac admins in Windows environments, Tiger 
ACLs are compatible with Windows 
2000/XP/2003 ACLs, which helps eliminate 
this vexing compatibility issue. 

Windows World. Important fixes in the 
Windows compatibility parts of Mac OS X 
Server include NTLMv2 and Kerberos secu¬ 
rity on Windows shares, improving on the 
mix of older NTLM and LTVNMAN security in 
Panther. Adding Kerberos allows the 
Windows functionality to be tied into single- 
signon in Mac OS X, and makes adding 
Mac OS X Servers to an Active Directory 
Domain work as well as it should. 

The Windows integration even allows OS X 
Server to host roaming profiles — the 
Windows equivalent of the new mobile 
accounts in Mac OS X Server — for Windows 
users who will never touch a Mac. This can be 
set up far faster and easier than in Panther. 
Other Changes of Note. The VPN services 
in Tiger are essentially unchanged, although 
the GUI for setting up the VPN server has 
been tweaked to simplify things. 

On the developer side, the new 64-bit 
support in Tiger, while not universal at all 
levels of the OS, does allow developers to 
implement 64-bit support at the Unix level. 

But what will that mean for end users? 

In a nutshell, most of the 64-bit support in 
Tiger is aimed at the “engine” level, not the 
window level. So the core system libraries, 


like libsystem are 64-bit, but Cocoa/ 
Carbon libraries and frameworks are 
not 64-bit. This is not a bad thing per se, 
since the initial need for 64-bit program¬ 
ming will be at the lower levels. 

Tiger will allow developers to imple¬ 
ment 64-bit code in the engines of their 
applications, and gradually introduce it to 
the higher levels of applications as Apple 
introduces 64-bit support at the 
Carbon/Cocoa level. 

Java is essentially unchanged in Tiger, 
although it is expected that Apple will 
update the OS to support the J2SE 5.0 
JDK as soon as possible. 

The developer tools have gotten some 
critical new features (and a new version — 
Xcode is up to 2.0 in Tiger) that make 
enterprise development on Mac OS X far 
more compelling than in Panther. In addi¬ 
tion to GCC 4.0 and autovectorisation, 
there’s support for seeing your code visu¬ 
ally, so you can view the structure of your 
code outside of the code itself. This is most 
evident in the new Core Data features that 
allow you to graph your database design, 
and have Xcode use that graph to create 
the database structures for you to use, 
without hand-editing XML files or code. 

Another new feature of Core Data is the 
ability to drop a database entity that you 
create in Xcode onto Interface Builder, 
and Interface Builder will use that to create 
a prototype Ul for you. Since Apple is 
embedding the SQLite database engine 
into Tiger, between that and Core Data, 
database developers will be looking at the 
Mac in a whole new light. • John C. Welch 

® 

Hot Links 

darwinports.opendarwin.org/ 

Darwin Ports 

fink.sourceforge.net/ 

Fink 


© EXPANDING YOUR CHATS 


A PPLE’S upgraded iChat AV 3.0 now 
allows you to set up multi-person 
i video and audio chats. But there’s 


more to it than the prospect of having three 
other people staring back at you in video 
chats instead of just one. 


Multi-User Chat. Video chat for four? 
Audio chat for ten? Multi-user chat really 
works, though reality is a little more 
complicated than Apple’s slick video-chat 
demos would suggest. 

If you want to set up a four-person chat 
with crystal-clear video like an Apple >• 
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demo, you’ll need good cameras and 
lighting — and four people with 
extremely fast Internet connections. In a 
four-person chat, there’s a whole lot of 
video and audio flying across the 
Internet — so much so that not 
everyone can keep up. 

iChat 3 prioritises audio and the 
frame rate of the video signal — without 
these two aspects, a video chat would 
be awkward at best and unusable at 
worst. But since iChat has to throw 
something away, picture quality goes 
first — meaning that a multi-person 
video chat oftentimes features one or 
more out-of-focus participants. (That’s 
actually iChat blurring the image to 
smooth pixelations.) A three person 
chat incurred very little blurring, but a 
fourth participant generally threw a 
couple of people into fuzz. 

For best-quality video chats, the 
person with the fastest Internet connec¬ 
tion should initiate the chat because the 
host does the bulk of the work. 

System requirements for four-person 


video conferencing is strict: according to 
Apple, you need a dual-1 GHz G4 or G5 
with a 384Kbps Internet connection in 
order to host a multi-person video chat; 
to participate, you need a 1GHz G4, 
dual-800MHz G4 or G5, and a 
100Kbps connection. 

Higher-Quality Video. Image quality in 
iChat 3 is significantly better than previous 
versions thanks to H.264 video compres¬ 
sion, which in our testing provided a 
crisper, smoother picture. 

Secure Chat. iChat still supports AOL 
Instant Messenger and Rendezvous (now 
called Bonjour), and iChat 3 comes with 
Jabber, a new open-source chat service 
protocol. (Its addition is largely for busi¬ 
nesses seeking SSL encryption.) Jabber 
clients and servers are available for every 
current operating system, so it’s a cross-plat¬ 
form alternative for business-level chatting. 
Parental Controls. Tiger offers user-level 
controls from the Parental Controls tab of 
the Accounts system preference pane; 
iChat 3 limits your kids’ iChatting to a 
specific list of accounts. 
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ITunes Meets iChat. The most popular 
message for the chat-status exhibitionist 
is the music they’re listening to. With 
iChat 3, simply select Current iTunes 
Track from the list of status-line options 
and iChat updates to reflect the playing 
track’s title and artist. 

What’s good for the chat-status 
exhibitionist is also good for Apple’s 
online music efforts: an arrow icon at 
the end of iChat’s status line transfers 
users to that song at the iTunes Music 
Store. • Jason Snell 




UPGRADE OR NO? 


A S much fun as it is to have the 

latest and greatest release of OS 
X, having it is helpful only if 
you’re going to put its features to use. 
What factors will determine if an OS 
upgrade is right for you? 

Hardware. What computer are you 
using and what capabilities does it have? 
Let’s say that you’re running OS 9 on 
a 400MHz Blue and White Power Mac 
G3. Even though your computer meets 
Tiger’s system requirements (PowerPC 
G3, G4, or G5; built-in FireWire, 

256MB or RAM, and 3GB of hard 
drive space), Tiger will run like a pig. 

You need a faster processor — at a 
minimum 700MHz. 

On the other extreme, if you have 
a Power Mac G5, you’re going to find 
Tiger snappier than Panther in a lot of 
operations. Even if you never touch 
some of Tiger’s touted new features, 
the speed may be enough to make 
the upgrade worth it. 


And those in the middle? If you’re running 
Mac OS X and are happy with its perfor¬ 
mance, you can take the next step up the 
ladder and consider the kind of work you 
do with your Mac. 

What you do. What do you do with your 
computer that will be improved by an OS 
upgrade? If, like me, you scatter your files 
from one end of your hard drive to another, 
Spotlight is a very compelling feature — it 
makes it very easy for disorganised people 
to find their stuff quickly. 

If you’re a graphics professional (or 
enthusiastic amateur) tired of performing 
the same tedious jobs over and over, 
Automator makes it relatively easy for 
regular folks to create a single action that 
performs a series of tiresome tasks — 
resizing and e-mailing iPhoto images, 
for example. If you have physical disabilities 
that make it difficult to use a computer 
(specifically, difficulty seeing), Tiger’s 
VoiceOver screen reader capability 
might make the upgrade worth the price. 


If your Mac works fine and you can 
think of better ways to spend $199 then 
stay put: there’ll be other upgrades. 
How convenient do you want 
computing to be? Beyond its 
compelling new features, Tiger simply 
makes working with your Mac more 
convenient and fun. Widgets are a 
prime example. There’s nothing you can 
get in a widget that you can’t get from a 
third-party application, but Tiger makes 
it so easy to punch FI 2 and quickly 
perform a calculation, jot a note, check 
the weather or your favorite stocks, or 
learn the Spanish translation for 
“Meatballs, didn’t I tell you?” Likewise, 
it’s hardly impossible to find a contact 
or e-mail message in your current 
version of Address Book, but Tiger’s 
smart folders makes it that bit easier. 
Where do you want to go? Tiger is 
also about the future. Core Image and 
QuickTime 7, with its H.264 video codec, 
put Tiger at the front of the pack. And 
there’s more to come. So if you want to be 
ready for the future, now may be the time 
to make the investment. • Christopher Breen 
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State of the art design, state of the art technology... Available in screen sizes from 15” to 40”, NEC LCD Monitors 
boast unrivalled screen performance with leading edge technology that makes your visual experience both comfortable 
and enjoyable. As well as delivering outstanding image quality with minimised glare, reflection and distortion, NEC 
LCD monitors offer a wide array of features and options such as XtraView® wide-angle viewing, Rapid Response 1 " 1 for 
virtually uninterrupted, undistorted viewing of high-speed, full-motion video, portrait/landscape viewing, high efficient 
backlight promoting extraordinarily long life, a wide range of inputs available, No Touch Auto Adjust allowing the monitor 
to automatically sync with your graphics card, adjusting screen settings for optimal viewing. All of this and more, in a 
lightweight design and ultra thin frame, NEC LCD Monitors define the fine art of technology. 



AccuSync 

MultiSync 


Empowered by Innovation 

Call 131 632 from anywhere in Australia or log on to www.nec.com.au 
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The ways of the web. 


By Dan Warne. 


Hot Links 


Home is 

where the data is 

T HERE’S an old maxim that Windows users tolerate their 
computers but Mac users enjoy using theirs. OK, I just made 
that up, but I’m sure many AMW readers would identify. 

Many of us are in the unfortunate situation of having no option but 
to tolerate an ageing PC at work, while our sleek, high-end Mac sits 
mournfully on the desk at home waiting for some tender geekfection 
in the evening. 

But really, it’s worse than that. It’s not just about being forced to 
wrestle with Windows. It’s the annoyance of having all your useful 
personal data at home and inaccessible from work. 

Apple’s expensive .Mac synchronisation service doesn’t help much 
- it only synchronises bookmarks between Macs. There’s an awful lot 
of PCs out there that this doesn’t cover. 

There is now a great solution to this problem thanks to the cross¬ 
platform Firefox browser and its many plug-ins. 

One of the best is Bookmarks Synchronizer. By adding the plug-in 
to your copy of Firefox on your Mac at home and also 
on your computer at work, regardless of operating 
system, it will synchronise your bookmarks file 
between home and work each time Firefox loads. 

It works this magic by using your ISP’s free web 
space to store your bookmarks file in XML format. You 
can set up the plug-in in a number of ways. For 
example, you could always upload your home book¬ 
marks to your web space each day and then download 
them on to your work PC each day. Alternatively, you can do 
two-way synchronisation so you have all your work and home book¬ 
marks combined in both locations. 

Have browser, Will travel. If you’re not always on the same 
computer - you’re an impoverished traveller, for example - you can 
now get a version of Firefox that loads completely off a USB memory 
key or CD-ROM without requiring installation. At the moment “Portable 
Firefox” is only available for Windows, but the developer is working on 
a version for Mac that might be available by the time you read this. 

Your USB-key Firefox can be configured with your home bookmarks 
file and cookies, so wherever you go, it’s just like browsing the web 
at home. If you’re at a net cafe you don’t have to worry about your 
private data being left behind in cache files because when you unplug 
the USB key, they’re gone. 

iChatting on a PC. Another annoying thing about more than 
95% of computers out there being PCs is that it’s not immediately 
obvious how to keep in touch with your iChat contacts when you’re 
away from your Mac. 


www.firefox.com 

Firefox web browser 

extensionroom.mozdev.org/more-info/booksync 

Bookmarks Synchronizer for Firefox 

www.icq.com/icq2go/ 

ICQ2go (web-based ICQ) 

webmessenger.msn.com 

MSN web messenger 

www.versiontracker.com/dyn/moreinfo/macosx/24839 

Apple Remote Desktop Client 2.1 


Apple may have made one of the world’s slickest and easiest to use 
instant messaging programs, but little publicity has been given to 
the fact that it’s just a really nice front-end for AOL’s instant 
messenger (AIM) network which is PC-compatible. 

Now consider this supplementary bonus fact: AOL owns ICQ too, 
and the two networks communicate with each other. 

The upside of this slightly confusing instant messaging tryst of iChat, 
AOL and ICQ is that you can actually access all your iChat contacts 
through the ICQ or AIM programs for Windows. Simply install ICQ or 
AIM, and when adding contacts, in the spot designated for AIM 
screen-name or ICQ number, put your contacts’ .Mac addresses. 

Even better, you can use the web version of ICQ which runs in a 
window of any web browser and uses only Flash and standard web 
traffic so overly restrictive company firewalls can’t restrict it. Voila - the 
closest thing to iChat at work, with no special software installa¬ 
tion required. Take that, IT admins! 

If you’re an MSN Messenger user but are 
prevented from running it at work, there’s an 
online MSN Messenger client that works in your 
web browser too. (see hot links) 

Use your Mac from anywhere. You might 
have heard about Apple’s expensive “Remote 
Desktop” package that allows remote administration of 
Macs, including full screen sharing. But what most people 
don’t know is that if you simply install the free Apple Remote 
Desktop Client 2.1, you can control your Mac’s screen over the Internet 
with nothing but freeware software. This works with OS X 10.2.8 and 
above. 

Once ARD Client 2.1 is installed, go to System Preferences, Sharing, 
then tick the box next to "Apple Remote Desktop”. Then click the 
“Access Privileges” button. Tick the box next to “VNC viewers may 
control screen with password” and type a password of your choice 
into the blank field provided. 

Now, you can view and control your Mac’s screen using free VNC 
viewing software for Windows, Mac or Linux. A popular client for 
Windows is WinVNC. A good one for Mac is VNCViewer. 

If you’re familiar with LAN & WAN IP addresses, port forwarding, 
dynamic DNS and domain names, you’ll be able to work out the rest 
for yourself. However, if you’re a mere mortal who hasn’t done a 
Masters in computer networking, I’ll cover the detail of setting up all 
of these in next month’s column to make it easy to remotely access 
your Mac at no cost. ^ 

Dan Warne is passionate about the state of broadband in Australia. 
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AWARD WINNING. 
INDUSTRY LEADING. 
PERFORMED THE WORLD OVER 
BY THE VERY BEST. 



And that was before FinalScratcK 2. 
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No laptop-based DJ system can compete with Stanton’s FinalScratch 2. It’s the 
key between the art of spinning vinyl and the digital formats of the future. And 
it’s loaded with FireWi^connectivity, studio-quality, 24-bit/96kHz sound, a Mic 
input for recording and scratching your voice as well as onboard looping and 
MIDI ports. Now you can mix from thousands of tracks and record it all directly 
to disk. Plus, if you upgrade from Traktor FS software to Traktor DJ Studio from 
Native Instruments, you’ll have access to the sickest filters and non-destructive 
mix editing technology. For more 
info and product specs, please 
visit us at www.FinalScratch.com. 
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FINALSCRATCH 


listributed by JANDS • 40 Kent Road Mascot NSW 2020 • Ph: (02)9582 0909 • Fax: (02) 9582 0999 • www.jands.com.au 
























iPersonality 



Don’t just think different... BE DIFFERENT 


Choose from Australia’s largest range of over 200 accessories 
to suit all your iPod needs and individual style. 

From Hi-Fi speakers to remote controls, waterproof cases to protective skins we have it all! 
Visit us today to view our range and the name of your nearest reseller. 


WWW.ipe.rCOKuxli'tvj. 


com.au 


CoNeXuS 

www.conexus.com.au 

sales@conexus.com.au 

phone 02 9975 2799 


iPod not included. iPod is a registered trade mark of Apple Computer Inc. 
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The Hub. 


Music. 


David Holloway. 


© 

Hot Unks 

www.ipersonality.com.au 

Conexus’ new iPod department 

www.playlist.com.au 

Funky tings from Powermove 

www.xskn.com/ 

Lajo skins for iPod Shuffle 

www.booqbags.com 

PodPaq denim 

www.xtrememac.com/ipodgear/xtremity.shtml 

Xtremity system for 4G iPod 

www.griffintechnology.com/products/airclick/ 

AirClick 

www.dvforge.com/jampod.shtml 

JamPod 

www.shuffleshirts.com 

The shirt on your back 


www.belkin.com/ipod/cameralink/ 

Belkin’s camera link 

www.alteclansing.com/ 

InMotion IM3 

www.jbl.com/ 

JBL On Tour speakers 

www.clarion.com.au/ 

Clarion VRX756VD with iPod integration 

www.xtrememac.com/ilingo/ 

Language translation 

www.podbrix.com/ 

For the truly devoted 

www.paleographics.com.au 

Paleographies for the Lillipod 

www.asia.apple.com/support/ipod/photos 

Which cameras can connect? 


iPod round up 

\ A / HO would have thought that a 
\ / \ /P iece computer equipment 
V Vcould become as ubiquitous as 
the iPod range? These days, ‘iPod acces¬ 
sory’ means much more than just FM trans¬ 
mitters and fancy cases. We’ll look at the 
essentials as well as some luxury and 
outright bizarre bits of gear that’ll ensure 
you squeeze every last drop of innovation 
out of your iPod purchase. 


tions to tf 


iPod add-ons. With the iPod Mini, 
iPod Photo and iPod Shuffle, you’ve got one 
hell of a market for accessories. While some 
of the activity in recent times has been about 
updating older accessories for the new 
models, there are some noteworthy addi¬ 
tions to the add-ons range. 

AirClick (iPod and iPod Mini). The 
AirClick lets you control your music 
at home from the comfort of your 
5 ■! couch. Two units are supplied, the 
AirClick itself, which attaches to the 
iPod, and a remote control. Connect 
your iPod to your stereo, attach the 
AirClick unit and control your iPod’s output via 
the remote control. Don’t have what you need 
to connect the iPod to your stereo? Griffin also 
offers an iPod Home Connection Kit with the 
necessary audio cables in one bundle. And 
finally, the AirClick is fully compatible with 
Griffin’s RoadTrip, which means that the 
remote also works when your iPod is mounted 
in your car. Using a remote would seem safer 
than fiddling with the iPod itself whilst stopped 
at a traffic light. The AirClick for both iPod and 
iPod Mini retails for $70 and is available for 
purchase direct from Griffin’s Australian 
distributors, MemSol, (03) 9645 3806 and 
Fosh Australia, (03) 9532 9322. 


JamPod. The JamPod from DVForge is an 
iPod add-on pitched directly at the musician 
market. Its purpose is to merge two audio 
signals together, and then output those 
signals via the iPod’s ear buds or equivalent. 
The obvious application of this is for all you 
guitar or bass guitar players to rehearse or 
jam anywhere you like. Plug the JamPod 
into your guitar with the included cable and 
then adjust the sound levels of the guitar 
and the song you are playing back on the 
iPod. No one will hear the results but you. 
Any instrument that can generate a guitar- 
level audio signal will work fine. One iPod 
user forum was discussing the use of the 
JamPod as a DJing tool by connecting two 
iPods and mixing songs together. At time of 
writing the JamPod was available for the 
classic iPod only, and is distributed in 
Australia by MacSense, (02) 9798 3288. 
Retail price is $59.00. 

Digital Camera Link (iPod 3G and 4G). 

The Camera Link connects your iPod directly 
to your digital camera in order to upload 
photos from your camera’s flash memory. 
The unit runs on two AA batteries and 
requires a USB mass storage compliant 
digital camera - you can check Belkin’s web 
site to determine if your camera is 
supported (see Hot Links). If you only have a 
smallish flash memory card and travel with 
your iPod, this is a handy way to maximize 
your photographic output. Contact Belkin 
Australia on (02) 4372 8600 for further 
details. The Camera Link costs $164.95. 
Apple Camera Connector (iPod Photo). 
The Camera Connector connects to the 
iPod’s dock connector. Your digital camera 
connects via the USB 2.0 port on the 
connector itself. No USB cable is supplied, 



jampod. Play with yourself 


but most digital cameras come standard 
with a cable anyway. Once the two units are 
connected, the Photo Import application 
takes care of the rest. Note: unlike some 
other camera connectors, the Apple version 
will only work with iPod Photo. The Camera 
Connector will set you back $48 and is avail¬ 
able from all Apple resellers and the Apple 
Store. Supported digital cameras can be 
found at apple’s web site. 

AirPlay (iPod and iPod Mini). The AirPlay 
from XtremeMac is one of the newer addi¬ 
tions to the FM transmitter product stable. 
What an FM transmitter does is allow you to 
play your iPod through the speakers of any 
stereo system with an FM receiver. Unlike 
transmitters such as iTrip, the AirPlay has an 
LCD display, and does not require installa¬ 
tion of anything onto the iPod in order to 
work. Attaching the AirPlay to your iPod and 
syncing the FM frequency on your radio and 
the AirPlay. The AirPlay handily remembers 
the last tuned frequency, too. To conserve 
energy the unit switches off if the iPod isn’t 
playing, and the LCD backlight turns off 
after tuning is complete. The AirPlay will 
cost you $79.95 from Powermove, (03) 

9499 2744. 

NaviPlay (iPod 3G, 4G and Mini). Bluetooth 
is a somewhat under-utilised technology in 
the iPod arena. Ten Technology’s NaviPlay 
gives you two modules: the first is the 
Bluetooth adapter that attaches to the iPod’s 
docking connector; the second is a combi¬ 
nation remote control and Bluetooth head¬ 
phone adapter. This means you can listen to 
your iPod using standard ear buds without 
them being plugged into the iPod. There’s 
also nothing stopping you forgoing the 
supplied adapter in favour of some Bluetooth 
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naviplay. Bluetooth your iPod 


Altec Lansing. Little ’pod, big sound 


headphones. The remote unit works just like 
an iPod Shuffle click-wheel. Both units can 
be charged using a supplied power supply. 
Other goodies thrown in include a lanyard 
and belt clip for the remote, a fabric 
armband and plastic adapter clips for all 
iPod variations (these clips help to keep the 
Bluetooth adapter firmly attached to your 
iPod). NaviPlay is distributed by Innovision, 
(03) 5831 8833 and costs $344.95. 

DLO VoiceNote. The newest addition to the 
voice recording market takes the feature set 
to new levels. Aside from the standard 
microphone built into the VoiceNote itself, a 
lapel microphone is supplied. Playback 
comes via the built in speaker or when 
downloaded to your Mac. So if you need 
some hands-free voice recording capability, 
the VoiceNote may fit the bill. $79 will get 
you one from Powermove. 


iPod Speakers. There’s been some¬ 
what of an explosion in the external speaker 
and headphone market for the iPod range in 
the past year, and a lot of the big gun audio 
component manufacturers like Bose and 
JBL have come on board. Here are some 
options to consider: 

Opus headphones (all iPods). If you’re 
after a set of earbuds to replace the stan- 
dard Apple ones, you might like to 
take a look at Opus headphones 
from Yahba. Their overall design 
provides for better in-ear inser- 

| 0 — 4 ** ) 

tion and therefore less outside 
noise intruding compared to the Apple 
version. Some technical specs: high perfor¬ 
mance neodymium magnet drivers, a 
frequency response of 20 to 20 000 Hz and 
a sensitivity rating of 96dB at 1 KHz. If you’re 


after a budget-priced replacement for your 
standard earbuds, the Opus model is worth 
a look. They cost $54.95 and are distributed 
by Conexus, (02) 9975 2799. 

InMotion (iPod 3G, 4G and Mini). Altec 
Lansing’s InMotion range of iPod speakers 
continues to evolve, the latest iteration 
being the IM3. Like its predecessors, the 
IM3 has a built-in iPod dock that sits 
between the two speakers, and a key 
evolution is that the dock now charges the 
iPod when attached. A remote control is 
provided and there are also full controls 
on the IM3 itself. The speaker configura¬ 
tion consists of four micro-drivers. 
Proprietary bass boosting technology 
compensates for the lack of sub-woofer. 
The whole unit is battery driven, and 24- 
hours playing time is claimed from four AA 
batteries (a power cord is also supplied). 
The handy auxiliary port allows you to 
connect other audio devices, such as 
another MP3 player. A carry-bag and iPod 
Mini adapter are thrown in as part of the 
package. The IM3’s portability makes it an 
appealing unit to use in confined spaces 
or if you move house on a regular basis. 
The InMotion IM3 will cost you $299.95. 
Contact Australian distributor Innovision 
on (03) 5831 8833 for details. 

On Tour (iPod and iPod Mini). JBL’s On 
Tour offering is an all-in-one compact unit 
that takes the portability fight right up to the 
InMotion series discussed above. At 17cm 
in length it fits into a large pocket or a 
laptop bag with the rest of your gear. The 
speaker cover operates as a stand when 
opened. Power is via four AAA batteries or 
supplied power cord. There is no dock on 
the On Tour - connection is via the iPod’s 


audio output. Volume control is on the unit 
itself, and pressing both volume controls 
simultaneously powers down the On Tour. 
Previous volume settings are recalled each 
time the unit is turned on. If portability is of 
the essence this is one attractive unit - it 
sits comfortably on an office desk or 
kitchen bench. The On Tour retails for 
$199.95 and is distributed by Convoy 
International, (02) 9700 0111. 

iPod Cases. If there’s any iPod acces¬ 
sory that has achieved market saturation, 
it’s protective cases. There are hundreds of 
options out there in various colours, 
patterns and materials. 
iPod Shuffle. One of the funkier Shuffle 
skins in the marketplace is made by Dutch 
company Lajo. Its eXoflp Shuffle range of 
skins comes in a huge range of colours, 
from ‘Frogger’ green to more restrained 
black and whites. They are made of silicon 
and feature a built-in lanyard and USB cover 
to replace the standard Shuffle cover. They 
are distributed by Conexus, (02) 9975 2799 
and retail for $19.95. A word of warning - 
the Lajo website is not for the faint of heart, 
navigation-wise (see Hot Links). 
iPod Photo. Laptop case manufacturer 
Booq moved pretty quickly into iPod cases, 
and has evolved the line over time. The 
PodPaq Denim literally brings a different 
feel to iPod cases. Made from washed 
denim, the PodPaq has a removable swivel 
belt clip, a removable flap at the top if you 
use an FM transmitter or other attachment 
and an accessory pouch. Of course, this 
case will also fit the 4G iPod as well. The 
PodPaq Denim retails for $69.95. From 
Powermove, (03 9499 2744) 
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iPod (click 
wheel). With 
XtremeMac’s 
Xtremity iPod case 
system, you get a 
funky striped hard 
case with a remov¬ 
able clear cover on 
the front, a belt clip 
and dash mount. 
Available from 
Powermove, (03) 
9499 2744, for 
$68.95. 

The Lillipod. For the person who takes 
their iPod into uncharted territory, you may 
want to consider the Lillipod. It’s a hard 
plastic case (2mm thick), and contains a 
foam insert molded to the iPod shape. 
Other basic features include a belt clip and 
lanyard. What makes the Lillipod special is 
the fact that the case is waterproof and 
contains a watertight stereo connector built 
into the case itself. This means your iPod 
has no contact with the outside environ¬ 
ment. You just need a pair of waterproof 
headphones and you can pretty much take 
your iPod anywhere. And it’s all packaged 
up as a quite attractive unit. The Lillipod 
costs $85. Contact Paleographies on 1800 
289 622 for details. 

But wait... it isn’t an exaggeration to say 
that the cases mentioned above are the tip 
of the iceberg. The iPod Shuffle has created 
a whole sub-market on its own of sleeves 
with built-in lanyards. Have a good look 
online to narrow down what you may like, 
then start haranguing your nearest iPod 
reseller to have a hands-on test. Some of 
the cases are cheap enough that you may 
be able to afford a suite of cases to suit your 
mood from day to day! 

iPod hard-core accessories. 

Clarion VRX756VD (iPod 3G, 4G and 
Mini): if you require more from your car- 
based listening experience than an FM 
transmitter and a stock standard vehicle CD 
player, then this may be for you. In-car audio 
manufacturer Clarion has well and truly 
come on board with the iPod. The 
VRX756VD system is not your run of the mill 
car stereo system. It has a 7-inch motorised 
LCD colour display with control over a 


the same purpose: to populate your iPod 
with 450-plus translations per language of 
commonly used phrases. Each translation 
can be retrieved either as text on your iPod’s 
screen if applicable, or spoken via the iPod 
itself. Each language has its phrases sorted 
into a number of categories such as 
Greetings and Emergency. You’ll just need 
30 megabytes of free space for the installa¬ 
tion. Check the online demo out on the web 
site if you need further convincing (see Hot 
Links). Powermove, (03) 9499 2744, is the 
distributor, and it’ll set you back $89.95. No 
guarantee given that you’ll actually get the 
pronunciations right yourself, though I guess 
there’s nothing stopping you asking the 
German shopkeeper to listen to your iPod in 
order to understand what you are after. 

Pod Brix (any iPod). 
What iPod wouldn’t 
be improved by a 
little Lego figure 
climbing up its ear bud 
wire? These limited edition 
iPod-inspired folks are 
created by artist Tomi from standard Lego 
figurines; only 300 of each design is 
produced. The first model was an all-black 
figurine wearing nothing but an iPod, like the 
iPod silhouette ads. The second was a like¬ 
ness of Steve Jobs in Keynote mode, holding 
a Shuffle and an iPod. The third, Mister Brix, is 
a stylish white figure with a click-wheel circle 
on his shirt. Join the mailing list on the site 
(see Hot Links) to be informed when new 
designs are released. If you can get to the site 
in the (literally) 15 minutes they take to sell out, 
a figure will only set you back $US16.99. The 
second-hand market is quite keen on eBay, 
with previous releases fetching $US50 plus. If 
you have any collector genes, you may find 
the challenge of actually owning a figurine just 
about irresistible. Be warned. 

Where to from here? what other 
iPod accessories are yet to be developed? 
Imagination is the only limit. A fan attach¬ 
ment doesn’t exist as yet (although it prob¬ 
ably will happen). One thing is certain 
however: as Apple continues to innovate and 
sell millions of iPod variations, there will be a 
pack of developers trying to get a significant 
slice of the accessory market. And you can 
never have enough iPod sleeves, 



gamut of EQ and volume settings. The dedi¬ 
cated iPod connector requires a $149 cable 
and charges the iPod when connected. The 
standout however is the LCD control pad’s 
replication of the iPod click wheel as well as 
four buttons that allow you to start shuffle 
mode, browse the playlists on your iPod, 
and play and pause. Also on the screen is 
the equivalent of the iPod’s display, which 
shows song title, time elapsed and so on. 

Other features of the system include a 
DVD/CD/MP3 player putting out 53 watts 
for each of its four channels. Optional 
extras include a DVD/CD changer, TV tuner 
and Dolby 5.1 surround. Everything can be 
controlled from the supplied infrared 
remote control. In other words, iPod and 
car audio integration doesn’t get much 
sexier than this. The VRX756VD retails for 
$2799 and is distributed by Clarion 
Australia, (03) 8558 1115. 

Shuffle Shirts (iPod Shuffle). You can’t 
walk the walk much more than integrating 
your iPod into your clothing. Shuffleshirt (see 
Hot Links) offers a number of T-shirts with a 
built-in sleeve pocket designed to provide a 
snug fit for an iPod Shuffle. Options include 
having a slogan printed on your T-shirt such 
as “The Playlist is Dead”, “Sorry... I can't 
hear you. I'm shuffling.” and “I shuffle, there¬ 
fore lam”. 

Now for the downside: like iPhoto album 
ordering, at time of writing Shuffleshirts were 
only shipping to the US, Canada and UK. 

So if you have a mail-forwarding address 
set-up as described by AMW’s esteemed 
editor in recent months, then the Shuffleshirt 
will set you back $US20. 
iLingo (all dock-connecting iPods). If 
you’re an iPod-toting global traveller, it’ll be 
hard to go past iLingo. There are Asian and 
European versions of iLingo, and both have 
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Multimedia speaker systems from Bose® 

Just add sound... 



Companion® 3 

Our premium computer speaker system 

$449 


Companion® 2 

Quality sound from a sleek 
and compact design ^ ^ 


SoundDock™ 

iPod® docking station 

$499 




Better sound through research ® 


For more information or to place an order, Free call 1800 023 367 or visit us at www.bose.com.au 














PrintshopforOSX 

Now Shipping -$89.95 


C&C Generals Zero Hour 

New expansion - $44.95 


F/A-18 Op Iraqi Freedom 

Now Shipping -$89.95 


X-Plane 8 DVD 

Mac Flightsim- $109.95 


Shop 4/401 Pacific Highway, Artarmon NSW 2064 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


TRY BYTE 


www.t rya n d by te.co m .a u 


The Sims Party Pack 

4 titles in 1 - $62.95 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://store.apple.com.au/buy/ 


printshop 

■ FORMA C 1 


SW Battlefront (Due June) 
Pre-Order Now 


DOOM 3 for OS X 

Now Shipping -$69.95 


True Crime Streets of LA 

Now Shipping -$69.95 


Close Combat First to Fight 
Due May - $89.95 


The Sims 2 (Due June) 

Pre-Order Now 


New from 


iSkin Wild Sides a*u» 

Introducing the start of something new - iSkin Wild Sides. 
These cool special edition iSkin eVo2 iPod protectors are 
designed to offer the coolest, most unique look for the iPod. 
Wild Sides come in three funky color combinations: Verve 
(bright green and white), Rebel (deep blue and white) and 
Diva (hot pink and white) 

Features: • All-round surface protection • Accommodates top 
mounting accessories (i.e.iTrip) • Comes with ultra-clear 
screen protector, click wheel protector, and removable rotary 
belt clip • Available for all sizes of the click-wheel iPod 
including iPod Photo • Glows in the dark • Rear heat 
release pores • Funky,fashionable and fun 

See our website for more details. 


Learn a Foreign Language 

Language Now! Series - $99.95 

The top-rated language learning method £ 
that takes you from beginner to fluent 
speaker! At last, Language Learning soft¬ 
ware that really works. From basic speak- I 
ing skills to a mastery of the language, 

LanguageNow! is THE comprehensive 
Language-Learning program! The Listen 
& Speak activities, grammar tools and 
games provide a solid foundation. 

I Can Speak Series - $39.95 

Ideal for school, business, travel, or 
personal growth, I Can Speak Series gives 
you access to fun and easy leaning 
solutions including 15 easy lessons, a 
revolutionary flashcards program, and the 
Language Learner's Tool Kit, that will have 
you using Language in no time! See our 
website for a list of available languages. 

101 Languages of the World $69.951 

Learning to Speak another language 
has never been easier! 101 Languages 
of the World is one of the quickest, 
most effective and fun ways to learn 
any of the 101 languages in this pack¬ 
age. Anyone - even complete begin¬ 
ners - can start using foreign 
languages almost immediately with 
this unique learning system. See our 
website for more information. 


Kensington 

Kensington PilotMouse Optical Wireless - 
Special Edition (Midnight Metallic) $79.00 

I This Stylish verison of the 3-Button 
I PilotMouse Optical Wireless adds color 
I and excitement to any desktop. It features 
I Quick RF high-speed wireless connectivity, 

I a refined shape and flexible rubber grips 
I for maximum comfort. 


PilotMouse Optical Pro Wireless $89.00 

5-button - features wireless connectivi¬ 
ty, a refined shape and flexible rubber 
grips that put 5 programmable buttons 
at your fingertips.The speed and pin¬ 
point accuracy of Kensington's 
DiamondEye optical technology 
responds to the fastest movements. 

Kensington Pilot Mouse - Bluetooth $139.00 | 

1 3-button - the ultimate in comfort and 
I wireless technology! Enjoy unparalleled 
I freedom and power.The PilotMouse 
I Bluetooth Wireless works seamlessly 
I with Bluetooth-enabled computers and 
I up to 7 other Bluetooth devices, all in a 
I wireless range of up to 30 feet. 


I Contoured form and flexible rubber grips provide unmatched 
I comfort for both left- and right-hand use. Blue and silver 
I mouse with two programmable buttons and scroll wheel. 
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By Philip Luces. 
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Hot Links 

www.maxwell.com.au 

Australian home of Nikon products 


Nikon’s compact assault 


Sleek and powerful. Nikon’s 7.1-megapixel Coolpix 7900 packs 
loads of features into a small form factor. 



I F you’re looking to get into digital photog¬ 
raphy but don’t know where to start, then 
perhaps something from Nikon’s new 
range of Coolpix compact digital cameras 
would suit your needs. Starting at the entry 
level, Nikon has introduced the Coolpix 
4600 and Coolpix 5600, both of which are 
squarely aimed at the novice photographer. 
Featuring 3x optical zooms, both the 
Coolpix 4600 and 5600 feature a 1.8-inch 
TFT screen for viewing images and navi¬ 
gating the internal menu. 

According to Nikon, these cameras 
feature a new easy-to-use graphical user 
interface (GUI) designed with both text and 
icons — a welcome change from the icon- 
only GUIs featured on some digital 
cameras. As usual, Nikon has incorporated 
numerous scene modes, which let users 
quickly and easily take shots under various 
lighting conditions. Another great boon for 
new photographers on a budget is that both 


the Coolpix 4600 and 5600 come with 14MB 
of internal memory, which means there’s no 
need to purchase any additional memory 
cards. The four-megapixel (2288x1748) 
Coolpix 4600 is capable of capturing video 
without sound at up to 640x480 resolution 
at 15 frames per second, while the five- 
megapixel (2592x1944) Coolpix 5600 can 
capture video with sound at the same reso¬ 
lution. At just 85mm x 60mm x 35mm (w x h 
xd) and 130g, the $449 Coolpix 4600 and 
$499 Coolpix 5600 represent excellent value 
in a small form factor. 

However, if you’re looking for something 
with a bit more grunt, then perhaps Nikon’s 
slightly more upmarket Coolpix 5900 (5.1 
megapixel - 2592 x 1944) and Coolpix 7900 
(7.1 megapixel -3072x2304) will be more 
to your liking. These cameras share the 
same form factor and are only slightly larger 
than the Coolpix 4600/5600. Incorporating a 
two-inch TFT LCD screen, the Coolpix 5900 


and 7900 come with a 3x optical zoom that 
utilises an Extra Dispersion (ED) lens, a 
feature first introduced into Nikon’s profes¬ 
sional range of Nikkor lenses that helps to 
produce greater image clarity. Both cameras 
offer continuous shooting modes (1.7fps for 
the 7900 and 2fps for the 5900) as well as 
16 scene modes for those looking to shoot 
different subjects quickly and easily. An 
extremely useful characteristic of both the 
5900 and 7900 is a blur warning feature that 
triggers if an image is not properly focused. 
Combined with the multiple auto-focus 
features of the 5900 and 7900, this ensures 
your shots will be crystal clear. And if you 
want to capture video on the internal 
13.5MB memory featured on both these 
cameras, you can do so at 640x480 resolu¬ 
tion at 30fps. The Coolpix 5900 and Coolpix 
7900 are priced at $599 and $799 respec¬ 
tively, and further details can be obtained 
through Maxwell on 1300 366 499. ^ 


Luggable printing 


I RECALL that several years ago Canon 
ushered the first real portable colour inkjet 
printers onto the market. It was an inter¬ 
esting time in the industry, particularly as 
there were few competitors in this market, 
but there was no doubt that there was a 
quality price to pay for that portability. These 
days, of course, technology has made 
portable printing not only easier but far 
better than the “olden days”, and these 
printers no longer have to be poor cousins 
to the desktop-bound elite. 

Enter Canon’s PIXMA iP90 portable 
inkjet printer, which weighs in at 1,8kg and 
measures only 310mm x 51.8mm x 
174mm (wxhxd). While it may be small, 
the iP90 can still pump out borderless 
photo prints on paper sizes up to A4, 
making this a great little package for the 
average road warrior looking to impress 


on-the-fly, especially as it’s able to print 
to transparencies. 

What’s even more remarkable about this 
printer is that it can print at up 4800dpi wxh 
xd 1200dpi resolution and is capable of 
producing ink drops that are as small as two 
picolitres. Even if quality is not the issue, the 
iP90 is able to print at speeds of up 16ppm 
(pages per minute) in monochrome and 
12ppm in colour, a respectable speed for a 
non-desktop-bound printer. 

Still, the most important feature of the iP90 
is its ability to be used totally wirelessly — 
so long as you have the right accessories. 
An optional battery pack lets you operate 
the printer away from a power point, while 
an optional adapter allows users that have 
Bluetooth-enabled devices — such as 
Macs, mobile phones or digital cameras — 
to print to the iP90 with no wires attached. 


r 



Look, Ma, no wires, the truly portable Canon 
iP90 gives you cable-free printing ... at a price. 

The PIXMA iP90 is priced at $449, while the 
Bluetooth adapter retails for around $120 
and the lithium-ion portable battery costs will 
probably cost over $160. For further details, 
contact Canon on 1800 021 167. ^ 

® 

Hot Links 

www.canon.com.au 

Track down some colour 
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The wise old owl sat 


on the oak... 


The more he heard the less he spoke... The less he spoke the 
more he heard... Designwyse is like that wise old bird. 


At Designwyse, we listen carefully to your computer based needs, 
then prepare an informative, competitive quotation that best 
meets those needs at the lowest prices possible. 


We deliver your solution in a friendly, professional 
manner, and provide outstanding 
after sales service and support 
for as long as you require it. 


• Apple Computers 

• Large Format Printers 

• Full Service and Support 

• Colour Management Services 

• Software, Fonts and Licensing 

• Networks, Servers and Storage 

• Printers, Scanners and Supplies 

• Custom Productivity Solutions 



I am just writing to communicate 
my ongoing satisfaction and praise 
of your Apple service and support oj 
the last few years. We were first 
introduced to the team at 
Designwyse in 1998 ... your 
trade-up deals, bundles and 
FlexiRentplans have kept our 
equipment cost-effective and 
up-to-date. You guys have always 
been there with a consistent service 
and a friendly and professional 
support network. Thank you again 
for your outstanding service ... 

- Scott Zero 
Managing Director 
Chroma Media 
(March 30, 2004.) 


MELBOURNE 
LOCAL CALL 


Visit us now at www.designwyse.com.au 

££9706 8858 NO E CHARGE 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 Email: sales@designwyse.com.au 


Designwyse 


Professional Computer Solutions 



















New PowerMac G5 rentals! 


Rent a fully equipped G5 workstation from only $51 a week! 



DUAL 2GHz Processors 


Rental Workstation 1 

NEW Dual 2GHzG5 1.5GB Ram 
20” Display & 30GB iPod Photo 



DUAL 2.3GHz Processors 


Rental Workstation 2 

NEW Dual 2.3GHz G5 2.5GB Ram 
23” Display & 60GB iPod Photo 


£ 
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DUAL 2.7GHz Processors 

Rental Workstation 3 

NEW Dual 2.7GHz G5 4GB Ram 
30” Display & 60GB iPod Photo 



Dual 2GHz PowerMac G5 CPU 
Apple 20" LCD Display 
1.5GB RAM, 160GB HD Storage 
16 X DL SuperDrive 
ATI Radeon 9600 128MB Video 
3xF/Wire, 3xUSB, KB, Mouse, OSX 
30GB iPod Photo (for backups etc) 
Logitech Speaker System 
Onsite Installation & Support 

RENT FOR ONLY $51/wk # 


• Dual 2.3GHz PowerMac G5 CPU 

• Apple 23" LCD Display 

• 2.5GB RAM, 160GB HD Storage 

• 16 X DL SuperDrive 

• ATI Radeon 9600 128MB Video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 60GB iPod Photo (for backups etc) 

• Logitech Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $67/wk # 


• Dual 2.7GHz PowerMac G5 CPU 

• Apple 30" LCD Display 

• 4GB RAM, 500GB HD Storage 

• 16 X DL SuperDrive 

• EX6800 Ultra DDL 256MB Video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 60GB iPod Photo (for backups etc) 

• Logitech Dolby 5.1 Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $105/wk # 


All G5 packages shipped with 
Apple OSX vl0.4 ‘Tiger’ 



Authorised Reseller 


New iMacs - now include Bluetooth & Airport! 

On May 4 Apple announced the NEW G5 iMac family. 


The new models come with faster PowerPC G5 
jrocessors, 512MB of RAM, built-in AirPort 
extreme and Bluetooth wireless connectivity. 

«W iMac G5 17” 1.8GHz $1995 

512MB Ram/l60GB/Combo 

'JEWiMacG517”2GHz $2295 

512MB Ram/l60GB/SuperDrive 

'JEW iMac G5 20” 2GHz $2795 

512MB Ram/250GB/SuperDrive 


lall Designwyse for a competitive quote now! 



mm 




t Rental Plans based on a 3 year term with an upgrade option after 18 months. 

he Apple Specialists at Designwyse can tailor a Rental, Lease or Purchase plan to suit your exact requirements. 

lease call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 
Weekly figures are for 36 month rental agreement (monthly payments) conditions apply, TAP. 


Visit us now at www.designwyse.com.au 

9706 8858 NO CHARGE 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 
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Freecall: 1800 BUY MAC 


Free Australia 


Roku SoundBridge ^ Wffkswith 

Network Music Player ^ iTunes 

★★★★★ 



Wired Editor's Pick — Rated 5 out of 5 


Finally, a network music player 
that looks as good as it sounds! 

Roku SoundBridge plays your PC 
or Mac digital music files anywhere 
in the house - connecting your 
stereo or powered speakers to your 
computer’s digital music library. 

Or, listen to a variety of Internet 
Radio stations, without even turning 
on your computer. WMA, MP3, AAC, 
AIFF and WAV music formats are 
supported — and it’s network ready 
with wired Ethernet or Wi-Fi. 

A large, bright display; 

Apple Rendezvous® and iTunes® 
support; make the SoundBridge the 
most compatible music player around. 
Contact us for more details. 


Now Available from: 

WWW.BUYMAC.COM.AU 

Freecall: 1100 BUY MAC 
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Hot Links 

www.nabshow.com 

NAB conference site 

www.apple.com.au/finalcutstudio 

Final Cut Studio's home 

www.panasonic.com/business/provideo/nab 

Panasonic’s NAB show page with all the news on AG-HVX200 and P2 cards 


Lights, technology... broadcast 

The National Association of Broadcasters conference, the biggest date 
on the calendar for video and film technology announcements, took place 
recently in Las Vegas. To save you the trip to Nevada, I’ve gathered some 
of the big announcements of interest to Mac video producers. A lot of big 
news for the pros and prosumers, while others will certainly get a nice 
taste of big new technologies that will no doubt trickle down in the not- 
too-distant future. 


New Final Cut Studio. Apple 
announced its latest update to the Final Cut 
Studio, with new versions across all prod¬ 
ucts in the range. As usual, they can be 
purchased individually or as part of the 
Final Cut Studio unified package. All are 
available now and require QuickTime 7, 
which has just been released alongside 
Tiger. Final Cut Studio retail price is $1899. 



Final Cut Pro 5. The central application of 
the Studio suite, Final Cut Pro has received 
some significant updates primarily 
targeting the broadcast market. Multi¬ 
camera editing from up to 128 sources and 
24-channel audio input makes managing 
large scale event video production a whole 
lot easier. 

For those of us on a smaller scale of 
production, the RT Extreme feature scales 
real-time effects processing to fit the host 
system. Dynamic RT will automatically 


adjust image quality and frame rate on the 
fly to offer optimal playback. Together these 
features will let editors on older hardware 
take advantage of fast edit previews 
without all the fuss of rendering effects after 
every adjustment. 

Another boost for the HD market is the 
real-time native support for HDV. The last 
version introduced DVCPRO HD support, 
but with the arrival of new HDV camcorders 
at prices affordable by the enthusiast, this 
new HDV support will mean editing such 
footage requires no additional effort — just 
as you’d expect from standard DV footage. 
Retail price is $1499. 

Soundtrack Pro. Soundtrack’s update to 
Soundtrack Pro solves a lot of the earlier 
questions about where this application sits 
between GarageBand and Logic. Now 
Soundtrack firmly holds its place as the 
integrated sound design suite for use with 
video production. A fantastic new feature is 
the action list, offering non-destructive 
manipulation of your samples and source 
audio. Effects can be applied in layers, 
each applied onto the next, and you can 
return at any time to each effect to tweak 
settings. Effects can have their order in the 
list changed easily or simply be removed 
from the action list at any time. 

The included plug-ins offer video- and 
film-specific effects options, including a 
Space Designer for simulating location 


environments and an effect called Match 
EQ which will assist in getting additional 
dialogue recordings to match the original 
location sound. You can also set ambient 
noise to fill any dead spaces caused by 
deleted sections in a location recording. 

Along with 1000 sound effect Apple 
Loops and 3500 musical Loops plus 
complete support for JamPacks, there is 
plenty of source audio to work with. Retail 
price is $399. 

Motion 2. The arrival of Motion in this 
package last year offered some excellent 
motion graphics options for those not 
looking for the total Adobe After Effects 
experience. Now with Motion 2, After 
Effects devotees can have it both ways with 
seamless round-trip workflow with the 
Adobe product. Drag-and-drop native 
Motion 2 projects onto After Effects without 
rendering and launch Motion 2 from within 
After Effects to make changes, which will 
update automatically. 

Another new addition is MIDI behaviour, 
which allows you to play Motion like a 
musical instrument using a MIDI interface. 
You can assign filters and transforms to 
MIDI device keys, knobs, and faders and 
Motion will apply appropriate effects in real¬ 
time with dynamic, contextual response. 

HDV support is native, just like in Final 
Cut, and you’re also given complete 
access to your iTunes and iPhoto libraries 
from within the Motion library interface. 
Retail price is $399. 

DVD Studio Pro 4. dvd studio Pro 
now completes the HD cycle, with support 
for creating high-definition DVDs not to be 
confused with HD-DVD, DVD Studio Pro 
allows you to create DVDs with HD 
footage on existing drives and media 
using H.264 encoding. According to docu¬ 
mentation, these will play back in Apple 
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DVD player 4.6, the version to be included 
with Tiger, so it is unlikely your home DVD 
player will support the format. Tech specs 
also demand a G5 processor for authoring 
HD DVDs. 

For large DVD projects, you will now be 
able to share encoding duties across 
multiple computers, even simply sending 
the encoding job to a different system 
from the one you’re working on. Very 
useful if processing power is of the 
essence and you have an extra machine 
to help take the load off. 

Motion is also now well integrated with 
DVD Studio Pro, allowing you to 
create looped motion menus in 
Motion and bring them directly into 
DVD Studio Pro without rendering. Then 
you can make changes back in Motion 
that will auto-update in your DVD project. 
Retail price is $699. 

JVC 3-in-1 VCR. A great piece of 
hardware announced at NAB that any 
video enthusiast will love, the JVC SR- 
DVM70 is a 3-in-1 video device, with 
integrated DVD, hard disc and miniDV 
recording and playback. It takes little 
explanation to imagine the opportunities 
this device will offer. The DVD recorder 


supports DVD-R, DVD-RW and DVD-RAM 
media and the HDD offers a 160GB 
capacity with a variety of recording quality 
options for anywhere from 36 to 215 hours 
of recording. 

As a dubbing station, the SR-DVM70 can 
copy a DVD to the hard drive and then 
create a copy at up to 8x speed. There are 
even some basic DVD authoring options 
available, with built-in background patterns 
for title and chapter menus. 

With the miniDV deck inclusion, the SR- 
DVM70 offers an all-in-one deck solution 
for editors with limited desk space. The one 
feature I could not confirm was whether 
deck control is possible from within editing 
software over Firewire. This feature would 


be the key to really drive this deck’s uptake 
in an integrated editing solution. 

Retail price US$1795. 

Panasonic’s solid-state 
memory HD camcorder. Another 
major advance at NAB was the announce¬ 
ment of Panasonic’s new AG-HVX200 
solid-state memory high-definition 
camcorder, which uses a new memory card 
called the P2. Similar to the cards used in 
digital still cameras, this card offers high- 
capacity (demonstration cards show 4GB) 
and high- 
bandwidth, 
with data 
throughput at 
up to 640Mbps. 
Video can be 
recorded in all 
DVCPRO formats, so 
this will capture footage of the 
highest order. The P2 fits into standard PC 
Card slots, so it can be directly inserted 
into most laptops for direct access to 
footage. P2 decks are also available and 
data can be transmitted as normal to your 
system via USB 2.0 or Firewire. 

The AG-HVX200 takes complete advan¬ 
tage of the P2 card, offering a wide range 
of recording options across all 1080, 

720 and 480 video modes. 
Images are recorded through 
a wide-angle high-definition 
lens onto a native 16:9 3CCD 
imager. The camera can also 
still record to miniDV, but 
includes two P2 card slots. 

This camera isn’t cheap, retailing at 
US$5995 when it arrives in the spring of 
this year. But it certainly points to some 
great developments that deliver serious 
video quality outside the traditional tape 
format. No doubt more solid-state cameras 
offering HD video formats will be on their 
way soon. 

Adobe Creative Suite 2. Just hitting 
shelves in May, Adobe used the NAB confer¬ 
ence to point out some of the developments 
in CS2 that will offer video producers some 
great new options in their work with graphics 
production. Photoshop CS2 offers some of 
the clearest examples of Adobe’s interest in 
the video market. 




One of the more fundamental demonstra¬ 
tions is the capacity to use preset empty 
frames of the correct size for video at 
various definitions and formats. These 
preset frames include title and action safe 
guide areas. This makes producing any 
graphics for the screen that much simpler 
and more efficient from the very beginning 
— you just get a good sense that Adobe are 
paying attention to this kind of usage now. 
Another great feature is the ability to send 
instant previews to external monitors, so you 
can get a good look at your graphics work 
as it will appear in your final destination. 

Smart Objects are a much desired update 
that let you resize imported images without 
having them re-rendered until they are pixe- 
lated and unrecognisable. Now an object 
will refer back to the original, so any resize 
is adjusted according to the source. For 
video work, this means backgrounds and 
feature graphics that may shift in size can 
all be sourced from one image, rather than 
potentially needing to keep working with 
multiple versions. You can update the 
source image and all smart objects in the 
rest of your work will be updated to match. 

Without question, the most amazing 
update in Photoshop CS2 is the Vanishing 
Point tool. This allows you to create 
perspective wireframes on 2D images that 
can be used to apply many other 
Photoshop tools to those surfaces. From 
cloning a surface to applying text layers, all 
your work can be performed in perfect 
perspective to generate the most realistic 
results possible. Perfect for working with 
graphics that need to be applied to video 
frames seamlessly. H|. 
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In the studio. In the bedroom 


At the club). On the kitchen table 


the smoothest compact digital 


audio workstation / control surface 


/portable standalone digital mixer 


For more information on-all Digidesign products and a listing of 
local dealers please visit www.digidesign.com or call (03) 9367 8600 


© 04/05. Digi 002 and Digidesign are trademarks or registered trademarks of Avid Technology, Inc., or its subsidiaries or divisions. 









Divine Design Creative Services (03) 9387-2797 



Save on Tiger! 

Mac OS X 10.4 Tiger 


Apple's awesome upgrade to Mac OS X is 
now available. Buy from Streetwise and Save! 



Flexirent Bonus Flexirent® 

The best way to finance technology 

$200 Streetwise Voucher 

when you Flexirent technology valued at $1999 or more 1 


Flexirent your new equipment from Streetwise and we will give you a $200 
Streetwise Gift Voucher for you to spend on anything in our store! This awesome 
offer must end 30th June so call our team now to get your $200 voucher! 



NEW Power Mac G5 


I Dual 2.0GHz G5/512MB/160GB/ 
SuperDrive DL RRP $3439 $3099 
or only $26 per week* 

I Dual 2.3GHz G5/512MB/250GB/ 
SuperDrive DL RRP $3999 $3899 
or only $33 per week* 

I Dual 2.7GHz G5/512MB/250GB/ 
SuperDrive DL RRP $4899 $4799 
or only $39 per week* 


Adobe Creative Suite 2 

Standard Edition 

Ind. Photoshop CS2, Illustrator CS2, InDesign CS2, 
Version Cue CS2, Adobe Bridge & Stock Photos. 

■ New Version RRP $4840 $1449 

■ Upgrade from CS1 RRP $366 $609 

■ Upgrade from Photoshop RRP $1089 $859 



Premium Edition 

Ind. As above plus GoLive CS2 & Acrobat Pro 7. 

■ New Version RRP $3436 $1925 

■ Upgrade from CS1 RRP $4493 $939 

■ Upgrade from Photoshop 
RRP $4639 $1279 

■ Academic Version RRP $700 $569 



NlfWiMac 


Now faster, with more memory 
as standard, built-in AirPort 
Extreme and Bluetooth 2.0! 


I iMac G5 

1.8GHz/512MB/160GB/Combo 
Drive/17" RRP $4999 $1949 
or only $17 per week* 

l iMac G5 

2.0GHz/512MB/250GB/Super 
Drive/17" RRP $3399 $2239 
or only $20 per week* 

l iMac G5 

2.0G Hz/512MB/250GB/Super 
Drive/20" RRP $3799 $2719 
or only $23 per week* 


r 



LaCie LightScribe 
DVD Burners 

Burn DVDs fast and then burn 
laser labels directly to the disc! 


FireWire & USB 2.0,Toast 6 
Lite RRP $339 $319 


FireWire,Toast 6 Titanium 
RRP $409 $365 


*Flexirent prices are based on a 48 month commercial rental or consumer 
lease. Includes GST. Subject to credit approval. Payable monthly. Conditions 
apply. See in store for details 

t Offer not available on 24-month rental terms. Limit of one bonus per customer. 
Offer available from Streetwise from 16th May - 30th Jun 2005 inclusive. Offer is 
subject to credit approval.Terms and conditions apply - ask our staff for details. 


Fax: (03) 9819 3902 OPEN MON - SAT 


Cllic'Lil'ijL'L'Lio U-CcLO-i Lic.W\.‘LlCL'Ll §T 'H'Ii 


Prices were correct 4/5/05 but may be subject to change. We deliver anywhere in Australia. We accept Bankcard, Visa, Mastercard and Amex. Mac, Macintosh and the Apple logo are trademarks of Apple Computer. Prices and specifications subject 


Authorised 
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Holy Magneto! A new operating system from Microsoft 

D 


j Title 1 

Title 2 

[This is an 
example of a 
(table 

This is an example 
jf a table 


in Magneto! 


W? riQw su ppo r t ;... 


ESPITE what you may have heard, 

| Microsoft is releasing a new operating 
system this year: Windows Mobile 
2005, codenamed Magneto. It will 
replace the Pocket PC brand, which is 
being phased out as Microsoft’s aims 
its net at a wider market than just 
PDAs. Pocket PC users will see a 
number of changes with updates to 
communications, the user interface 
and productivity applications. 

ActiveSync will finally move to 
Version 4, rebuilt from the ground 
up. The current release, Version 3.8 
is based on a platform developed in 1997 
and is in dire need of a revamp. Mac users 
will still be out in the cold and require third 
party applications like PocketMac and The 
Missing Sync for Pocket PC syncing. It’s 
likely that these will need upgrades to sync 
with new generation devices. 

WiFi support comes for Smartphones, 
opening the way for compact devices with a 
full kit of built-in communications tools 
including Bluetooth, WiFi, GSM and GPRS. 
This would make it possible to stay connected 
almost everywhere and reduce communica- 


Check out the new Pocket Word 


Viewing/Creating Numbered Lists: 

1. This is a list example 

2. to show the Pocket PC 

3. now does a better job of 

displaying _ 

■MBS * *E:=' 


tions costs, as you’ll be able to choose which 
protocol is best for the task at hand. 

Web browsing gets a lift with Internet 

Explorer 6 compatibility and 
support for secure sites. In 
addition, there’ll be a new full 
screen mode and Security 
Zones that can be used to 
designate safe and 
dangerous locations so that 
settings automatically 
change depending on the 
Hj*| URL you visit. 

Word: Better Looking Office users will see some 

substantial improvements. Pocket Word will 
support “advanced” features such as tables 
and not destroy document formatting when 
they are transferred between desktop PC and 
PDA and back again. Pocket Excel gets 
support for charts. Pocket PowerPoint will 
debut but it’ll be limited to reading presenta¬ 
tions, not altering them. However, it will 
support output to VGA devices such as the 
popular Margi-to-Go. 

The user interface gets a refresh with 
context sensitive soft-keys at the bottom of 
most screens. Like their equivalent in 


Microsoft Smartphones, these provide quick 
access to menu commands, aiding naviga¬ 
tion and reducing the number of screen taps 
for common operations. 

Mimicking palmOne’s recent devices, 
Windows Mobile 2005 will support persistent 
data storage so that documents and 
settings are protected even if the device’s 
battery is fully discharged. 

Hardware manufacturers such HP and 
Dell are likely to unveil new devices to coin¬ 
cide with the launch of Windows Mobile 
2005. If you’re hoping to upgrade a current 
device I think you’ll be disappointed. HP’s 
recent track record and Dell’s problems in 
upgrading devices at the last major release 
make it unlikely that a software update, 
even for a fee, will be available. ^ 


Hot Unks 


www.microsoft.com/windowsmobile 

Windows Mobile home 
www.pocketmac.net 

PocketMac, software for syncing 
Windows Mobile devices with OS X 

www.markspace.com 

The Missing Sync, sync software for 
Windows Mobile and iCal * 


BlackBerry 7100v - mobile messaging for the masses 


W HEN rim’s BlackBerry made its 
Australian debut a few years ago 
there wasn’t any great hoopla. 

Over the last year, though, corporate use has 
soared and it’s now commonplace to walk 
into a boardroom where everyone’s carrying a 
BlackBerry handset. However, the required 
infrastructure — a corporate mail server and 
BlackBerry Enterprise Server — put it out of 
the reach of smaller enterprises and personal 
users. Vodafone has changed that, offering 
the slick BlackBerry 7100v with access to as 
many as 10 e-mail accounts. 

The 7100v is a little larger than most 
mobile phones at 11.4 by 5.6 by 1.9 cm but 
weighs in at just 120 grams fitting easily into 
a shirt pocket or purse. The 7100v eschews 
a full QWERTY thumb-board and instead has 
a 20-button keypad with two letters allocated 
to each key. Using its own Sure-Type system 
the 7100v uses pre-emptive entry that works 
similarly to the T9 system popular on mobile 
phones although it does take some getting 


used to. Once I registered the device on the 
Vodafone network, which took a few 
minutes, I added my own e-mail accounts to 
the device. The only information I needed to 
provide was my e-mail address, username 
and password. The 7100v’s configuration 
utility correctly guessed the server settings 
based on my e-mail address. 

Armed with that information, the 7100v was 
able to connect to my mail server and push 
new messages to my handset whenever they 
arrived. The only downside was that mail from 
different mail accounts was dumped into a 
single inbox with no easy way to discern 
which messages came from which account. 

The BlackBerry operating system is easy to 
navigate with just two buttons needed for most 
operations. Icons are well sized and the 
screen offers great clarity at its 240x280 reso¬ 
lution. There’s a roller button on the right side 
of the device for navigation. Pressing it also 
acts as an “OK” button. Just below that there’s 
an “Escape” button. When holding the 7100v 



in your right hand, these are 
placed that they can be easily 
accessed with your thumb. If 
you’re left-handed you can use 
your fore and middle fingers. There are 
calendar, contact and task programs as well 
as a game but the supplied desktop software 
is Windows-only. PocketMac has developed a 
BlackBerry sync solution for the Mac user. 

Depending on the contract you enter, 
Vodafone offers data plans ranging between 
$29.95 and $49.95 per month. The lowest 
price plans cover you for about 500 e-mails 
with phone calls charged separately. The 
7100v handset must be purchased sepa¬ 
rately and costs $799.^ 


® 


Hot Links 

www.vodafone.com.au 

Vodafone Australia 

www.blackberry.net 

BlackBerry 
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Wheel WiFi! 

P ALM users rejoice! Finally, there’s a 
WiFi solution that provides wireless 
connectivity - with a catch. You’ll 
need to have a fairly current palmOne 
device such as a Tungsten T5, Tungsten E2, 
Treo 650 or Zire 72. 

Depending on whose story 
you believe, until now palmOne 
has either not provided 
adequate power to the SDIO 
slots on their devices to support 
WiFi or other hardware manu¬ 
facturers have been unwilling to 
write drivers for their SDIO WiFi 
cards. Thankfully, that 
problem’s now history. 

One with the lot 

O ur lives have become increasingly 
digital. Music, photos, documents 
and e-mail have become bits of 
information that we just have to have access to 
all the time. The problem’s been that no one 
has been able to develop a tool that combined 
the best of PDAs, MP3 players and mobile 
communications devices. palmOne changes 
that with the LifeDrive. I’ve had a chance to 
look at a pre-release unit. 

The LifeDrive takes the traditional PDA form 
factor and manages to put a 4 GB hard drive 
into the package while keeping the device a 
trim 190 grams - still easy to fit in a shirt 
pocket or handbag. 

By using a hard drive the LifeDrive manages 
to overcome two problems PDA users have 
faced: the volatility of RAM and lack of storage 
space; the 4 GB drive (3.85 GB user acces¬ 
sible) makes this device the PDA storage king. 

Accessing all that storage and taking full 
advantage of it is handled several ways. The 
LifeDrive boasts both Bluetooth and WiFi 
connectivity making it a snap to connect to the 
web through a wireless LAN or using a 
Bluetooth-equipped mobile phone. In addition, 
there’s an SDIO slot so that you can take the 
storage card out of your digital camera and 
download the pictures to the capacious hard 
drive. palmOne will be releasing a Card 
Reader accessory so that multiple storage 
card formats will be supported in future. 
palmOne estimates that if you used the 
LifeDrive solely for photo storage it could hold 
up to 48,000 pictures. 


In order to use the palmOne SDIO WiFi card 
you’ll need to install the drivers by double¬ 
clicking the appropriate .prc file on the 
accompanying software CD. Once that’s 
done, a reset completes the process. Then 
put the card into your device’s SDIO slot and 
WiFi will be enabled. 

Like palmOne’s Bluetooth software, 
finding a wireless LAN and connecting to it 
is very simple, taking just a few taps. The 
card quickly found my WLAN and in just a 
few seconds I was browsing the net with 
Web Pro and retrieving e-mail with Versa 
Mail. There’s a simple utility supplied that 
tells you which WLAN you’re connected to 
and the signal strength. However, the infor- 


As you’d expect from a connected device, 
there’s a web browser and e-mail client. Web 
Pro does a reasonable job of formatting web 
sites for the screen resolution although most 
sites will benefit from toggling the screen to 
landscape mode using the hardware button 
on the left side of the unit. Versa Mail is 
included with support for POP and IMAP mail 
servers. In addition, the LifeDrive 
also natively supports 
Microsoft Exchange 
ActiveSync for synchronising 
e-mail with Exchange servers. 

With the new release of 
Exchange supporting “push” 
e-mail, this gives the LifeDrive 
some BlackBerry-like function 
when you’re connected to the 
Internet or a LAN. 

As well as viewing photos on the 
bright 320x480-pixel screen, you 
can create slideshows, complete with transi¬ 
tions, narration and a soundtrack, for play¬ 
back to your friends. If palmOne released a 
video-out solution for the LifeDrive, it could 
become a killer portable multimedia device. 

The LifeDrive puts paid to the need for a 
separate MP3 player as palmOne has 
licensed Pocket Tunes giving you powerful 
management of your electronic music 
collection. With space for about 1000 songs, 
this software enhances the LifeDrive 
package substantially. Throw in a pair of 
Bluetooth headphones or speakers and 
you’ve got a nice wireless music kit. 


mation is quite basic with no measurement 
of network speed, just a coloured bar. 

At a retail price $199, the palmOne SDIO 
WiFi card adds great functionality at a 
reasonable price. It would be great if the card 
included some additional memory, though, 
like the Sandisk cards that are popular with 
Pocket PC users, so that you don’t lose addi¬ 
tional storage while using the card. ^ 

© 

Hot Unks 

www.palmone.com/au 

palmOne Australia 


Like the Tungsten T5, the LifeDrive has a 
Drive Mode so that you can connect it to any 
computer and use it as an external hard 
drive, even without palmOne’s HotSync soft¬ 
ware. This is bolstered with some extra utili¬ 
ties for synchronising files and folders from 
your computer to the LifeDrive although this 
does require that you install software from the 
accompanying CD. Coupled with the 
latest version of Docs to Go this means 
that you can carry and read your 
important documents on the road. In 
, addition, business users will be 
pleased that there’s built-in printer 
\ support. Simply connect the 
LifeDrive to your WLAN or use a 
Bluetooth printer to get hard 
\ copy output. 

As is always the case with 
mobile devices, the mileage 
you get from the battery, which is not user 
replaceable, will vary. palmOne estimates 
that it will be around 2.5 days. 

Hitting the shelves at $899, the LifeDrive 
won’t be cheap. However, when you 
consider that it can replace an iPod mini and 
a well-equipped PDA it represents reason¬ 
able value. ^ 

© 

Hot Links 

www.palmone.com/au/ 

palmOne Australia 

www.pocket-tunes.com 

Pocket Tunes 
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capacities ranging from 160GB to a whopping 2TB (=2000GB). These drives deliver 
the speed you need in the capacity that is right for you. 


www.lacie.com/ au 

sales.au@lacie.com 
Available from Apple resellers 
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Education. 




Apple and education in Australia. 


By Martin Levins. 



Hot Links 


iFear, therefore iBan 


www.duke.edu/ipod/about/faculty.html 

Provost Peter Lange explains the preliminary findings of the Duke University 
iPod experiment 

www.geek.com/news/geeknews/2005Mar/gee20050321029674.htm 

Senator Allran’s solitary campaign against Solitaire. One easy way to get rid of 
Solitaire: give all the state’s workers Macs! 


I SAW a student diary in a newsagency recently, which proclaimed in 
big type on the cover: “School prepares you for life” with a much 
smaller addendum “Which also sucks”. 

As I write this, I note that International Grammar in Sydney has 
banned student use of iPods. From a student’s point of view this would 
suck the chrome off a tow ball. 

There were several reasons given for this ban, such as the “secu¬ 
rity risk” (I wonder if Grammar students are allowed USB drives?), but 
the biggest reason quoted by the principal was that iPods “allow 
students to avoid communication with others and may lead to social 
isolation or escape from our community.” 

Perhaps book burning is next at International Grammar — students 
can get isolated by these for hours on end. 

This sort of reaction is not new: Professor Gary Stager from 
Pepperdine University in California quips 
“The first thing a school does with any 
new technology is to ban it”. 

In the past, educational institutions 
have banned (depending on the year) 
ballpoints, ink pens and slates. If we go 
back to the beginnings of universities, 
books could only be accessed in Latin, 
whereas those in the vernacular couldn’t 
be had. I can remember (he said, 
showing his age) when my high school 
banned comic books. 

So what’s happening here? I believe it’s one more instance of 
schools lagging behind, teaching kids for the ‘now’ rather than the 
‘soon-to-be’ that their graduates will inhabit. 

Sure kids will use iPods to listen to music rather than their teacher, 
in the same way as they will surf web sites or engage in iChat sessions 
if they have their own laptop — if they aren’t engaged. They aren’t 
alone here. How many of us have seen the ubiquitous Solitaire running 
on a bored office worker’s computer? 

It boils down to what we are teaching; too often it’s irrelevant to the 
learner or just plain boring in itself. This is not just some innate quality 
peculiar to students. Next time you see an assemblage of teachers, note 
down how long it takes them to respond to a lecturer’s plea to listen. 

The reaction of International Grammar is typical of the reaction of 
the defensive. In the same month, in North Carolina, USA, Republican 
Senator Austin Allran has called for what may be the country’s first 
anti-Solitaire legislation, claiming that the state’s workers are 
pretending to be working, but doing something else. A bit like claiming 
to be defending the country against weapons of mass destruction. 
But then this is a Republican, and a North Carolina one at that. Aren’t 
we a bit more rational than this? Apparently not. 


Here’s some food for thought: kids multi-process; they can do two 
things at once and they actually work better that way. Second, if the kids 
are all sporting iPods, why not encourage them to bring them to school 
and do something constructive such as the Duke University plan? 

This establishment (curiously also in North Carolina) has recently 
completed an evaluation of their 2004 initiative where they gave iPods 
to all of their freshman year. 

The plan, according to the university’s Provost Peter Lange, was for 
Duke to distribute the iPods to determine whether they promoted 
educational innovation. 

He hoped that students would “rise to the challenge of working with 
their professors and others to develop new ways of learning. As with 
other technology innovations, we will evaluate this experiment carefully”. 

Wow. Working together with students? Very dangerous. 

Synchronised calendars, audio tours, 
language lessons, even the words to 
the university’s song were distributed on 
the iPods. Microphones were attached 
to selected iPods to allow recording of 
interviews, and Apple came to the party 
by building a Duke university section of 
the iTunes online store. 

In 2005, Duke is pulling back from 
the half million dollar distribution to 
all freshmen and some look on this 
decision as some sort of failure of the iPod experiment. Note: this is 
experimental technology. 

Rather, it’s more likely to represent a change of distribution pattern 
based on the findings of their evaluation. 

“The preliminary review identified that after even just one semester, 
there were courses for which the iPod already had become an essen¬ 
tial tool for faculty and students” Lange said. 

Diverse classes from the expected “Music, Sound and Style” to the 
less obvious “Computational Methods in Engineering” will carry the 
iPod flag this year. 

Instead, Duke could have banned them. 

Used intelligently, educational technology is just that — educational. 
When learning becomes the focus, when people ask “how can we use 
this to our learners’ advantage”, when learners are taken into account 
— then we see great gains. 

There’s a lesson to be learned here. As Apple Distinguished 
Educator Marco Torres says: “The answer is to put the kids first, to 
integrate the kids into the Curriculum.” ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 


I will not play my iPod in class 
I will not play my iPod in class 
I will not play my jpod in class 
I will not play my jpod in c(^ 
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By Ted Landau. 

Check on your Mac's activities 


Monitor misbehaving Macs 

W THAT’S the best troubleshooting tool you already own but have probably 
never used? Activity Monitor, a utility tucked away in OS X’s /Applications 
/Utilities folder. Most users can ignore its geekier features and focus on its 
straightforward ability to resolve mysterious freezes, open unopenable applications, and 
diagnose performance slowdowns. 


Force-Quit Anything. You probably 
know about the Force Quit command 
(Apple: Force Quit or 3€-option-escape). 

It brings up a window from which you can 
shut down even frozen-solid programs. 
What you may not know is that many 
programs aren’t listed here, even though 
they’re running. 

Hidden Processes. For instance, the 
Dock has no Quit command, and it 
doesn’t even appear in the Force Quit 
window’s list of active programs. If the 
Dock won’t budge, here’s how you can 
get its motor running again: 

1. Launch Activity Monitor and select My 
Processes from the pop-up menu at the 
top of the main window. 

2 . Look for the Dock in the Process Name 
column. To find it quickly, type Dock in the 
toolbar’s Filter field. Select the Dock item. 

3. Click on Quit Process at the top of 
the window. 

4. In the dialog box that appears, click on 
Force Quit. The Dock should briefly vanish 
from your screen; when it reappears, it 
should work as usual. 

Quit with care 

In these examples, I generally recom¬ 
mended selecting My Processes from 
Activity Monitor’s pop-up menu. Why not 
select All Processes instead? If you do, 
Activity Monitor includes administrative 
processes in the list. Quitting these 
processes can cause unstable behavior 
(also known as system crashes). Unless 
you’re confident in your knowledge of 
what is safe to quit and what isn’t, don’t 
mess with administrative processes. 
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“In Use” Documents. Activity Monitor can 
also help when you can’t delete a docu¬ 
ment because your Mac claims that it’s in 
use. This means the document is linked to 
a currently running process, typically the 
application used to open it. 

What if the app isn’t listed in the Dock or 
anywhere else you’d normally look? For 
example, Microsoft Entourage uses data¬ 
base files to store your e-mail messages 
(the files can be found in /your user 
folder/Documents/Microsoft User Data). 
Normally, you wouldn’t want to delete 
these; if you did, you’d lose all your e-mail. 
However, if you have two Macs, you may 
want to delete the files on one and replace 
them with the newer files on the other Mac. 

The problem is that Microsoft Office’s 
Data-base Daemon constantly uses these 
files. This hidden process allows appoint¬ 
ment reminders to pop up on your screen 
even when Entourage isn’t running. 

The solution is to use Activity Monitor 
to locate the process and quit it before 
you try to delete the files. After replacing 
the deleted files with updated ones, 
relaunch the Microsoft Database Daemon. 
It’s located in /Applications/Microsoft 
Office/Office. 

Quit Applications That Other 
Users Opened. The Fast User 
Switching feature in Panther (under Login 
Options in the Accounts preference pane) 
is a fantastic time-saver. It lets an addi¬ 
tional user log in to an account without 
making other users log out. The problem 
is that some applications work only for 
one account at a time. 


Say a user with another account has iDVD 
running. If you want to launch iDVD, the 
other user must quit the application. But 
what if he or she isn’t around? If 
you’re the Mac’s administrator, you can 
use Activity Monitor to manage this: 

1. From the pop-up menu in Activity Monitor’s 
main window, select Other User Processes. 

2 . Locate iDVD in the list and select it. 

3. From the toolbar, click on Quit Process; 
then click on the Quit button. 

4. Enter your administrator password when 
asked. You can now go ahead and 
relaunch iDVD using your own account. 

Check for CPU Drain. Your Mac’s 
performance has gradually slowed to a 
crawl. When you type a letter in your word 
processor, it takes several seconds for the 
character to appear on screen. True, 
restarting or quitting all open applications 
would probably solve this problem. If 
you’d rather avoid that hassle: 

1. From Activity Monitor’s main window, 
select My Processes from the pop-up menu. 

2 . Click on the % CPU column header — 
this reorganises the list to show you 
what’s taxing your Mac’s CPU the most. 
Make sure the triangle next to the column 
header points downward. If it doesn’t, 
click on the header again. 

3. All of your open processes will appear 
in descending order — that is, the ones 
using the greatest percentage of your 
CPU’s power start the list. 

4. In general, most processes will stay under 
20 percent — often well under, although 
they may briefly spike higher. If one applica¬ 
tion shows a consistently higher percentage, 
especially if it’s much higher, it’s the likely 
cause of your Mac’s slowdown. 

Note: Activity Monitor itself can significantly 
drain the CPU, mainly because it scans your 
Mac every two seconds. You can calm it 
down by shifting this value to every five 
seconds (go to Monitor: Update Frequency). 

5. If you find a culprit application, quit it. 

Check for a Memory Leak, if 

CPU usage does not reveal why your Mac is 
traveling at bumper-to-bumper speed, your 
system may have run out of memory. If this 
happens frequently, either you need to open 
fewer applications at a time, or you need 
more RAM. But occasionally the problem is 
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Memory Check. Do you suspect that a rotten application is slowing down 
your Mac? Watch Activity Monitor’s list of all open applications in 
descending order of memory usage. The pie chart shows you how much 
memory is in use and how much is free. 


downward. If it 
doesn’t, click on 
the header again. 

3. All your open 
processes will 
appear, with the 
ones using the 
greatest amount 
of your memory at 
the top of the list. 

4. Activity Monitor 
updates these 
values every few 
seconds, so 
watch for a 
process’s memory 
value that’s 


due to an application bug that causes a 
memory leak. In other words, the application 
uses a steadily increasing amount of memory 
over time — until there is no memory left for 
anything else. Check for leaks this way: 

1 .In Activity Monitor’s main window, select 
My Processes from the pop-up menu. 

2 . Click on the Real Memory column header. 
Make sure the triangle next to it points 


heading skyward. That process is your leak. 
5. If you find a culprit, quit it. If you don’t, 
check again, this time looking at the 
adjacent Virtual Memory column. 

If your Mac returns to normal speed, 
you may still be able to use the applica¬ 
tion. With some luck, the leak may not 
recur — but if it does, contact the app’s 
developer to report the bug. ^ 
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Live Mac Stats 

Want a convenient way to check how 
your Mac divides memory between 
what’s currently in use and what’s still 
available? Or how about a continually 
updated timeline of your Mac’s CPU 
usage? To see these and other graphs in 
living colour, simply select the appro¬ 
priate tab (CPU, System Memory, and so 
on) from the row of tabs at the bottom of 
the Activity Monitor window. 

But you don’t have to limit yourself to 
the main window. You can view graphs 
in separate floating windows and more. 
For example, choose Monitor: Show 
Floating CPU Window: Show Vertically 
to see a bar,updated in real time, tucked 
on the left side of your screen. My 
favorite is the Monitor: Dock Icon option. 
Use this to put the performance graph of 
your choice in the Dock so you can 
monitor your Mac all day long. 


iPhoto Books 

Do you have all your pictures ready in iPhoto 
but no where to have your book printed? 

At images2books we can produce your photobook 
using high quality laser printing and state-of-the-art 
hard cover binding. 

Beautifully finished with 
customised foil printed 
cover and spine, as well as 
your title image on the 
front and first page of the 
book. 

Visit our website www.images2books.com.au to findout 
more or call 02 9699 7990. 

* Plus postage & handling 



$ 49 . 95 * 



www.images2books.com.au 
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By Cyrus Farivar. 


Run your own radio station. 


Start your own podcast 


© 

Hot Links 

www.ipodderx.com 

Listen in with an RSS reader 

www.griffintechnology.com 

iMics and iTalk hardware for recording audio 

www.hairersoft.com 

Amadeus II is one software option for recording your Podcast 

audacity.sourceforge.net 

The free Audacity software is a solid editing tool 

macworld.com/0472 

Editing ideas and instructions on using Audacity 

www.findsounds.com 

Grab free sounds to enhance your style 

www.opuzz.com 

More tunes for royalty-free enjoyment 

www.apra.com.au 

Pay for copyrighted songs here 

www.blogger.com 

Upload your Podcast to a blog such as BlogSpot 

www.feedburner.com 

List your new Podcast as a feed for others to tune in to 

www.podcastalley.com 

Publicise your podcast here 


I MAGINE running your own radio station — but without the 
hassle of transmitters, expensive hardware or training. With 
Podcasting, it’s that easy. Podcasting is amateur radio at its 
best: people from all around the world are recording their own 
broadcasts on topics ranging from technology to religion. 
Listeners subscribe to the broadcasts, which are downloaded to 
iTunes or to an iPod for listening on-the-go. 

Podcasts let you interact with audiences in a way that blogs 
can’t. Last December I started my own Podcast, The Wanderlust 
Geek (www.wanderlustgeek.com), to share my 
travel stories from around the world. Writing 
down the same stories would have taken a lot 
longer. And sharing my tales verbally added a 
level of intimacy that written words couldn’t 
have achieved. 

It’s surprisingly easy to join the ranks of 
Podcasters. In fact, you probably already have 
most of what you need. Once you’ve recorded 
your broadcast, you simply put it online and 
distribute it to others through an online syndi¬ 
cation technology called RSS (Really Simple Syndication). Think 
of RSS as a beacon that announces when new online content is 
available. Listeners use an RSS reader, such as Thunderstone 
Media’s iPodderX ($20), to find available podcasts and download 
them to iTunes (for more on how to find and listen to Podcasts, 
see ‘Are You Listening?”). 

What You Need. To record a Podcast, you need a few basic 
pieces of equipment: 

Microphone. Most iMacs, laptops, and eMacs have internal micro¬ 
phones. But I’ve found these mikes a bit lacking in both range 
and sound quality. I recommend going with an external computer 
mike instead. You can pick up a simple one from Dick Smith or 
Tandy for around $30. It’s definitely worth the investment. 

The latest PowerBooks and desktop Macs (excluding the Mac 
mini and the eMac) offer audio-in jacks, so you plug the mike 
right into the computer. If your Mac lacks this port, you’ll need to 


plug the mike into a USB audio interface such as Griffin 
Technology’s iMic ($79). To get the best performance, Griffin 
recommends plugging the iMic into a self-powered USB hub 
instead of directly into a Mac. 

If you have an iPod, you can use Griffin’s $69.95 iTalk voice 
recorder to record Podcasts while you’re out and about. The iTalk 
plugs into the top of your iPod and records audio as a WAV file, 
which you can later download to iTunes or import into editing 
software. You can even go hands-free with the help of a clip-on 
mike such as Griffin’s $39 Lapel Mic. 
Headphones. You’ll also want to plug a pair 
of headphones into your Mac so you can 
monitor your voice as you record. This allows 
you to hear your voice as others will hear it, 
and to detect background noise your ears 
might not otherwise pick up. 

Software. If you’re recording directly to your 
Mac, you’ll need special software to capture the 
audio as you speak. There’s a wide range of 
options to choose from. If you have the iLife 
’05 suite, for example, you can use GarageBand 
2 for these tasks. However, I’ve found that the 
simplest - and least expensive — option is 
HairerSoft’s Amadeus II ($US30) for recording 
and the free Audacity for editing. 

Recording Your Podcast. To begin 
recording in Amadeus n, go to Sound: Characteristics and set Number 
Of Channels to Mono, Sampling Rate to 44100Hz, and Sampling Size 
to 16 Bit. Under the Sound menu, select Record. A new window 
containing a volume meter will appear (see “Hitting the Mark”). 
Practice reading your text at the volume you’d be using if you were 
recording. If you have a naturally quiet voice, you can boost the levels 

Tip. Place your mike at a 45 to 90 degree angle relative to your 
mouth. This will reduce the plosive sound that words beginning 
with the letter p can cause. 
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Hitting the Mark. 
Use Amadeus 
M’s volume levels 
to create a rich, 
full sound. When 
you speak, the 
levels should 
barely peak into 
the red areas. 
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by moving the gain sliders, which are located underneath the volume 
meter. For a clear, full sound, the volume levels should occasionally 
peak into the red but usually remain in the green and yellow areas. 

When you’re pleased with the levels, click on the record button and 
start talking. If you’re alone, imagine that you’re speaking to someone 
else in the room and ignore the fact that you’re being recorded. You 
want to make your Podcast as intimate and conversational as possible. 
When you’re done, save the recording as an AIFF file. 

Editing Your Podcast. After you’ve recorded your voice track, 
you can use Audacity to combine multiple takes (getting the best 
from each one), to delete awkward pauses, or to add embellishments. 

To give your recording a more professional touch, consider adding 
a short musical intro. But remember to stick to noncommercial 
music that doesn’t require a license from the Australasian 
Performing Rights Association (APRA). You can create your own 
clips with programs such as GarageBand. Sites such as 
FindSounds and Opuzz offer free or inexpensive royalty- 
free music clips for download. 

Once you’re satisfied with your recording, export it 
as an AIFF file. 

Uploading Your Podcast. To prepare the exported 
audio file for the Web, drag it into iTunes and then open 
that program’s Importing preference pane. From the 
Import Using pull-down menu, choose MP3 Encoder. 

From the Setting menu, choose Custom. Then set the 
Stereo Bit Rate to 128 Kbps, the Sample Rate to 44.100 
kHz, and Channels to Mono. 

Return to the library and select the newly imported track. Under the 
Advanced menu, choose Convert Selection To MP3. Open the song 
information window (3=g-I) and fill in the Song (in this case, your 
Podcast entry), Artist, and Album fields. Then press 3€-R to bring up 
the file in a new Finder window, and change the file’s name to better 
reflect its contents — for example, samplepodcast-2005-06-01.mp3. 

Once that’s complete, upload the file to a Web server. Many ISPs 
offer free Web space for customers. If yours doesn’t, 
you can usually pay a small fee to have someone host your audio 
files. Got a .Mac account? Just upload the file to your Sites folder. 

To make your audio file easily accessible to others, you need to 
create an RSS feed for it. The easiest way to do this is to create 
a Weblog. Although you can use any blogging software, Blogger 
is the easiest to set up. 

When the blog is up and running, go to Feed Burner (see Hot 
Links) and type in your blog’s address. If you use Blogger, you’ll 



Are you listening? 

If you’re not quite ready to start your own Podcast, you can 
still get in on the craze by subscribing to other people’s 
Podcasts. The first thing you’ll need is a Podcasting client, 
such as iPodderX, which regularly checks various preset sites 
to find new content for download. Once you’ve launched your 
client, you can use its built-in directory to add new Podcasts. If 
iPodderX doesn’t list the Podcast you’re looking for, you can 
add it by going to Podcasts: Add A Podcast Feed. Then copy 
the RSS feed address (it usually ends in .xml) and paste it into 
the Podcast Feed URL field. 

You can have iPodderX check specified feeds for new content 
to download. It will add the Podcasts to a new iTunes playlist. 

If you have your iPod configured for an automatic update, all 
you have to do is plug in your iPod; iPodderX will do the rest. 
Here are some Podcasts to get you started: 

■ Daily Source Code (www.dailysourcecode.com) 

■ The Dawn and Drew Show (www.dawnand- 
drew.com) 

■ Reel Reviews (www.mwgblog.com) 

■ MacCast (maccast.blogspot.com) 

■ G’Day World (an Aussie Podcast) 
(www.thepodcastnetwork.com/gday_world/) 

■ ABC Radio’s experiment with Podcasting 
(www.abc.net.au/dig/podcast) 

i type something like this: myblog. blogspot. com. 
On the next page, scroll to Additional Services, select 
the SmartCast option, and then click on the Hide Details 
link. Enable the ping audio.weblogs.com option at the bottom of the 
section. Now when you update your blog with new Podcasts, 
audio.weblogs.com will add them to its list. 

Return to your Blogger page and create a new entry. You may 
want to add a little message with details about your Podcast, as 
well as any technical information, such as file size. In the entry, 
add a link to the audio file on your Web server. The link will 
look something like this: 

<a href="http: //www .example.com/example_podcast. 
mp3> Download my podcast here</a> 

Promote Your Podcast. You can publicise your Podcast at 
Podcast Alley and in the iPodderX directory. At Podcast Alley, 
click on the Add A Podcast link at the top of the page and type 
in the appropriate information: the title of the Podcast, the feed 
address, and so forth. ^ 



lA/hy Pro Tools ^ Cl digidesign 
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Pro results, your studio. 
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Howto. 

By Julie King. 



Tweak your digital pictures 


© 

Hot Links 

www.adobe.com.au 

Home to Photoshop Elements 3.0 


Faking Your Focus 

T O draw attention to an important part of a scene - for example, an object in front 
of a cluttered background — many photographers will shorten the image’s depth 
of field. This narrows the camera’s focusing range and leaves anything outside of 
that range blurred. But many point-and-shoot digital cameras have trouble taking these 
artistic shots. 

In that situation, you’ll need to resort to a bit of digital trickery. With Adobe 
Photoshop Elements 3.0 ($169), you can manipulate your image’s focus to create the 
illusion of a shortened depth of field. 


Blurring Large Areas. Whereas 
sharpening increases contrast along colour 
boundaries, blurring reduces contrast to 
create the illusion of softer focus. When 
you want to blur a large area, apply the 
Gaussian Blur filter (see “Faux Focus”). 
Step 1 . To select the area of the photo that 
you want to blur, choose the Selection 
Brush tool and set the Mode to Mask. 

Paint over any areas that you want to 


Faux Focus. The leafy background distracts 



remain in focus — in my image, this was 
the garden statue. Elements turns these 
areas red for easy detection. If you mess 
up, hold down the option key while 
painting over the unwanted section of 
the mask. When you’re done, change the 
brush’s Mode to Selection to generate a 
selection outline around the background. 
Step 2. Copy the selection to a new layer 
by pressing 3£-J. 


the statue in the original photo. 



Step 3. Apply the Gaussian Blur filter to your 
selection by choosing Filter: Blur: Gaussian 
Blur. Use the Radius control to set the 
amount of blurring (I set the value to 4.0 
for this image). Select the Preview option 
so you can preview the effect in the image 
window. When you’re done, click on OK 
to close the dialog box and apply the blur. 
Step 4. The one hang-up with this and 
most blurring filters is that the effect often 
spills a little beyond the boundaries of 
your selection outline. To remedy the 
problem, use the Eraser tool on the 
blurred layer, dragging over areas that 
shouldn’t be blurred. For example, 

I dragged the Eraser along the border 
between the background and the statue’s 
jacket to bring the sharpness back to the 
fringes of the flowers. Use a very small, 
soft brush for this bit of cleanup work. 

If the blur effect missed some pixels that 
you want to be soft, use the Blur tool 
(discussed later) to touch up those areas. 
Step 5. Merge the blurred layer and the 
underlying layer by pressing 3€-E. 

Creating a Gradual Blur Effect. 

In the previous example, all the leaves in 
the background are about the same 
distance from the subject, so you can 
apply the blur consistently throughout the 
selected area. Suppose, though, that the 
background contains objects at varying 
distances — as seen in my photo of a 
lavender field (see “Distance Viewing”). 

To realistically mimic the effect of a short¬ 
ened depth of field, the blur needs to 
become stronger as the distance from 
that focusing point increases. 

Step 1 . Duplicate the Background layer 
by dragging it to the New Layer icon in 
the Layers palette (or press 3€-J). This 
step assumes that your image contains 
just one layer; if not, duplicate the layer 
that contains the area you want to blur. 
Step 2. Select the Gradient tool (see 
“Gradient Options”). In the options bar, 
click on the arrow next to the Gradient 
Picker A and select the Foreground To 
Transparent gradient. Next, click on the 
Linear Style icon B. Note that the icon 
in the Gradient Picker will fade from the 
current foreground colour to transparency; 
in the figure, the colour was black, but 
you can use any colour. 
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Gradient Options. To create a gradual blur 
from the top of an image, set the Gradient 
tool as shown. Then click and drag with the 
Gradient tool. 

Step 3. In the Layers palette, create a new 
empty layer above the layer you want to 
blur by clicking on the New Layer icon. 
Step 4. To produce a gradient on the new 
layer, click on the spot where you want the 
blur to be at full intensity and drag your 
mouse across the image, releasing at the 
point where you want no blur effect. For 
this photo, I dragged from the top of the 
image to about two thirds of the way 
down. After you release the mouse button, 
a fading gradient appears over your 
image. Where the layer contains paint, the 
image will receive the blur; where the layer 
is transparent, no blur will occur. In the 
translucent areas, the blur will be applied 
at varying intensities, with darker areas 
getting a heavier impact. 

Step 5. Return to the Layers palette and 
3€-click on the gradient layer. This step 
selects all nontransparent areas of the 
layer. Note that the selection outline 
doesn’t accurately reflect the extent of the 
selection, so don’t worry that it doesn’t 
appear to encompass areas that are 
translucent in the gradient layer. 

Step 6. Click on the eyeball icon next 
to the gradient layer to hide that layer. 

Then click on the duplicate layer that 
you created in step 1. 

Step 7. Choose Filter: Blur: Gaussian 
Blur to open the Gaussian Blur dialog 
box. Raise the Radius value as needed 
to produce the maximum amount of blur 
you want (I set the value to 1.0), and then 
click on OK. To compare the blurred and 
original images, just click on the eyeball 
icon for the blurred layer. 

Tip. To quickly adjust the Strength 
value for the Sharpen and Blur tools, 
press the number keys. Press 0 for 100 
percent, 9 for 90 percent, 85 for 85 
percent, and so on. 


Before 



Distance Viewing. To increase the strength of the 
I used a fading selection outline. 

If some areas didn’t blur enough, try using 
the Blur tool to strengthen the effect in 
those regions. Use the Eraser to remove 
or lessen the blur in areas that became 
too soft. You can also reduce the opacity 
of the blurred layer to lessen the effect 
throughout the entire image. 

Step 8. When you’re satisfied with the 
blur, get rid of the selection outline by 
pressing 3€-D. Delete the gradient layer 
and then merge the blurred layer and 
the underlying layer. 

Softening Focus with the Blur 

Tool. Sometimes you may want to make 
focus adjustments only to small areas of 
your image. Or your image may be so 
intricate that creating a selection would 
be too difficult. In these cases, use the 
Blur tool. When you click or drag with the 
Blur tool, you blur pixels underneath your 
cursor. Blurring the background also 
makes the foreground appear sharper. 

Step 1 . Create a new empty layer to hold 
the blurred pixels by clicking on the New 
Layer icon in the Layers palette. 

Step 2. Select the Blur tool. (It shares 
a fly-out menu with the Sharpen and 
Smudge tools.) 

Step 3. Set the brush options. If you 
need a precise edge between the blurred 
and sharp areas, select a hard brush. 

If you want the blur to fade at the edges 
of your strokes, use a softer brush. 


After 



blur in the areas farther from the focusing point, 


(The options bar doesn’t offer you 
a precise hardness control for the Blur 
tool, but you can press shift-] [right 
bracket] to raise the hardness by 25 
percent, or press shift-[ [left bracket] 
to reduce the hardness by 25 percent.) 
Step 4. Set the Mode option to Normal, 
and set the Strength value to 30 percent. 
The Strength value determines how much 
change you produce with each click or 
drag. Start low — you can always apply 
the tool multiple times to the same pixels 
if necessary. 

Step 5. Select the Use All Layers option. 

It enables the Blur tool to see through 
your new layer, which will hold the blur 
information, and access pixels on under¬ 
lying layers. 

Step 6. Return to your image and click 
on or drag over the pixels you want to 
blur. It’s a good idea to zoom in when 
you’re working on the borders of the areas 
you want to blur. As you work, adjust the 
Strength value as needed to create more 
or less blurring with each swipe of the 
tool. To reduce the blur effect throughout 
the entire image, reduce the opacity of 
the blurred layer. ^ 

Julie King is the author of Julie King’s 
Everyday Photoshop for Photographers 
and Shoot Like a Pro! Digital Photography 
Techniques (McGraw-Hill/Osborne, 2004 
and 2003). 
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By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 


Too many owners 



Each month Channelworx (1300 
883 882) gives a copy of Dantz 
Retrospect Desktop (valued at 
$259) to the Australian Macworld 
reader who submits the most 
intriguing Help folder query. 

Retrospect Desktop is the #1 
home and small office backup 
software for Macintosh. Don't rely 
on manual drag-and-drop to 
protect your data — it misses 
important files, is performed 
sporadically at best, and cannot 
restore older or deleted files. 
Retrospect allows you to easily set 
up complete, scheduled backups 
of three networked Macintosh, 
Windows, or Red Hat Linux 
desktop and notebook computers. 
Client licenses are available to 
protect additional computers. 

The product CD contains both 
Retrospect 6.0 for backing up to 
Mac OS X (10.1.5 though 10.3 
“Panther”) and Retrospect 5.1 
for backing up to Mac OS 9. 

Send your query to 
matthew.powell@niche.com.au 
for consideration for Help folder. 
Include your full mailing 
address to be eligible to 
win Retrospect Desktop. 

All queries and solutions are the 
sole property of Niche Media. ^ 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 


© 

Hot Links 


■ I have used Macs since 
1989 and the very few 
problems encountered I have 
managed to solve. This is one 
that I thought I would seek 
help on. When I “Get Info” 

I notice all these strange 
owners and groups A and B 
in the Ownership and 
Permissions section of that 
window. The computer is 
working OK but I have not 
been able to eliminate these 
extra users. Help! 

Colin Griffiths 
via the Internet 

Colin, you are coming up against 
one of the major differences 
between Mac OS X and Mac 
OS 9. Mac OS 9 is an inherently 
single-user operating 
system — even its 
Multiple Users 
functionality is tacked 
on to the underlying 
single-user foundations. 

The only users in Mac 
OS 9 were those we 
created ourselves, 
and some of those 
(those set up only in 
the File Sharing/Users 
and Groups control 
panels) were only used 
for access to the hard 
disk or parts of it across 
the network. 

Mac OS 9’s Multiple 
Users system allowed 
different people to 
share the computer, 
but some aspects of 
preferences, printers 
and network 
environments would 
exhibit glitches in behaviour 
when in multiple user mode. 



www.osxfaq.com/Tutorials/LearningCenter 

/AdvancedUnix/ugp/index.ws#uag 

Information about Unix users and groups 

developer.apple.com/internet/security/securityintro.html 

Apple’s information about Unix groups for developers 

www.macfixit.com/article.php?story=20041201071052204> 

How to revert to an earlier version of Mac OS X 

www.macfixit.com/article.php7story=20050429000534549 

The extra safe way to install Tiger 

www.versiontracker.com/dyn/moreinfo/macosx/12161 

Download the PrintWindow utility 

www.answers.com/topic/user-agent 

All about user agents 

chrispederick.com/work/firefox/useragentswitcher/ 

FireFox User Agent Switcher 

www.lordofthecows.com/safari_enhancer.php 

Safari Enhancer 


© coling 
esthergr 
/ system 

appserver 

cyrus 

daemon 

eppc 

Ip 

mailman 

mysql 

nobody 


Q sshd 
staff 
sys 
tty 

unknown 
utmp 
uucp 
/ wheel 

WWW 

Other... 


And that’s another thing — you 
could turn off the multiple user 
mode in OS 9. 

Mac OS X, being Unix-based, 
is multi-user from the ground up. 
Even when only one person is 
using the computer, as far as the 
computer is concerned its basic 
operation is still on a multiple- 
user basis. In fact, Mac OS X 
requires multiple users to 
operate at all. 

This is because Mac OS X (like 
all other Unixes) uses these 
“system” users to run different 
portions of the operating system 
code. This allows computer 
resources to be accessed only 
by those processes (programs) 
which should have access to 
them. This is A Good Thing™, 
and one of the reasons Mac 
OS X is so secure. 

There are also groups which 
these users belong to which also 
help in doling out the appropriate 
access. These groups also have 
other functions; for example, 
allowing “real” users to be 
admin users. 

However, it does mean that, 
unlike Mac OS 9, there are 
some users (and groups) that 
cannot (and/or should not) be 
deleted in Mac OS X. 

In fact, any users with a user 
id (uid) less than 500 won't even 
show up in the Accounts pane 
in System Preferences B to be 
deleted. Users we create are 
assigned user ids from 501 up. 
Apple has (quite rightly) made 
deleting system users a non- 
obvious operation to ensure 
we don't inadvertently muck 
our systems up. 

The bottom line is that you 
shouldn't even try and delete 
any users you haven't created 
yourself. You’ll just have to 
accept the extra long lists of 
users and groups as a regular 
reminder of the benefits Mac 
OS X is bringing Mac users 
compared to the classic 
Mac OS. 
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Cursors! Foiled again. 



■ Contrary to instruction, iMac 
occasionally takes my cursor 
and discards it off one or other 
corner of the screen. 

Will he grow out of this game 
of hide-and-seek, or what 
can I do to discourage this 
behaviour? iMac is 2 years 
old, and plays regardless of 
corners being hot or cold. 

Each morning I boot him 
with Mac OS X vl 0.3.7. 

Wayne Johns 
Spit Junction, NSW 

First, let’s eliminate the mouse's 
working environment. Try the 
mouse on a plain piece of white 
paper — I’ve seen different 


surfaces and mouse pad designs 
cause havoc with mouse 
operation — if the working 
surface reflects red variably, 
the sensors in the mouse can't 
interpret the images correctly and 
your cursor will jump all over the 
place. The best mouse pads for 
optical mice are just one colour. 

If that doesn’t fix it, we're back 
to the usual litany of “install all 
system updates” — also check to 
see whether there are updates for 
your mouse if it’s a third party one. 

If possible, try different mice. 

If other mice have the same 
problem, plug directly into the 
computer as well as the keyboard 
to see whether the computer or 
the keyboard is the culprit. If 
multiple mice plugged into 
different USB ports all have the 
problem and it’s not your mouse 
pad, you might have to do a 
System re-install (or buy Tiger) 
to fix the problem — and even 
then, there are no guarantees. 


Help! Help is missing 



■ I own an eMac with Mac OS X 
vl 0.3.9. When I click on Help in 
the Finder top menu bar, 
a blank Help page opens. 

I went to the “MacHelp.help” 
file in /Hard Drive/Library/ 
Documentation/Help/MacHelp. 
help and placed a copy of it in 
the Dock to the right of the bar. 

I am now able to open and 
access the Help directory via 
this means but still unable to 
access the Help contents via the 
Finder top menu bar. Why is this 
so and how can I restore Help 
back into the Finder menu bar? 
Roger McKee 
Ferntree Gully, VIC 


I've seen a similar problem where 
the link to System Preferences 
from the Apple menu is broken, 
and a System re-install fixed it. 
These sorts of “lost links” are 
almost always fixed with a System 
re-install, but I'd wonder if it’s 
worth the hassle given you have 
a workaround. If you decide to do 
such a re-install, you’d be well 
advised to follow the suggestions 
on MacFixit for reverting to an 
earlier version of Mac OS X (see 
Hot Links). And, of course, if you 
follow Apple's marketing lead and 
buy Tiger (Mac OS X vl 0.4), you’ll 
effectively be doing a System 
re-install (though potentially with 
its own slew of hassles). These 
hassles can be reduced by 
following the guidelines on sites 
like MacFixit — the extra steps 
they suggest are well worth 
following to avoid as many 
problems as possible. 


Techtools 


For All Your Utility 
Solutions 


Tl^er: Ready 


ft 


Internet Security, Virus Protection, 
Privacy & Back Up Solutions 



iPod Repair, Recovery & 

Maintenance Solutions 



Maintenance, Optimisation, 

Recovery & Repair Solutions 



TECHT00IPRO 

The complete Macintosh problem solving utility 

Award winning, fully featured computer 
diagnostic tool that checks almost every 
single aspect of your computer 


www.techtools.com.au 

Telephone: 1300 761 466 
E-mail: sales@techtools.com.au 

Available from Apple Resellers or Apple Megastores 

TechTool Pro* and PodLockTM are a registered trademark of Micromat, Inc. Apple is a trademark of Apple Computer Inc 
iPod is a registered trademark of Apple Computer Inc. Techtools is a registered trademark of Techtools Australia. 
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Under the radar 



■ We currently use a browser- 
based business system — the 
software is optimised for IE6, 
hence we need to use Virtual 
PC v6 running Windows XP 
Professional to access the site. 
This solution works, but the 
speed is nothing to write home 
about (we are using G4 iMacs 
with 20" displays which are 
networked via Airport Extreme; 
we are yet to up-grade to Virtual 
PC v7). We have been able 
to use Firefox on the site for 
some functions, but not all — 
particularly those that require 
Java (i.e. for charts). 

Can I make Firefox work even 
better for the site by changing 
preferences or installing the 
appropriate plug-in? 

Fergus Hardingham 
Sydney, NSW 


Mail wanted 



■ I am a member of an e-mail 
list organising an international 
conference for 2006. Recently 
I upgraded to an iMac G5 from 
an original Bondi Blue iMac; 
now the messages I am 
supposed to receive from 
members on the Conference 
List do not reach me. 

They come via Bigpond 
qmail server with the header 
information but no message. 
When I was on Mac OS 9 the 


Welcome to the wonderful world 
of user-agents, Fergus — where 
browsers claim to be something 
they’re not, and web sites claim 
not to support browsers they 
can. How did we get to the point 
of needing to muck around with 
our browsers to fool web sites? 
And what are the pitfalls of giving 
our browsers a new identity? 

Every HTTP request sent by 
web browsers includes a “user 
agent” A (or “browser agent”) 
string that identifies the browser 
requesting the page. These 
strings give webmeisters the 
ability to deliver the appropriate 
web code to display web pages 
properly in different browsers 
and to warn users of truly 
unsupported browsers that the 
web site won't work for them. 

However, some web site 
operators are lazy, and will do one 
of two things — they’ll either only 
bother make their code 
compatible with a select few 
browsers (usually by utilising 
proprietary rather than standard 
web code), or they won't bother to 
test their code on anything but the 


messages came through OK 
but now I am on Mac OS X, 

I have this problem. I've 
contacted my internet service 
provider who has put it in the 
‘What the...’ basket. The 
mystery is that I did receive a 
complete message yesterday 
but when I replied to it, the 
reply was missing when it 
reached my mail in-box. 

Also, in Mac OS 9 I was able 
to print the contents of a CD as 
a list using Print Desktop from 
the File menu and at whatever 
percentage size I’d like. This 
was handy for providing a quick 
label showing what was on the 
CD. Now I’ve got G5s running 
Mac OS X how do I do this? 

Vern Verass 
Deakin, ACT 


most common browser/s. Then 
they set their web server to block 
browsers without the appropriate 
user agent string or to deliver 
content which does not include 
the web site’s full functionality. 

The upshot of all this is that 
when you get the “unsupported 
browser” message, you just can’t 
automatically trust that your 
browser really can't show the 
content as it's meant to be shown. 

So, what to do? Most browsers 
can report a false user agent 
string when requesting web 
pages, but usually they can't 
do this "out of the box" — it 
usually requires a plug-in, or 
messing with the preferences 
of your browser. 

For example, there is an 
extension for Firefox called User 
Agent Switcher (see Hot Links) 
that allows you to specify 
different browsers for Firefox to 
impersonate. This site also 
shows you your current user 
agent string so you can test its 
operation, or just see what your 
usual user agent is. That 
extension allows you to edit the 


It’s highly unusual to have the 
problem you describe with the 
e-mails, Vern. It might be a 
problem with your mail program. 

You can check on whether the 
message has been received 
(but is not displaying) by viewing 
the source of the message. For 
different mail programs double 
click on the message and then: 

■ Mail.app: choose Raw 
Source from the Message item 
in the View menu 

■ Entourage and Outlook 
Express: choose Source from 
the View menu 

■ Eudora: click on the 
Blahblahblah button 

This will show you how much 
of the message you’ve actually 
received. If it’s all of it, your mail 
program may have problems 


user agent strings it displays, so 
you can fine tune its operation. 

For Safari users, you can get 
a similar menu by enabling 
the Debug menu using Safari 
Enhancer (see Hot Links) B. You 
can't edit the list of user agents 
as it's hard-wired into Safari. 

So, what are the pitfalls? These 
settings aren’t permanent, so 
you’ll need to choose them each 
time you start your browser (and, 
additionally, each time you open 
a new Tab or Window in Safari). 
Also, some web sites really won’t 



displaying some formats of mail, 
and the raw source of the 
message may give us a clue 
as to where the problem lies. 

Although changing mail clients 
may not be the most ideal 
solution, it may be the only way 
to get the messages displayed 
on your computer. Another less 
than ideal solution would be to 
setup a free e-mail account on 
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work with certain browsers, no 
matter who they say they are. 

Some advocates of less 
common browsers say using false 
user agent strings perpetuates the 
problem by making web site 
owners think that less common 
browsers rarely attempt to access 
their sites. However, faking the 
user agent is the only way to test 
functionality on supposedly 
unsupported browsers. You can 
then use the working status of the 
site to try and get the site’s owner 
to add your favourite browser to 
their list of supported browsers. 


a site such as Yahoo, and use 
that to subscribe to and view 
the mailing list. 

If you use Outlook Express 
or Entourage, there may be a 
problem with the mail database. 
Rebuild the mail database by 
holding down the Option key 
while starting the program, then 
respond positively to the dialog 
about rebuilding the database 
(doing a normal rebuild should 
be adequate)'. 

As for folder listings, you can 
drag a folder to a printer icon in 
the dock or on the desktop and 
the contents will be listed. 

You can also use Print Window 
(see Hot Links and A) if you’d 
like more control over the 
printing options. 


Classic solution 


Microsoft 

Reader tip 

■ If you use Classic 
applications a good deal, it’s 
sometimes useful to have a 
quick way into Classic itself 
without having to go into the 
System Preferences and 
launch it. This is particularly 
true if you find, as many do, 
that Classic can drop out 
during Sleep and needs to be 
relaunched. A quick way into 
Classic is via the Menu Bar. 

To activate this, go to 
System/Library/CoreServices/ 
Menu Extras and click on 
Classic.menu. From this point 
on a Classic item appears 
in the Menu Bar and even 
includes access to the good 
old OS 9 Apple Menu — 
for those who still miss it. 

Alec McHoul 
Beaconsfield WA 



Each month, 

Microsoft gives a 
free Wireless Notebook Optical 
Mouse valued at $70 to the 
Australian Macworld reader who 


submits the best tip. Sized for 
mobility and designed to be 
noticed, Microsoft Wireless 
Notebook Optical Mouse offers 
great comfort for either hand and 
is always good to go. E-mail your 
tip, together with your name, 
address and phone number, to 
matthew.powell@niche. 
com.au. All reader tips 
published become the sole 
property of Niche Media. 
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Readme. 


Reviews of the latest computer books. 



Hot Unks 


It's all In Design 

I F you’re like a lot of PageMaker users I know, you’re getting tired 
of working in frumpy old Classic and a switch up to InDesign and 
sexy OS X beckons. Here are three titles that might get you moving. 

InDesign CS In Easy Steps IS probably the easiest way to 
get an idea of how Adobe’s page layout killer app works. It won’t tell 
you everything you need to know but will give you a quick, visual 
overview of what InDesign is capable of. And so it’s probably suitable 
for serious users weighing up a move over from QuarkXPress or up 
from PageMaker. Or for beginners contemplating a 
stab at serious desktop publishing. 

The book follows an orderly structure, beginning with 
a description of the working environment and the basic 
elements you will need to set up pages. Then it covers 
how to bring text into your pages, format it, shape it 
and smooth it before inserting and arranging graphics. 

A brief overview of working with color follows before 
somewhat more advanced text manipulation such as 
wrapping text and typing on a path. Learn to build 
consistency into your documents with master pages, 
paragraph and character styles, tables and tabs. Set 
your book up for publishing with a table of contents 
and an index before preflight, packaging or exporting 
as PDF or XML. The book wraps with some fancy stuff 
on transparency and transforming graphics as well as 
using paths with the pen and pencil tools. 

InDesign is an intricate program with extensive 
capabilities. Even with the Easy Steps extensive use 
of full-colour illustrations this title is still not much more 
than an overview. But if that’s what you want, this is a 
good way to get it. Maybe it should have been called 
An Illustrated Introduction to InDesign. 

On the other hand How to Do Everything with 
InDesign CS pretty well lives up to its title. But to be 
fair, at twice the size with half the graphics you would 
expect a lot more written information, wouldn’t you? 

The target audience is expressly designated — graphic 
designers with various levels of experience using QuarkXPress, 
PageMaker, or earlier versions of InDesign. Author David Bergsland’s 
aim is to “answer all your questions about the software, while providing 
guidance to those new to the industry”. Although he’s obviously a big 
fan of InDesign, he promises to point out its flaws. He also cautions 
seasoned InDesigners not to skip the basics, because there have 
been radical improvements at this level in the CS version. 

The book is organised into six parts, beginning with the interface 
and its customisation as well as how to import documents from 
XPress and PageMaker. Part 2 delves deep into the core of graphic 


www.kumo.swcp.com/graphics 

David Bergsland’s website 


design — typesetting. Here you’ll learn in great detail about 
InDesign’s superior typographic features — the OpenType font 
system, optical alignment, true fractions and small caps, discre¬ 
tionary ligatures and swashes. Part 3 covers the use of InDesign’s 
drawing and graphic-editing tools as well as graphic import and 
export. Part 4 deals with colour application, particularly through the 
Swatches palette, and offers solutions to common printing problems 
with separations, duotones, registration and trapping. Part 5 details 
InDesign’s web and interactive PDF features while part 6 covers 
every last detail of the final stage of the process — 
the production of the finished document. 

Among the usual tips, hints and sidebars are icons 
which highlight new or unique InDesign features and 
special tips for XPress users. Scattered throughout 
are practice exercises and Bergsland offers tutorials 
from the book on his website. He has covered all 
bases — serious software, serious book. 

Training for Indesign CS by Melbourne 
company Centennial Media is an equally serious book 
but with a different approach. Australian Adobe 
Certified Expert Andy Garard leads you through a 
3-CD-ROM set of audiovisual instruction which also 
covers almost everything InDesign has to offer. In six 
hours you’ll go from InDesign basics to the intricacies 
of printing complex documents and exporting inter¬ 
active PDFs. There’s even a neat little primer on XML 
cross-media publishing for non-pointy heads. 

You won’t see much of guru Garard but you’ll hear 
his laconic Aussie voice as his mouse guides you 
around the InDesign interface. It’s all segmented into 
lessons averaging between five and ten minutes, with 
high quality sound and images. The program runs on 
OS 9 as well as X as long as you have a minimum 
monitor resolution of 1024x768. It uses the familiar 
QuickTime interface so you can drag the progress 
slider to whizz forwards and back through each 
segment. There’s also an interactive menu on left 
screen if you need to jump around between lessons. 

For businesses, schools and colleges looking to switch to 
InDesign, these materials could be a cost-effective way of delivering 
expert training. For individuals, it’s still cheaper than hiring a live 
trainer. If you’ve got a two-monitor set up you can have InDesign 
running so you can do a bit of hands-on at the end of each lesson. 

I can tell you, it’s a very pleasant way to learn. ^ 

Keith White has been a Mac addict since 1984 and still can’t 
fathom why there is anyone who isn’t. 


Title InDesign CS in 
Easy Steps 
Author Robert 

Shufflebotham 
Publisher Computer Step 
ISBN 184078279X 

RRP $29.95 



Title Training for 

InDesign CS 
(3 CD set) 

Author Andy Garard 

Publisher Centennial Media 
ISBN 1920729208 

RRP $297.00 
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AM W Lab: 

All-in-one laser 
printers 

Will laser based multifunction 
devices survive in the home? 

J UST a short time ago the accepted wisdom was that laser 
printers were cheaper to feed than inkjets. For that reason, 
you used an inkjet for colour printing and the trusty old 
laser for simple monochrome printing. When it came to choosing 
the innards of a multifunction device, you went with an inkjet for 
home use and a laser for the higher print volumes in the office. 

When Macworld Labs began scouring the market for laser-based 
all-in-one (or multifunction) printers, we discovered that the 
market had changed rapidly in the past year. The crafty engineers 
in the inkjet R8tD labs have managed to get their cost per page 
so close to laser printers that consumables are no longer suffi¬ 
cient reason to make the choice between platforms. With both 
types of print engines now costing between three and six cents 
per black and white text page, you need to consider different 
criteria before deciding where to put your investment dollars. 
The laser-based multifunction printers still have the speed-edge 
over their inkjet cousins when it comes to printing pages with 
lots of ink on them. The speed ratings of inkjets are calculated 
on the basis that there is no more than 5°/o text on the average 
page. In general, lasers don’t care how much ink is on a page; 
they always take the same amount of time to turn the cogs and 
fuse the ink to the paper. You really only notice this when using 
them as photocopier replacements. In a very busy office the 
lasers have another edge because their toner packs hold more 
“ink” than do inkjet cartridges - they can go longer between 
feeds, so there’s less down-time. 

Most of the available laser-based multifunction machines are 
now lurking in the upper-end of the market, offering themselves 
as replacements for the ubiquitous office copier. Being network- 
attached, they can usually occupy the same parking space - they 
don’t need to sit alongside any particular Macintosh. 

Of the few vendors still bothering to make sub-$1000 offer¬ 
ings, even fewer provide drivers for the Macintosh user. Canon, 
Epson, Lexmark and Samsung no longer provide a low-end 
laser-based multifunction for the Macintosh market, though 
Brother and Hewlett Packard still do. But how long this niche 
market remains viable is anyone’s guess, and will no doubt 
come down to how many of these printers make it out the door. 
As businesses increasingly make use of colour in everyday 
communication, the inkjet-based machines will hold sway - at 
least until colour lasers become more affordable. 



We evaluate, 
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and give detailed 
assessments of 
new-release 
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Test drive. 



Brother MFC-7420 

HP LaserJet 3015 

Canon PIXMA MP780 

■ Type 

Multifunction all-in-one laser 
printer/scanner/copier/fax 

Multifunction all-in-one laser 
printer/scanner/copier/fax 

Multifunction all-in-one inkjet-based 
printer/scanner/copier/fax 

■ Rating 

«« 



■ Pros 

Fast throughput, flatbed scan/copy 

Fast throughput, postscript standard 

Prints directly onto CDs and DVDs, 
dual paper trays 

■ Cons 

Untidy stacking of printed output 

Single sheet scan/copy 

No USB cable included in the box 

■ Speed 

20ppm A4 

20ppm A4 


■ Ports 

USB, Parallel 

USB, Parallel 

USB, RJ-12 x 2 

■ RRP 

$529 

$540 

$599 

■ Distributor 

Brother Australia 02 9887 4344 

Hewlett Packard Australia 13 23 47 

Canon Australia 02 9805 2000 

■ Reviewer 

Ian Yates 



■ Hot Links 

www.brother.com.au 

www.hp.com.au 

www.canon.com.au 


Macworld Labs tested a Brother MFC-7420 and an HP LaserJet 
3015. Both machines print, scan, copy and fax, and cost around 
$500. If you shop hard for your consumables, both machines will 
run for under five cents per page. If that price causes angst you’ll 
need to step up to the $3K-plus machines, which chew through 
consumables at the miserly rate of two cents per page. These 
larger machines can often be purchased with an all-in contract 
that provides maintenance and consumables for a flat rate around 
three cents per page, which appeals mainly to busy small busi¬ 
nesses with moderate printing requirements. 

We’ve also compared against the higher rating all-in-one inkjets 
we’ve tested previously (AMW, 01.2005). 

Brother MFC-7420. The MFC-7420 is marketed by Brother 
as a 5-in-l Multi-Function Centre. Since it can print, scan, copy 
and fax what’s the fifth trick? The MFC-7420 works directly with 
your Macintosh to send faxes without first printing the docu¬ 
ment; several of the inkjet-based multifunction printers we tested 
recently couldn’t perform this particular trick. 


The machine can operate as a standalone fax machine with its 
built-in 14.4Kbps fax-modem, as a 20ppm laser printer, and also 
as a 20 copies per-minute convenience copier. The MFC-7420 
also has 16MB memory, which can store up to a claimed 400 
pages, multi-copying (up to 99 pages) with enlargement and 
reduction, flatbed colour scanning, a 35-page automatic docu¬ 
ment feeder (ADF), and a 250-sheet paper cassette. The flatbed 
colour scanner lets you copy objects such as books and maga¬ 
zines, either onto a printed page or into your Macintosh. 

Simultaneous operation of several internal functions means 
that the machine will still receive incoming faxes while you are 
printing documents. Macworld Labs regards this as an essential 
criterion in any multifunction device. There’s not much point in 
a fax machine that’s not always available, and you don’t want 
fax-spam preventing you from printing your documents. 

Setting up the Brother is easy: insert the toner cartridge, plug 
in the power cord and USB cable, and install the drivers on the 
supplied CD, which takes about five minutes. After that, we 
started printing and discovered that, as usual, the page per minute 
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Hewlett Packard Officejet 7410 



HP LaserJet 3015 Canon PIXMA MP780 
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Super-fast FireWire 800 or USB 2.0 
True plug and play for Mac or PC 

The ultimate desk accessory of 2004. 
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Epson Photo RX630 

Hewlett Packard Officejet 7410 

Multifunction all-in-one inkjet-based 
printer/scanner/copier/fax 

Multifunction all-in-one inkjet-based 
printer/scanner/copier/fax 

\\\\* 

\\\\'* 

Scans film negatives and trans¬ 
parencies, memory card readers 

Dual paper trays, memory card 
readers, wireless, fax directly from 
Mac, built-in duplexer for 2-sided 
printing 

No fax 

More expensive than the others 


USB 

USB, Ethernet, 802.11g, RJ12x2 

$633 

$979 

Epson Australia 02 8899 3666 

Hewlett Packard Australia 132 347 


www.epson.com.au 

www.hp.com.au 


print rate only applies to multiple copies of the same page - it 
takes longer to receive data from your Macintosh than it does to 
spin the printer’s internals and apply toner to the page. 

The Brother did everything claimed on the box with no fuss; the 
only niggle was the way the finished prints stacked. We use the 
term “stacked” loosely because the collection space is much wider 
than A4, so printed pages slide about in the catcher. You have to 
pick up the papers and tap them into alignment, which surely could 
have been made easier with a couple of built-in moulded guides. 

Hewlett Packard LaserJet 3015. The hp follows an 

almost identical setup to the Brother and indeed, with its built-in 
PostScript support, you can start printing without loading any soft¬ 
ware drivers. However, you do need to load the “HP Director” soft¬ 
ware from the supplied CD if you want to be able to scan things 
into your Macintosh or send faxes directly to the LaserJet 3015. 

The HP LaserJet 3015 can print up to 15 pages per minute from 
its 150 sheet tray, and you can park up to 30 pages in the ADF 
for faxing or copying. Like the Brother, the HP provides a sepa¬ 
rate slot for feeding in letterheads or envelopes without disturbing 
the plain paper tray. 

The 3015, however, doesn’t have a flat-bed scanner, so you can 
only make copies or scans of things that will fit down the chute 
- no books or magazines catered for unless you take to them with 
the scissors first. If you want that functionality in an HP product 
you’ll have to fork out an extra $250 for the LaserJet 3030 which 
adds flat-bed scanning to the feature set. 

Choosing a winner. Both of these printers sit nicely on the 
corner of the home office desk. Both produce high quality, crisp 
text and images - albeit only in black and white. Before choosing 



077 



■ Type 

Kyocera KM-1650 

Canon IR1570F 

■ Speed 

16ppm A4, 8ppm A3 

15ppm 

■ Ports 

Ethernet 10/100 

Ethernet 10/100 

■ RRP 

$3300 

$2800 

■ Distributor 

Kyocera Australia 

Canon Australia 


1300 364 429 

1300 369 600 

■ Hot Links 

www.kyocera.com.au 

www.canon.com.au 
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■ Type 

Lexmark X630 

HP LaserJet 4100MFP 

■ Speed 

35ppm 

24ppm A4 

■ Ports 

USB, Ethernet 10/100 

Ethernet 10/100 

■ RRP 

$3740 

$4499 

■ Distributor 

Lexmark Australia 

Hewlett Packard Australia 


1300 362 192 

13 23 47 

■ Hot Links 

www.lexmark.com.au 

www.hp.com.au 




Is it a printer? Is it a copier? 

No it’s a digital imager! 

At the bulky end of the multifunction market you’ll find machines 
that look more like a photocopier than a printer, bristling with 
features to persuade you that your next copier should instead 
be a large digital imager. And the photocopier vendors aren’t 
taking this assault lying down, with their machines sporting 
network and fax ports to allow them to do more than just copy. 

The table includes specifications of four up-market machines 
that have higher duty cycles rather than faster output, and 
lower consumable costs. We weren’t able to test these printers 
in the labs but they might well be worthy of your attention if 
your office is bigger than the SOHO standard. 

either of them, you need to convince yourself that it’s worth 
forgoing the colour output of similar priced inkjet-based all-in- 
one printers. Since the price per page difference is down to 
around 1 <t, you’ll need to be churning through a lot of trees to 
tip the balance in favour of a laser machine. If you decide that 
you do need a laser, the Brother gets our vote because of the 
built-in flatbed scanner; all else is virtually identical. 


www.siliconmemory.com.au 






































Test drive. 



CuBase 

Logic Pro 

■ Type 

digital audio workstation 

digital audio workstation 

■ Rating 

m 


■ Pros 

Cross-platform compatible; MIDI editing in main window; 
powerful arrangement, audio warping, and MIDI features; 
ideal for complexsoftware-and-hardware integration 

Most instruments, effects, and tools available in one box; 
gorgeous user interface; deep feature set; integration with 
GarageBand and Apple Loops 

■ Cons 

Limited included instruments and effects; sometimes-clunky 
interface; no support for Audio Units or Digidesign DAE 

Logic Environment makes some basic tasks more confusing than 
necessary; limited automatic audio slicing and warping; editing 
requires switching between multiple windows 

■ RRP 

$1249; upgrade, $249 

$1499; upgrade, $499 

■ Publisher 

Steinberg 

Apple 

■ Distributor 

Musiclink Australia 

Apple 

■ Reviewer 

Peter Kirn 


■ Hot Links 

www.steinberg.net;www.musiclink.com.au 

www.apple.com.au 


Audio Editing Tools 

New music mixers for your Mac 


I F you’re serious about music and audio production, an inte¬ 
grated digital audio workstation (DAW) could open creative 
options and help you get your work done faster. Steinberg’s 
Cubase SX 3.0.1 and Apple’s Logic Pro 7.01 provide tools ranging 
from mixing audio and MIDI, to hosting virtual instruments and 
effects, to editing and printing musical notation. For under 
$ 1500, each provides software-based pro-level audio capabilities 
that would otherwise require thousands of dollars in hardware. 

Not everyone needs the power of these programs: many 
newcomers to audio editing will be just as happy with Apple’s 
GarageBand 2 (AMW, 02.2005) or Mackie’s Tracktion. 

But if you need a broad set of advanced MIDI and audio-editing 
features, these programs are powerhouses, with richer MIDI and 
arrangement features than high-end Digidesign Pro Tools 
systems, at a fraction of the price. 

Cubase SX 3.01 . Many long-time Cubase users were disap¬ 
pointed with the features and stability of version 1.x of Cubase 
SX, but with versions 2 and 3, Cubase SX has matured. 

Song creation is significantly faster in Cubase SX 3.01, thanks 
to enhanced warping and arrangement features. With the Warp 
Tool, you can drag the tempo grid of your song to accommodate 
audio directly on the main window. Cubase SX has enhanced its 


Hitpoints, a way to automatically identify audio rhythms and let 
you slice up audio you’ve recorded. With Hitpoints, you can 
easily manipulate beat markers, quantise audio, quantise other 
tracks to a groove you’ve pulled from an audio track, and align 
MIDI events and audio beats to that groove’s rhythm. Using 
a new Play Order track, which lets you draw in basic song struc¬ 
tures to make quick arrangements, it’s exceedingly easy to change 
the structure of the overall mix. None of this is quite as easy as 
adjusting beats, loops, and arrangements in Ableton’s Live, but if 
you already like the Cubase way of working, it’s definitely a boon. 

If you want to use your digital audio workstation as a virtual 
studio for integrating other software and external hardware instru¬ 
ments and effects, Cubase is a strong option. It’s unparalleled in its 
seamless integration of VST instruments and effects, other applica¬ 
tions such as Live, Glaresoft’s iDrum, and Propellerhead’s Reason 
(via Propellerhead Software’s ReWire), and external MIDI hardware 
(via the updated MIDI Device Manager). You can even integrate 
external audio hardware with the External FX plug-in (for inserting 
hardware effects as though they were software), Panels (for easy, 
customisable access to hardware parameters from inside Cubase), 
and Yamaha Studio Connections (for deeper hardware-software 
integration, currently limited to a half-dozen Yamaha products). 
Taking advantage of these features involves a significant invest¬ 
ment of time, and if your studio is mostly software-based, you prob¬ 
ably don’t need them. If you do use a lot of external hardware, 
though, no other app offers quite as much control for power users. 

I am disappointed that Steinberg supports only its own VST 
format for plug-ins and not Apple’s Audio Units (AU). There’s no 
way to wrap AU plug-ins so they work in Cubase, even though 
third-party VST wrappers are available for 
Mark of the Unicorn’s Digital Performer and 
Apple’s Logic. Also, unlike Logic and Digital 
Performer, Cubase does not support 
Digidesign DAE (Digidesign Audio Engine). 

Logic Pro 7.01 ■ Apple has made countless 
interface improvements to Logic since version 
6: Logic Pro 7.0.1 is prettier, more usable, and 
better integrated with GarageBand and Apple 
Loops. You can import and export 
GarageBand files and browse Apple Loops 
libraries via Logic Pro’s new built-in Loop 
Browser, making Logic Pro a good choice if 
you’re migrating from GarageBand. Whether 



When it comes to MIDI integration, Cubase remains unbeaten 













































































MemSol... Sarotech 



The best solution for home theater 
Powerful Car AV System 

Multimedia player 

Portable Hard Disk Drive 



AivX is a compact & excellent quality portable DivX player. It gives you freedom to playback all your favorite video and audio files 
anywhere you go - at home, hotel room, in the office, client office, even on the plane! 

It supports various video formats such as AVI (DivX 3.x, 4.x, 5.x, XviD), MPG, VOB etc, and surround sound 

with 5.1ch digital ooaxial audio format 

A built-in FM Transmitter also makes you enjoy digital movies and music in the car by tuning radio frequency. 

Besides it can be used as a multimedia player, MF3 player or photo slider on HDTV. AivX also works as 
a USB 2.0 storage devioe to backup all your valuable data 
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Test drive. 


you’re a GarageBand graduate or an audio pro, Logic’s new project 
manager, templates, and channel-strip presets can streamline your 
work and make it easier to set up projects. 

With its integrated bundle of instruments, effects, and tools, 
Logic Pro comes closer than any other Mac app to being an all- 
in-one solution for music and audio production. Logic Pro 
caters to every kind of music production, with high-quality 
reverbs, delays, and spectral effects to vintage organs and 
keyboards to its superb WaveBurner mastering tool for fine- 
tuning finished CDs. 

The most impressive of the version 7 additions is Sculpture, 
a physical-modelling synthesiser that mimics the behaviour of 
real instruments. With Sculpture, you can create authentic- 
sounding percussion, string, and wind instruments, or newly 
imagined patches that morph between timbres and materials over 
time. Sculpture feels like a real, organic instrument once you’ve 
spent some time with it; even its sometimes-unpredictable sounds 
are part of the pleasure of using it. You’ll want a high-end 
machine to run Sculpture, though; running just one Sculpture 
instrument with effects used up much of my 1GHz PowerBook 
G4’s power, though my dual-2.5GHz Power Mac G5 didn’t have 
any problems. (If you have at least one G5 and one or more G4 or 
G5 Macs to connect to the G5, Logic Pro will distribute the CPU 
load among them via a standard Gigabit Ethernet connection.) 

Version 7 also adds Ultrabeat, a versatile drum machine with 
incredibly powerful sound-shaping options. Ultrabeat is terrific for 
producing grooves, but its visually stunning interface is confusing. 
An extensive bank of filters lets you adjust the timbre of your drum 
sounds, but Ultrabeat’s strange layout and controls make it diffi¬ 
cult to follow routing. Also, when you switch patches, Ultrabeat 
overwrites all pattern-editor settings, making it impossible to switch 
soundsets after creating a pattern. If Apple improves these features, 
Ultrabeat could be the perfect drum machine. 

You’ll also find a new high-quality virtual guitar amp (Guitar 
Amp Pro) and FM synth (EFM1) in Logic Pro; both are strong 
tools, even if they’re not as powerful as third-party options like 
IK Multimedia’s AmpliTube guitar amp or Native Instrument’s 
FM7 synth. 

Logic is unquestionably the best value in terms of the sheer 
quantity of its included instruments and effects, but the under¬ 
lying editing and recording facilities aren’t for everyone. Logic’s 
looping is seamless when working with pre-built loops, but 
there’s no way to automatically slice up and warp audio that 
you’ve recorded (as you can in Cubase), or even constrain audio 
to a tempo as easily as you can in GarageBand. A basic Beat 
Mapping feature can create some automatic adjustments based 
on audio transients, but it doesn’t have the level of control and 
automation available in the other programs. Apple seems to 
prefer that you prepare audio as Apple Loops first — not always 
the easiest workflow. Logic’s main Arrangement view also could 
be more flexible; MIDI and sample-accurate audio editing 
require separate windows, and channel-strip settings can 
obscure one another on smaller displays. 

Logic can also be difficult to learn. Its audio and MIDI routing 



Logic Pro’s new interface sports many improvements 


are based on a complex, underlying configuration called the 
Environment. Power users may like this flexibility, and new 
templates can help you avoid having to fiddle with the 
Environment, but the separation of tracks from the underlying 
routing can sometimes make basic tasks confusing. 

Australian Macworld’s Buying Advice, while it has 

fallen behind its competitors in some respects, Cubase SX 3.01 is 
the best choice for cross-platform environments and integrating 
audio hardware. Cubase’s ability to edit MIDI in the arrangement 
is a welcome addition (still sorely missing from Logic), but it relies 
on multiple windows for many tasks. Cubase’s interface can also 
be uneven, with quirks such as hard-to-identify toolbar buttons 
and awkward on-screen knobs that require you to move your 
mouse in a circular motion to turn them. 

If you’re in a cross-platform environment, though, Cubase is a 
strong choice, with Windows and Mac discs included in the same 
box. And when it comes to robust studio integration and MIDI 
power features, Cubase is still unbeaten. 

Logic Pro wins out in sheer volume of instruments, effects 
and tools, covering everything from guitar amps to drum 
machines to advanced sound-creation tools like Sculpture 
and CD mastering and burning. Overall, the depth of Logic’s 
sound tools are worth the extra effort in learning the software. 
If you can adapt to its sometimes-idiosyncratic method, 
Logic’s gorgeous-looking and great-sounding set of tools and 
toys is irresistible. There’s simply no better value in all-around 
audio bundles. 

(If you’re on a tight budget, you might also consider the $249 
Cubase SE or the $499 Logic Express, which share a surprising 
number of features with their pro siblings, albeit with fewer 
effects and instruments.) 

I’d love to be able to combine Cubase’s MIDI features and 
ReWire setup with Mark of the Unicorn’s Digital Performer’s 
interface and workflow and Logic Pro’s extensive sound toolbox, 
but until that’s possible, you’re likely to choose your software 
based on how you work and which interface you prefer. With so 
many strong choices for audio production, it’s a good time indeed 
for music on the Mac. ^ 


Crack the code hidden in the Bose Multimedia speaker systems advertisement on page 47, 
then visit www.bose.com.au and enter your details to go into the draw for a chance to WIN I of 5 
Companion " 2 speaker systems each valued at $199 






































■ Type 

30GB iPod photo 

■ Rating 


■ Pros 

Good play time; beautiful, bright screen; more 


attractive price than previous model; fits in older 


iPod accessories 

■ Cons 

No bundled FireWire cable, AV cable or dock 

■ RRP 

$499 

■ Publisher 

Apple Computer 

■ Reviewer 

Christopher Breen 

■ Hot links 

www.apple.com 



30GB 
iPod Photo 


Same clothes, new emperor 


W HEN Apple released the second-generation iPod mini, 
it also tweaked the iPod photo line. It did so not by 
updating the interface or adding new capabilities to 
the colourful music and picture player, but by slashing $300 off 
the price of the 60GB model and replacing the 40GB version with 
a 30GB iPod photo. This new, smaller-eapaeity iPod photo costs 
$499 and holds approximately 7500 songs or 25,000 photos. 

In my tests, the 30GB iPod photo had the same battery life as 
the 60GB model, exceeding Apple’s promised 15 hours of play by 
93 minutes (backlighting, EQ, and Sound Check were turned off 
for these tests). When connected to a TV by the now-optional 
AV cable, the new 30GB iPod photo projected a slide show for 
about two hours. This iPod charged as quickly via USB 2.0 as it 
did via FireWire. And its colourful interface still looks great. The 
30GB iPod photo is thinner than the 60GB iPod photo but just 
slightly thicker than the fourth-generation 20GB iPod, so it fits 
nicely into cases, docks, and speakers designed for earlier iPods. 


Australian Macworld’s Buying Advice. This new 

iPod photo is slimmer and more affordable than the previous 
40GB model. This, in addition to the iPod photo’s bright, colourful 
display, may take the sting out of losing necessary extras. ^ 

Same old iPod Photo 

Apple replaced the 40GB iPod photo with a 30GB version, 
reviewed here, but the 60GB model remains nearly the same (it 
even has the same Apple model number). It’s much cheaper 
now (the 60GB iPod photo now costs $649, down from $949) 
but it no longer comes with a FireWire cable, AV cable, dock or 
carrying case. 



Poser 6 

Easily design, pose 
6 animate your dream 
figure in 3D. ^ 


The ultimate chess 
experience for the IDac. 


Hrt Explosion 750,00 

Clip art, icons, alphabets, 
photos and fonts on 
CD or DUD. 


Commandos BattlePad 

Combines two great games 
in one great pack. 


i stuffit de^^ 

Stufflt Deluxe 9 

new uersion for mac OS X 
with a dozen new features. 


Streetwise, 


Great titles for lilac that 
are wanted by 


Ruailable from all leading resellers including: 


LWfiHJ 
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Test drive. 


■ Type 

4GB iPod Mini 

6GB iPod Mini 

■ Rating 



■ Pros 

Cool colors; outstanding battery life; 

Cool colors; outstanding battery life; new, larger capacity 


price dropped by $50 


■ Cons 

Does not include FireWire cable and power adapter 

Does not include FireWire cable and power adapter 

■ RRP 

$299 

$359 

■ Publisher 

Apple Computer 

Apple Computer 

■ Distributor 

Apple Computer 

Apple Computer 

■ Reviewer 

Christopher Breen 


■ Hot Links 

www.apple.com 

www.apple.com 


iPod Mini 

Longer life, fewer accessories 

I N the computer world, when a new version of an existing 
computer offers modest improvements in processor speed, 
more hard-drive space, more built-in RAM, and perhaps a better 
graphics card, the update is sometimes referred to as a “speed 
bump”. The machine is enhanced in ways that make it more desir¬ 
able, but there’s nothing earthshakingly different under the hood. 

Although we don’t refer to the iPod’s speed, “speed bump” could 
fairly describe the new iPod minis, the latest generation of Apple’s 
wildly popular midsize music player. Like speed-bumped 
computers, these iPods include no new features. However, the new 
minis - available in capacities of 4GB ($299) and 6GB ($359) - 
do offer vastly improved battery life. The new 6GB model holds 
more music than the original 4GB iPod mini but has the same price. 
In addition, the pink, green, and blue models sport more-vivid hues 
than the original mini, thanks to a metal-flake coating on the case. 
(The silver model looks the same as the original. The gold model in 
the first generation of minis has been discontinued.) 

All Charged Up and Ready to Go. While the new colours 
and greater storage capacity of the 6GB model are the new minis’ 
marquee features, the most impressive thing about these iPods is 
their play time. The original mini’s play time is rated at eight hours, 
and that’s pretty close to the mark. In my tests of a first-generation 
iPod mini, I found that when you shuffled songs on a fully charged 
unit and didn’t touch it after pressing play, the iPod would play for 
a little more than nine hours. 

The current minis are rated at 18 hours of play time. 

Under the same “press play and walk away” conditions, 
my 6GB iPod mini played for 26 hours. This hints that 
Apple’s specification of 18 hours of play time is a real- 
world figure — that you can expect the battery charge to 
last for a good 18 hours, even when you perform such 
actions as switching on backlighting for short periods, 
searching contacts and calendars, adjusting the volume, 
and jumping from one song, album or playlist to another. 

If you need an iPod that plays for long stretches of time 
between recharges, the second-generation minis are worth 
real consideration. 

Missing in Action. These new 
minis are also notable for what 
Apple leaves out of the box. 

Although you’ll find a cable for 


transferring music via USB 2.0, the Apple iPod Dock Connector to 
FireWire Cable that was once bundled with eveiy iPod is now an 
optional $35 accessoiy. Likewise, the power adapter that accompa¬ 
nied the original iPod mini must be purchased separately for $48. 

In the past, when fewer new Macs shipped with USB 2.0 ports, 
the absence of a FireWire cable would have been more than 
a minor inconvenience. With earlier iPod models and versions of 
iTunes, transfer via USB 2.0 was noticeably slower. Apple appears 
to have made improvements that bring USB 2.0 transfers into line 
with FireWire. In my tests, a dual-2GHz Power Mac G5 filled 
a 6GB mini in a little over 15 minutes using a USB 2.0 connection. 
Using a FireWire cable shaved a scant 18 seconds off that time. 

Apple might argue that by omitting these items, it has been 
able to deliver a 4GB mini for $100 less than the original and a 
6GB model for the same price as the first mini. Add the value of 
the minis’ enhanced play time, the fact that USB 2.0 is found on 
all current Macs, and the reality that for some people it’s no 
more of a chore to plug an iPod into a computer to charge it 
than it is to hook it up to a power adapter, and Apple’s decision 
makes sense. 

But as a veteran iPod user, I am disappointed. I often charge my 
iPod at night so it’s fresh in the morning, and, like me, 
my computers sleep at night. An iPod won’t charge 
from a sleeping computer, so if you lack a power 
adapter and want to charge your iPod overnight, 
your computer must remain awake. Also, while 
most of my computers have a FireWire port, few 
of them include a USB 2.0 port. People with simi¬ 
larly middle-aged computers who are considering 
buying one of the new iPod minis must figure in 
the cost of the FireWire cable (or a USB 2.0 PCI 
card or PC Card). 

Australian Macworld’s Buying Advice. 

Speed bump or no, the iPod mini, with its more 
vibrant sheen and impressively improved play 
time, is a winner. While I’m sorry that Apple 
chose to cut corners by dispensing with the 
bundled FireWire cable and power adapter, 
many people will find the lack of these items 
no sacrifice at all when they can get a 6GB 
mini for the same price as the previous 4GB 
model or save $100 on the latest 4GB iPodJ| 
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Hot Links 

www.adobe.com/products/plugins/photoshop/ 

The wide world of Adobe’s plug-in page 

www.thepowerxchange.com 

ThePowerXChange 

www.xclusive.com.au/photoshop/ 

Australian distributor for Photoshop plug-ins 


Photoshop Plug-ins 

Helper applications expand the 
Photoshop platform 



After 


AKVIS Enhancer Plug-in 1.2fl 


Processing 
lavs! of Detail 


Highlight I Shadow priority 


Post Processing 

Intensity 50 


Hints 

Highlight / Shadow priority 

Tho Highlight i Shadow priority parameter 
Ootomiinos tho aroa of the image whore 
aotaiis should bo more visible either in 
shadows or in highlights. With the default 
value of 0 the program obtains details in 
both shaoows are highlights areas equally 
won To dotoct dotails in underexposed 
(dark) areas incroaso tho parameter value 
(move tho sWor to tho right). To dotoct 
details in ovoroxposad (too much light) 
aroas decrease the value (move the slider 
to the left) 


Reset to default 


Bad Positioning. It was impossible to avoid standing in a shadow when 
taking this photo, and the shadow obscures much of the beautiful detail 
on the front of the building. With minor tweaks to Enhancer’s default 
settings, the shadow areas were lightened and much of the detail was 
restored — without blowing out the sky or the lit courtyard. 


I N the world of image editing, Adobe Photoshop has become 
a platform unto itself — it’s certainly much more than a single 
application. A thriving cottage industry of plug-ins, fdters, 
and actions has emerged around Photoshop’s architecture, and 
today there are supplemental plug-ins or actions for nearly every 
need, interest, and user level. 

In this review, I look at a variety of Photoshop plug-ins: Akvis’s 
Enhancer 2.0, which reclaims detail in shadows and highlights; 
Alien Skin Software’s Eye Candy 5: Nature, a plug-in that lets 
you add naturalistic special effects to objects; and nik multi¬ 
media’s Color Efex Pro 2.0, a set of tools that mimic - and in 
some cases surpass — traditional photographic lens fdters. 

These products are designed to work within Photoshop, but they 
also work with a variety of other imaging programs that adhere 
to Photoshop’s plug-in standard, such as Adobe Photoshop 
Elements 3.0 and Macromedia Fireworks MX 2004. 

Enhancer 2.0. You can’t always be in the perfect position 
to shoot a photo, and sometimes you also don’t have enough 
time to choose the proper camera settings for the available 


light. Too often, the disappointing result is that either the 
important part of your photo is in a shadow or the whole 
picture looks hazy. Akvis’s Enhancer 2.0 fixes these problems 
by revealing detail in both shadow and highlight areas without 
blowing out highlights or plugging up shadows. Amazingly, 
it works. 

Akvis says that Enhancer intensifies colour transitions, thus 
strengthening the difference between adjacent pixels in colour 
gradations. That means you can dramatically improve most 
photos, especially those in which strong light falls behind your 
subject, casting a shadow. 

Besides enhancing shadow and highlight detail, Enhancer 
can also improve a photo’s midtone areas, making it an effec¬ 
tive tool for sharpening an otherwise well-exposed photo. In 
my tests, it provided an added punch that was especially bene¬ 
ficial for photos of industrial objects such as buildings, bridges 
and vehicles. 

Because of the algorithms Enhancer uses, it’s also extremely 
effective at removing the haze that sometimes shows up in a 
photo (haze is usually the result of nonoptimalcamera settings). 
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Test drive. 


■ Type 

Enhancer 2.0 

Eye Candy 5: Nature 

Color Efex Pro 2.0 

■ Rating 

W '/2 



■ Pros 

Easy to use; excellent detail and sharpening 

Large variety of unique effects; 

Pricing; professional results 


results; helpful user manual 

and sharpening results; help- 
interface; 16-bit output 


■ Cons 

Can’t save settings; can’t enter numerical 
values; preview is not resiz able; no zoom; 
questionable value for ments 3.0 users; 
poor tech support 

Some effects don’t look realistic 

Four differently priced sets 

■ RRP 

$US69 

$165 

Starts at $187 

■ Publisher 

Akvis 

Alien Skin Software 

nik multimedia 

■ Distributor 

Akvis 

Xclusive Software 

nik multimedia 

■ Reviewer 

Jay J Nelson 



■ Hot Links 

www.akvis.com 

www.alienskin.com 

www.nikmultimedia.com 


Enhancer’s preview window provides just three slider bars in an 
easy-to-use interface; you can quickly improve a photo 
through simple trial and error. Unfortunately, since you can’t 
type values directly into the dialog box, and you can’t save 
settings for future use, you’ll wind up doing extra work if you 
cancel out of the dialog box or if you want to use the same 
settings on multiple pictures. 

While the program’s Before and After buttons are handy for 
quickly viewing the effect of your changes, the preview window 
is not resizable, nor can you zoom in. Sometimes this forces you 
into a few rounds of applying and reapplying Enhancer’s effects. 

In my tests, Enhancer seemed to produce shadow and high¬ 
light adjustments similar to what an experienced user could 
achieve with the Shadow/Highlight command in Photoshop CS, 


CS2 and Elements 3 (see “First Look: Adobe Creative Suite 2,” 
AMW 2005). Enhancer’s ability to sharpen midtones is unique, 
making it useful for sharpening details in well-lit photos. For 
users of earlier versions of Photoshop, Photoshop Elements, 
Macromedia Fireworks, or any other application that doesn’t 
have Photoshop CS’s Shadow/Highlight feature, Enhancer is a 
valuable tool. For Photoshop CS or Elements 3 users, its 
greatest value is in sharpening midtones. 

Be sure to check out Enhancer’s manual; it’s helpful for 
understanding which settings to use for common problems. 
I had some trouble installing the upgrade from version 1.3 to 
2.0; however, Akvis is working on the problem and it will likely 
be solved by the time you read this. Tech support was some¬ 
what slow to respond and not too helpful. 



Web Developers! 

Everything you need to resell web hosting: 


yf full featured plans 

yf friendly support 

yf hosting from $11.70 

yf 'private label' option 
yf integrated eCommerce 
yf no setup fees 
vf programming services 

vf load balanced server farm 


www.serverl 01 .com 


ServerlOl 
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Sunshine 







Saturation Correction 
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Cool Color Reduction 
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Radius 
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Select Prefiler 
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Here Comes the Sun. The 
Sunshine filter in nik Color 
Efex Pro 2.0 adds realistic 
daylight to photos taken at 
dawn or dusk or under 
cloudy conditions. 


Color Efex Pro 2.0. Fully equipped professional photogra¬ 
phers carry a carefully chosen array of lens filters and light 
reflectors to make the most of the lighting conditions in any 
situation and to add artistic flair to images. This is a viable 
approach in digital photography, though software can often 
produce similar effects. 

The plug-ins in nik multimedia’s Color Efex Pro 2.0 provide 
up to 75 professional-quality filters that let you reproduce or go 
way beyond traditional lens effects. For example, the red filter 
enhances skin tones, the blue filter improves blue colours and 
brightens skies, and the green filter makes foliage much greener 
- all without affecting the rest of the photograph. 

Color Efex Pro divides the filters into two categories: 
Traditional and Stylizing. The Traditional filters include effects 
such as B/W Conversion, Classical Soft Focus, Vignette, 
Darken/Lighten Center, Fog, Remove Color Cast, Graduated Blue 
(and other colours), Polarize, Silver and Gold Reflectors, and 
White Neutralizer. The Stylizing filters include artistic effects 
such as Indian Summer, Midnight, Monday Morning, Old Photo 
(both colour and black and white), Pastel and Solarization. 

Sunshine is one of the most amazing filters in this set — it 
transforms the dull colours in a picture taken on a cloudy day 
into the colours you’d see on a bright summer day. In effect, it 
frees you to take photos under cloudy conditions, because you 
can adjust the lighting later if you want to. 

All the filters can be applied to 8- or 16-bit images, in RGB, 
CMYK, Lab, or Grayscale colour modes. If you have a Wacom 
graphics tablet, you can even paint the filters onto your image 
using various pressure-sensitivity settings. 
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Test drive. 


Alien Skin | Eye Candy 5: Nature I Ripples 
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Dreai i 


Reflection Strengt 


75 filters, nik multimedia 
could do a better job of 
indicating who would 
benefit most from each 
collection, rather than just 
listing the included filters. 

Color Efex has been 
evolving for more than five 
years, with constant input 
from professional photogra¬ 
phers. In the Pro 2.0 version, 
the brilliance of its 
programmers, and their 
attention to the needs of pro 
photographers, is obvious. 

Eye Candy 5: Nature. 


Eye Candy 5: Nature offers 43 preset ripple effects and lets you create 
and save your own. 

The filters are available in several different collections. The 
$187 Rick Sammon Edition includes 12 filters chosen by 
photographer Rick Sammon, as well as four interactive lessons 
showing how he uses them. The $209 Standard Edition 
includes 19 filters; the $286 Select Edition adds 26 more filters 
for a total of 45; and the $440 Complete Edition includes all 


Sometimes the subject 
matter of an image screams 
for a special effect, such as smoke, rust, water ripples, paint 
drips or icicles. When you want to reinforce a marketing 
message in an image, these tricks can be very effective but also 
very difficult to produce. 

Eye Candy 5: Nature ($165) is a set of ten filters that add 
natural effects to objects or text. My favorites are Drip, which 
either melts things Salvador Dali-style or adds paint drips to 
text and other objects; Icicles, which makes any object look 


lip 
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Stay cool. Wherever. 

iLap is a versatile stand that keeps your laptop 
cool, and at the same time, lets you work 
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i360° turntable provides an elegant and dynamic 
way to turn your iMac G5 and Cinema Display. 


Introducing the stylish accessories for your Mac from Raindesign, 
now available at Infinite Systems. 
































as though it had been hit by an ice storm; Rust, which can 
add realistic corrosion or moss, mold, or mildew; Smoke, 
which creates smoky effects ranging from volcanic eruptions 
to steaming coffee; and Ripples, which makes your object 
appear to be underwater, with many options for surface 
ripples. Other effects include Fire, Corona, Squint, Water 
Drops, and Snow Drift. 

Nature is the second of three upgrades to Eye Candy 4000 
— Textures was released in 2004, and Impact will ship some¬ 
time this year. Nature’s filters work on any nonwhite or 
nontransparent area of a layer, such as an object you’ve 
copied, a drawing you’ve pasted from Adobe Illustrator, or 
some big text. 

Each filter’s interface is slightly different, but they all have 
one pane for Settings (presets) and one or more panes for 
controlling the filter’s variables. Each filter includes dozens of 
presets you can use for instant effects; this is necessary because 
these filters have more controls than most people could master. 
Fortunately, when you discover a combination of settings that 
creates an effect you like, you can save it as your own preset 
and even share it with other users. 

Two features in the interface help you understand the 
controls: pressing your keyboard’s help key launches filter- 
specific help, and mousing over an item in the dialog box 
brings up a brief description of that item in the lower left 
corner of the box. 

All of the filters support 8-bit and 16-bit images in RGB, 
CMYK, and Grayscale modes. The 16-bit support is valuable 
because effects rendered in 16 bits per red, green, and blue 
channel can have finer gradations, and therefore greater 
realism, than effects rendered in 8 bits per channel. (You won’t 
see the difference on your display, but the printed result will be 
superior.) Some of the filters can also create a new layer and 
save their effects to it, resulting in a separate layer containing 
just the effect of the filter without the original selection. And 
if you want to be really efficient, you can use Photoshop 
actions to automate the process of applying Nature effects to 
a batch of images. 

Most of the effects that Nature produces are photo-realistic, 
though some seem to be more inspired by nature than truly 
natural. For example, Snow Drift looks like a painted illustra¬ 
tion, and the drops in Water Drops are a bit too uniform. 

Australian Macworld’s Buying Advice. For 

photographers, nik Color Efex Pro 2.0 is a professional lens- 
filter factory, with dozens of filters that are useful right out of 
the box. The biggest challenge is deciding which version of 
this product you want to buy. 

If your work involves commercial art or marketing, Eye 
Candy 5: Nature’s creative possibilities and ease of use make 
it a bargain. 

Enhancer 2.0’s ability to sharpen midtones is good, but 
because the Shadow/Highlight feature in Photoshop CS and 
CS2 and Photoshop Elements 3 can do much of what Enhancer 
does, that plug-in is most valuable for users of other image¬ 
editing applications. You might consider buying Photoshop 
Elements 3, which costs just a bit more, instead. ^ 
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Royalty-Free Stock Subscription 
services are the latest advance 
in delivering royalty-free stock 
photography, saving creative 
professionals thousands of dollars 
on stock images every month. 

smartdigital.com.au opens up 
a world of super high resolution 
quality stock photography, Photo- 
Objects images and more. These 
include royalty-free stock photos 
geared for active, demanding 
designers. Once you've tasted 
super high resolution images 
by subscription, with unlimited 
downloading, your idea of what 
a stock photo can be and do for 
you will change forever. 
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• smart digital 
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The Sims 2 

First look 


■ Rating Beta test only 


■ Pros New 3-D engine; support for genetics and 
aspirations adds to the challenge 


■ Cons Higher system demands than the original; old 
expansion packs aren’t compatible 


■ RRP $70 


■ Publisher Aspyr Media 


■ Distributor Try and Byte (02) 9906 5227 


■ Reviewer Peter Cohen 


■ Hot Links www.aspyr.com 


W E all know that if only the 
people around us took our 
advice, they’d be happier, 
healthier and generally better human 
beings. But while you won’t get any 
thanks for meddling in the lives of your 
friends and co-workers, you can have 
the smug satisfaction of directing the 
destinies of virtual friends, with Aspyr 
Media’s The Sims 2 — the much antici¬ 
pated successor to what may just be the 
best-selling computer game of all time. 

The new version, which is set to be released in June, has all the voyeuristic thrill of the 
original, improved graphics, and long-term challenge: your decisions — both good and bad 
— affect entire generations. 

Like the original game, The Sims 2 puts you in control of people called sims, who live, 
love, work and play in a virtual world. You can create your own sims or choose from 
premade sims and sim families. Although sims live independently of your actions, you help 
direct them to get jobs, develop friendships, pick places to live, decorate their homes — 
everything people do in the real world. How successfully you help your sims do these things 
determines how well the game goes. 

While the general mechanics of playing will be familiar to fans of the original game, this 
version’s look is a welcome improvement. The Sims 2 features an entirely new 3-D graphics 
engine that lets you zoom in on your sims with amazing detail. It also puts a significant 
load on your Mac — if you haven’t upgraded since you bought The Sims, you may need 
a new computer to play. The preliminary system requirements call for a 1GHz G4 or faster, 
running OS X 10.3.4. 

The game’s changes are more than skin-deep, though. These sims are also a lot more 
independent. For example, you don’t need to fuss over them to make sure they’re fed, enter¬ 
tained or put to bed. You’ll focus instead on bigger goals. You spend entire lifetimes with 
your sims, from youth all the way to old age and death. And families of Sims can pass 
down DNA to their kids, affecting generations to come. 

The game also gives more depth to your characters’ personalities. For example, they retain 
memories - both good and bad. They also have aspirations. By helping them achieve their 
aspirations, you’ll earn points you can cash in on furnishings, appliances and other niceties. 

If you really can’t get enough of your virtual friends, you can record the action and 
play back your sim films whenever you want. 

The original Sims spawned a multitude of expansion packs. They won’t work with the 
new version, but there’s plenty here to keep you busy. 


■ Type Simulation 


The Bottom Line. The Sims 2 keeps what was fun about the original while offering 
a huge amount of new challenge. ^ 
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InDesign® CS2, GoLive® CS2, and 
Acrobat® 7.0 Professional— 
Creative Suite Premium $1995.00 

Upgrade from CSvl $ 950.00 

Upgrade from Photoshop* $1295.00 

*(any previous full version of Photoshop) 
Academic $ 595.00 


Creative Suite 2 Standard— 

Software built for print workflows, 
combines all of the features in 
Premium except GoLive and Acrobat 
Professional. 

Creative Suite Standard $1529.00 
Upgrade from CSvl $ 627.00 

Upgrade from Photoshop* $ 990.00 
*(any previous full version of Photoshop) 



W 


You now have your own Adobe® 
i User Licensing specialist! 


Need to bring your business up to date with the 
latest industry standard ADOBE® software? 

You can take advantage of our over-abundance of tnulti-user 
Adobe ® Photoshop v5 licenses , and get your business up and 
running withAdobe y s Creative Suite® Premium v2, Standard v2, 
or Photoshop® CSv9 at a price you can easily afford! 


Adobe 


This is what you get- 

Full Installation Disks with your new Serial Number. Legal transfer of 
ownership of previous Photoshop® v5 mulit-user licenses , with 
dual platform Mac and / or Windows installation capabilities. 

Some examples for you to consider - 
remember, we will suit ynur needs! 

10 user Photoshop® CS License _ $8ft00 

5 user Creative Suite Premium.............. $7ft00 

10 user Creative Suite Standard . $12,000 

10 user Creative Suite Premium .._ $14,750 


FAVOURITE UPGRADES AND CROSSGRADES 


Adobe® Acrobat® Professional $275 

Adobe® Acrobat® Standard $143 

Adobe® Audition $1 65 

Adobe® After Effects® Pro $POA 

Adobe® After Effects® Standard $POA 

Adobe® Creative Suite 2 Standard from PS $990 

Adobe® Creative Suite 2 Standard from CS1 $627 

Adobe® Creative Suite 2 Premium from PS $1 295 

Adobe® Creative Suite 2 Premium from CS1 $950 

Adobe® Dimension $149 

Adobe® Framemaker - UNIX $495 

Adobe® Framemaker - Windows Only $385 

Adobe® GoLive® $319 

Adobe® Illustrator® CS $319 

Adobe® Indesign® CS $319 

Adobe® Pagemaker OS9 Mac/Windows $1 65 

Adobe® Premier $349 

Adobe® Pagemaker Indesign Edition $649 

Adobe® Photoshop® CS $319 

Adobe® Streamline $165 

Adobe® Type Manager Delu/e OS9 Mac $119 


For your full expanded pricv list in PDF, visit our site at 
www.nextfornac.com.au 

— Remember, if what you are looking for isn’t listed, it doesn’t mean 
we can’t get it nr you! 


Cleaner $365 

Corel Draw Graphics Suite Bundle $31 9 

DiskWarrior $ 88 

Filemaker® Pro 7 $242 

Intellihance Pro $1 99 

Macromedia® ColdFusion $POA 

Macromedia® Contribute $1 32 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® $309 

Macromedia® Freehand® Xgrade $245 

Macromedia® Freehand® from 9 $249 

Macromedia® Freehand® from 10 $175 

Macromedia® Studio MX 2004 $POA 

Masterjuggler Pro $ 89 

Microsoft® Office 2004 Standard $399 

Microsoft® Office 2004 Pro $599 

Portfolio $199 

QuarkXPress® v3/4/5 to v6.5 $POA 

QX Tools Pro $195 

Stuffit Deluxe $ 59 

Suitcase $ 88 

TechTool Pro $110 

TechTool Pro XGrade $ 99 


Our web site is constantly undergoing changes, so be sure you keep 
checking back for all of your latest software pricing and web specials. 


All prices subject to change without notice - E&OE 


Adobe Creative Suite 2 stan< 























Test drive. 


■ Type 

Print production 

■ Rating 

m* 

■ Pros 

Enhanced preflight functionality; time-saving 
preflight droplets; support for commenting in the 
free Adobe Reader 7; improved Review Tracker and 
more user-friendly commenting tools; Print 

Production Toolbar; efficient JPEG 2000 
compression in PDF 1.6; improved security 

■ Cons 

PDF support in Microsoft Office still lags behind the 

PC version; no LiveCycle functionality for the Mac 

■ RRP 

$638 

■ Publisher 

Adobe 

■ Distributor 

Adobe 1300 550 205 

■ Reviewers 

Anna Kobylinska and Filipe Pereira Martins 

■ Hot links 

www.adobe.com.au 

Acrobat 7 Professional 

The end of paper-based workflows? 


D ESPITE a remarkable number of new features such as the 
Print Production Toolbar, the Organizer, and new preflight 
tools, Adobe’s Acrobat 7 Professional looks surprisingly 
familiar to anyone accustomed to version 6. The menus have been 
rearranged, but they are well structured and noticeably easier to 
navigate. The same is true of Acrobat’s toolbars, which have been 
reorganized in a more user-friendly fashion. 

Acrobat 7 Professional now sports its own version of Photoshop’s 
File Browser called Organizer, which helps you keep track of recent 
PDFs and navigate collections of documents. Organizer takes the 
guesswork out of finding a particular file. In Adobe’s new Creative 
Suite 2, Photoshop’s File Browser is a much-improved standalone 
application called Bridge. Organizer, however, is not affected by 
this change, as it is available only within Acrobat. 

New Features for Print. Acrobat’s Print Production toolbar 
is an outstanding new feature that gives you quick access to 
functions such as Output Preview, Preflight, Convert Colors, Ink 
Manager, Add Printer Marks, Transparency Flattening and PDF. 

Optimizer and a JDF Job Definitions Manager, in 

Acrobat 7 Professional, you can easily define presets for trapping, 
verily the amount of ink when previewing output, convert colours, 
and set colour aliases in the Ink Manager. Furthermore, you can 
add printer marks to a PDF file, but in most cases you’ll have to 
first extend the boundaries of the document by cropping the page. 
It would be more logical if the Add Printer Marks command auto¬ 
matically invoked Crop Pages - or rather it could be called Crop 
8t Extend Pages, as this name would be less confusing. 

Additional new features enhance the program. The Fix Hairlines 
command rids a document of any hairline by broadening it to 
a predefined width. This way you don’t have to go back to the 
original application you used to create the document. Moreover, 
you can temporarily or permanently flatten transparencies, more- 
efficiently optimise PDF files, and generate JDF job definitions. 
To facilitate secure exchange of PDF/X-compliant documents 
(which do not support security settings), Acrobat 7 Professional 
can wrap them in an encrypted archive called eEnvelope. 



New in Distiller. Distiller 7 sports updated presets, new 
compression settings in PDF 1.6, and colour image policies for 
a more reliable colour processing. Adobe’s PDF review work- 
flow and the Review Tracker, promising innovations first intro¬ 
duced in Acrobat 6, no longer have their functionality restricted 
to commercial versions of the software. In Acrobat 7 
Professional you can set up a document so that the file enables 
commenting features in Adobe Reader 7. This is clearly 
a quantum leap for PDF-based reviewing because it can be 
applied with the free software. 

Acrobat 7 also sports numerous other enhancements. Users can 
add watermarks, footers or headers to a PDF file more easily, very 
much like in Microsoft Excel, and also place text or files in the 
foreground or background of a PDF. The Callout and 
Dimensioning tools in the Drawing Markups toolbar, as well as 
the TouchUp Reading Order and the 3-D tools in the Advanced 
Editing toolbar, introduce additional flexibility. However, placing 
3-D objects in a PDF requires Adobe Atmosphere, a product that 
isn’t available for the Mac. Also, to activate some additional 
usage rights in Adobe Reader 7 you must provide (server-side) 
Adobe LiveCycle Reader Extensions, which run on the Windows, 
AIX, and Solaris operating systems-but unfortunately not yet on 
Mac OS X Server. 

For the prepress and print industiy, Acrobat 7 Professional is 
another step in the right direction. With this release, some expen¬ 
sive third-party plug-ins are no longer necessary, so upgrading 
will quickly pay off. The much-enhanced preflight now supports 
newer PDF/X standards as well as PDF/A, lets you create droplets 
for automation, and even converts files to PDF/X. 


Australian Macworld’s Buying Advice. This is a very 

impressive update for a fair price. For the first time, users of the 
free Adobe Reader 7.0 can participate in a review workflow initi¬ 
ated in Acrobat 7 Professional. For many workgroups this finally 
brings about the end of a paper-based workflow and lets work¬ 
groups go completely digital. 

The Callout and Dimensioning tools in the Drawing Markups 
toolbar introduce additional flexibility. ^ 

























































subscribe to 



Desktop magazine is Australia’s most 
recognised information source for 
graphic design, prepress, publishing, 
multimedia and web design. 

Desktop covers the technical realm with 
a critical eye on the equipment designers 
need and use. Technology is reviewed with 
an eye towards how it helps you create, 
rather than for it’s own sake. Challenging, 
inspiring and entertaining, Desktop 
showcases the best in Australian design 
and technology innovation. 
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Subscribe 


AME 


DB TITLE COMPANY 


DDRESS 


UBURB POSTCODE 


HONE BHOURS ( ) FAX BHOURS ( ) 


MAIL 


FREE POST 

NICHE MEDIA Reply Paid No.2. PO Box 2135 ST KILDA VIC 3182 


(niche): 


□ 1 YEAR $75 (inc gst) SAVE $13 □ 2 YEARS $119 (inc gst) SAVE $73 □ RENEWAL 


□ PLEASE FIND MY CHEQUE TO NICHE MEDIA ENCLOSED □ PLEASE BILL ME 


□ PLEASE CHARGE MY CREDIT CARD 


□ VISA □ BANKCARD □ MASTERCARD □ AMEX □ DINERS CLUB 


□□□□ □□□□ □□□□ □□□□ 

SIGNATURE EXPIRY 


nual cover price is $88.00 (inc GST). Overseas subscription rate is $120 AUD. Once payment has been successfully processed, this serves as a tax invoice.Niche Media ABN 13 064 613 529.1 understand my subscription will start with the next available issue and will be 
iiled only once payment has been received. Privacy - Your name and address details are retained by the subscription department at Niche Media and are used to fulfil your subscription and premium, send you renewal notices and possible information on other Niche Media 
blications. No refunds provided. *Your free gift will be shipped once payment has been received. Please allow 30 days for delivery. Portfolio Solo offer available to residents of Australia only. 

























































and entry is FREE! Put your best 
work into the mix for a chance at 
fantastic prizes and international 
industry recognition. 

Everyone yet to submit still has a 
chance of being short-listed. 


For competition details and to enter, go to <www.niche.com.au/create> 
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Virtual Circuits offers you a fast, 
friendly and highly knowledgeable 
support team that are ready to assist 
you with all your PC & Mac computing 
needs. 

No problem is too big or too small 


one: 02 938 


Virtual Circuits Pty Ltd 

Cnr Crown & Foley Sts. Darlinghurst 
Fax: 02 9380 9900 www.virtualc.com.au 


achelp 

Phone (02) 4443 7665® 

e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe& 

ICjfSIlTtR 


digital video capture cards and 

Fast G4 PowerMac CPU upgrades from 



<5 


;o* Express Po 

Full range of upgrades for all Apple Macs, 

• Apple Mac & iPOD Accessories 

• Memory - DeskTop & Laptop 

• External Enclosures & Hard Drives 

• CPU Upgrades 

• Bluetooth Products 

• Video Cards 

www.epowermac.com 

Ph: 07 5530 2693 



Firewire is FAST 
Our delivery is FASTER1 
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made for ideas 


BJRSoeorrafl 
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MACPOWER PERIPHERALS LTD 


HMO* 


Memory 

iMac/iBook/PowerBook 
256 MB(144p) $140 

512 MB(144p) $220 

PowerMac/iMac/G3/G4 
256 MB(168p) $118 

512 MB(168p) $145 

G4/G5 New DDR 
256 MB(184p) $75 

512 MB(184p) $125 

SODIMM DDR 

512 MB(200p) $167 

1024 MB(200p) $425 


Apple 




DVD Burners 

LaCie FW/USB DVDRW $380 
Pioneer Internal DVDRW $155 
Sony Internal DVDRW $265* 
Sony External DVDRW $430* 

* Dual Layer 8.5GB 

Flash Memory 

256mb Compact Flash $90 
512mb Compact Flash $175 
Call for delicious deals on External 
Hard drives, 72 pin memory, 
CDRWs and more! 


www.performancememory.com.au 

3, 109, Alexander Street. Crows Nest 2065 
Tel: 02-9906 4533, Fax: 02-9906 1871 


RIMSYS 

Risk Information Management System 


Do you require a documented, 
structured approach to managing 
risks? 

RIMSYS is a simple to use, 
comprehensive risk management 
database that will assist you in 
identifying, recording, analysing, 
and managing risks. 

Onsite support and training 
available 


• User friendly worksheets 

• Documents the process 
followed, decisions made 
and actions planned 

• Graphical profiles of risks 

• Activity planning 

• Running reports of risk 
status 

• Summary reports of risks 


Ph 02 9790 2177 Fax 02 9790 2577 
Web www.boughey.com Email info@boughey.com 


A Boughey Pty Ltd 

Developers of Customised 
FileMaker Pro Solutions 




Advice Tuition Networking Sales Up Grades Severice Warranty 
Brisbane Gold Coast Sunshine Coast Toowoomba 


The Mac Doctors 


Specialists - Always On Call 


Ph: 07 3890 5809 
Mobile: 0401 335 545 

eMail: help@themacdoctors.com 


Fix - No Charge 
Mobile Service 


m 

Apple EducationCcnirc 


Working Through 
the Holiday 
Season Including 
Public Holidays . 

Introducing the 
Australia-Wide 
Laptop Up-Grade 
and 

Service Program. 

Call for more Details 






































Durable. Form Fitting. Elegant. 
Moulded from high-grade 
silicone to perfectly fit your 
iPod. Comes in a variety of 
colours including glow-in-the- 
dark! Includes rotary belt-clip 
and ultra-clear screen protector. 

STOCKISTS: 

Available from your local 
AppleCentre, David Jones, 
Harvey Norman, Domayne,& 
www.apple.com.au/store/ 


Click-Wheel iPod Protector 


Exclusive 

- 

Distributor 


TRY BYTE 


4$P£NT4GON 

digital 

The Pro Solutions People 


• Database Management 

• Accounting, Point of Sale 

• Prepress & Publishing 

• Audio & Video 

• Security and Surveillance 


Consult with us before you buy! 

03 98961555 

sales@pentagon.net.au 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * * Aid 


Mac Centre 

• New & Pre-Loved Macs 

• Trade-in your System 

• Long & Shortterm rentals s.t.a. 

• Software & Peripherals 

• On-site Support 4^ Authorised 

Solutions Reseller 


02 9388 0866 

www.maccentre.com.au 



MacThermal Labelling Software 


STRATiX 

MacBarcoda4 

OSX, OS9 & PC barcode generation software 

Axicon Verifiers 

Mac & PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes 8t quantities 


Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 


CHEAP 

RAM 


256MB Beige Desk or Twr $71 
256MB iMac 233-333MZ $72 
256MB iMac 350-700Mhz $69 
512MB G4 Tower $129 
512MB Mac Mini $119 
1 GIG Mac Mini $269 

128MB for older PowerMacs 
$49 


512MB Power Book Alu $145 
1 GIG PowerBook Alu $395 
256MB white iBook G3 $89 
512MB iBook G4 $147 
and others 

Memory for all Macs since 
1984 

EXPRESS 24 hr delivery 


Tel: 0404 872 832 Email: sales@macrabbit.net 


At eis.net, we specialise in providing 
Mac users hassle free Internet 
services, such as: 


• Mac OS X and Unix Web Hosting 

• Filemaker 7 Hosting 

• AAPT and Powertel DSL Services 



net 


ABN# 15080110809 


14/344 Queen Street 
Brisbane 4000 
Ph: 1-800-655-244 
www.eis.net.au 
info@eis.net.au 


Business Internet Services since 1995 


mmocossist 

Mac OS X solutions and support 


Take a byte from a sweeter apple. 



In the area of Information Technology, the talented 
team at CoreMac are dedicated to serving 
professionals and home users alike. 

We invite you to taste test the following: 

• Unrivalled technical support 

• Integrated packages tailored to suit your needs 

• Authorised Apple & Sony reseller 

• Web Hosting & Web Design 

• Database development & management 

• Service & repairs 




CoreMac. 

Yomsi. IT. f>a.nXy\tLf l 
coremac.com.au 

. Authorised Solutions Reseller 
. Authorised Service Provider 

3713369 6066 





















































DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 


PRINTING & PACKAGING 


DVD AUTHORING 


ANY QUANTITY 


MultipliCD 

CD DUPLICATIONISERVICES 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 



said »iift 


macs 


330D Miller Street, Cammeray NSW 2062 

Trt: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 




For the best prices on iMacs, G4s, iBooks and many others 

call Microsecondsjon 




To advertise in 
Macworld MacMarket 
call (03) 9525 5566 


SeriTek Int/Ext Serial ATA Controllers 



1.5Gb/s 


Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 1376B • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


TRY BYTE 


www.tryandbyte.com.au 



Crack the code hidden in the Bose 
Multimedia speaker systems 
advertisement on page 47, then visit 
www.bose.com.au and enter your 
details to go into the draw for a chance 
to WIN I of 5 Companion® 2 speaker 
systems each valued at $ 199 


www.bose.com.au 



QuarkXPress Academic Available! 

QuarkXPress 6.5 is now available at Academic* pricing! 


$449 R.R.P. (inc GST) Also available: 10 User LabPaks 


See your local reseller to place an order today! 

* Available to students (Yr 11+), 
teachers and teaching institutions. 


^plusive 

www.xclusive.com.au 
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W 

Adobe 

Phone: 1300 550 305 
Email: vwwv.pacific.adobe.com 
Web: vwvw.pacific.adobe.com 

Page: 15 


2 



Phone: 133622 
Web: www.apple.com.au 

Page: 2 & 3 


applecentre 


Phone: 02 9332 8600 

Web: www.applecentretaylorsquare.com.au 

Page: 100 



Phone: 1800 023 367 
Web: www.bose.com.au 
Page: 47, 80 


Canon 

Phone: 02 980 52000 
Web: www.canon.com.au 

Page: 9 


canopus 

Phone: 03 9885 5888 
Web: www.canopus.com 

Page: 21 


COMPUTERS 

WW 

North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 


Designwyse 

Professional Computer Solutions 

Phone: 02 9706 8858 
Web: www.designwyse.com.au 
Page: 50 & 51 



Phone: 07 3210 6400 

Web: www.infinitesystems.com.au 

Email: info@infinitesystems.com.au 

Page: 86 


South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 

Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 

Bentleigh 472 Centre Rd, 3204 

Ph: 03 9576 5611 Fax: 03 9576 5721 Email: 

sales_bentleigh@compnow.com.au 


O 

DESKTOP 

POWER 

Phone: 03 9497 4011 
Email: sales@power.com.au 
Web: www.power.com.au 




Phone: 02 9582 0909 
Web: www.jands.com.au 

Page: 41 


South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 

Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au 
Web: www.compnow.com.au 

Page: 4 & 5 


digide sig n 

Phone: 03 9654 6030 
Web: www.digidesign.com.au 
Page: 55, 65 


Kodak Polychrome 

Phone: 1800 339 803 
Web: www.kpgraphics.com 
Email: anzsales@kpgraphics.com 

Page: 23 



CoNeXuS 

Phone: 02 9975 2799 
Web: www.conexus.com.au 

Page: 42 


Clarion! 

Phone: 03 8558 1115 

Email: enquiries@clarion.com.au 

Web: www.clarion.com.au 

Page: 73 


Diink 

Building Networks for People 

4 ^ 

Phone: 02 8899 1800 

Web: www.dlink.com.au 

Email: marketing@dlink.com.au 

Page: 12 

made for ideas 

Phone: 02 9669 6900 

Web: www.lacie.com/au 

Email: sales.au@lacie.com 

Page: 59 

DVDirect 

The hottest products at the coolest prices 

Phone: 03 9817 7799 

Email: sales@dvdirect.com.au 

Web: www.dvdirect.com.au 

Page: 83 

macromedia* 

Phone: 02 9550 6012 

Web: www.macromedia.com/ap 

Page: 11 


IPiims 

Phone: 03 9817 7799 

Email: sales@images2books.com.au 
Web: www.images2books.com.au 

Page: 63 
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MemSol 

Phone: (03) 9645 3806 
Web: www.memsol.com.au 
Email: sales@memsol.com.au 
Page: 29, 61,79 



Phone: 131 632 from anywhere in 
Australia 

Web: www.nec.com.au 
Email: he.marketing@nec.com.au 

Page: 39 


NEXT 

IMAC 


Phone: 02 9548 3231 

Web: www.nextformac.com.au 

Email: sales@nextformac.com.au 

Page: 89 



Phone: 1300 361 119 
Web: www. nextbyte .com. au 

South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

GLENELG 

Ph: (08) 8376 4777 Fax: (08) 8376 4722 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

PENRITH 

Penrith NSW 2750 

Ph: (02) 4722 8311 Fax: (02) 4722 8399 

DEE WHY 

Dee Why NSW 2099 

Ph: (02) 9971 5000 Fax: (02) 9971 5111 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 

MELB CBD 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 

BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 

NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 6 


Palaeo 

graphics 

Phone: 1800 BUY MAC 
(1800 289 622) 

Web: www.palaeographics.com.au 

Page: 52 


PICA 

SOFTWARE 

Phone: +61 0 3 9388 9588 
Web: www.pica.com.au 
Email: info@pica.com.au 
Page: 81,85, 87 


playlist 

i J com.au 


Web: www.playlist.com.au 

Page: 99 


PLATFORM 

NETWORKS 

Phone: 1300 85 4678 
Web: www.platformnetworks.net 
Page: 25 & 27 


powermcv^- 

Phone: 03 9499 2744 

Email: sales@powermove.com.au 

Web: www.power.com.au 

Page: 16 


C" ServerlO_l 

Phone: 07 3876 6101 
Web: www.serverl 01 .com 

Page: 84 


ilicon Memory Technologies 


Phone: (02) 9417 7822 
Web: www.siliconmemory.com.au 
Page: 76 & 77 

• smart digital 

*••• 

Phone: 03 9847 5300 
Web: www.smartdigital.com.au 

Page: 88 


Streetwise 

Everything for your Mac 

Phone: 03 9819 2891 
Web: www.streetwise.com.au 

Page: 56 


Techtools 

Phone: 0500 808 708 
Email: sales@techtools.com.au 
Web: www.techtools.com.au 

Page: 69 


TRY3BYTE 


Phone: 02 9906 5227 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 

Page: 48 



Phone: 1300 137 140 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 98 

j| ZYTECH 

■■■■I .com.au 

Phone: 08 9721 1125 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 71 
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Something to chew on. 


By Alex Rieneck. 



Elevate your sites 


Hot Links 

www.tbray.org/ongoing/When/200x/2005/03/29/Switch 

www.drunkenblog.com/drunkenblog-archives/000514.html#more 

en.wikipedia.org/wiki/Mordechai_Vanunu 


I CAN still remember the first “Product Non-Disclosure’’ agreement 
that I ever signed. It promised that if I breathed a word of the secrets 
about to be divulged before a specific date that the company in 
question would impale me on a sharpened wooden stake in the 
company car park and have wild crows peck my eyes out. I may have 
been young and callow, but I was in no doubt as to the fact that I was 
entering into an agreement that was one step short of requiring blood 
for the signatures. One very short step. 

As it turned out the specific date fell before my magazine’s publica¬ 
tion date and I didn’t care much that yet another company had released 
a laptop with *GASP* a Pentium processor in it! 

So, to this day, I have never received the “grand 
tour” of the roof garden of death at Adobe or the 
reprogramming cage at Redmond. 

“Product Non-Disclosure” agreements 
(PNDs) have never struck me as a heavy load 
to bear; in fact, something like the reverse is 
true. In the computer industry they are the point 
of symbiosis between the industry and the jour¬ 
nalist, where the review process is (or should 
be) the warzone. In a situation where a PND is 
deployed, the company is in search of publicity 
for a product release so that the news of the 
new product hits the media evenly across the 
board and not today on TV and days or weeks 
later in print. The company is hoping that word 
of mouth will snowball and take up where the 
paid advertising campaign leaves off. The journalist is, of course, 
choking for a scoop. The other side of the coin is that the company 
knows that if it tricks the journalist into telling lies, the journalist will 
get a very ugly revenge during the review process, and the journal¬ 
ists know that if they break the PND (at the very least) they will never 
be included in the process again. That is, in a nutshell, how the media 
has worked since the invention of the bone club. 

Until recently that is. Recently even the straight media has been 
giving space to Apple’s legal pursuit of blog journalists and their infor¬ 
mation sources. Apple is also suing over source code for OS X “Tiger” 
leaked through BitTorrent. This mad leak-plugging has not won Apple 
any friends at all; Steve Wozniak is on record as donating money to 
one defence fund, and more than one blogger has loudly announced 
the possibility of abandoning Apple altogether for its attacks on free 
speech and probably moving to Linux, that last bastion of unfettered 
idealism. Bad news for a company that tries to appear nice. 


The problem is of course that the inventors of the concept “free 
speech” never envisaged the world of today where "free speech” 
could apply to a person who functionally gave away a limitless number 
of copies of a company’s major product as opposed to merely criti¬ 
cising it. In the old days, the printers and publishers were constrained 
by being part of the economy and could (and would) be kept honest 
by the threat of being forced out of business. 

Hey, in the old days people were capable of appreciating a good 
surprise. Am I alone in looking forward to Mac keynote product 
announcements as being like Christmas, but several times a year? 

Christmases where I don’t ever get nearly 
enough in the way of presents, but still... 

Apple is in a bit of a cleft stick and can’t really 
win. On one hand there really is no recourse 
but the law when someone throws your major 
product to the four winds. On the other, free 
speech is one thing, and as far as I am 
concerned anyway, signed confidentiality 
agreements are something completely 
different. They look a hell of a lot like contracts. 
The question is: can one person exercise 
restraint over the speech of another, by prior 
agreement? In my experience it practically 
never works in marriages or anywhere else. 
Woodward and Bernstein managed to turn 
“Deep Throat” over, and keep their source’s 
name secret. Mordechai Vanunu opened his 
mouth and got jailed for 18 years. The thing is that in these two cases 
(and literally countless similar ones) the secret in question demanded 
to be exposed. Criminal presidents and nuclear weapons are two 
things that absolutely no-one should ever stay silent about. Ever. 

What were the secrets that Apple was keeping? The existence of 
the MacMini, and the code of OS X.4. The Mini would become public 
in a little under two weeks, and in a worse case scenario exposing 
OS X.4 would allow Apple’s competitors to steal their ideas earlier. In 
the great scheme of things, small potatoes. 

In other words, while I am morally obliged to defend everyone’s right 
to say anything I think it would be great if the secrets those whistle¬ 
blowers were selling their signatures to expose were actually impor¬ 
tant ones. 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 
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introducing iStation 

Your iPod is already your essential music companion when you are on the move. 

With the iStation, AC adaptor or battery powered docking and 2.1 speaker system from Logic3, 
you can now play your favourite tracks out loud anywhere, anytime. 

Wrth its stylish design, compact size and its powerful sub-woofer speaker (12 watts RMS) 
turn your iPod into a powerful and convenient sound system for every occasion. 

The dock, which fits all dockable iPods even recharges the iPod battery while it plays, order 

*iPod not included. leaving you to enjoy your music rather than worrying about the level of your battery power. online at 

playlist.com.au 


Available from: - 

AppleCentre Ivanhoe - www.power.com.au T: 03 9497 4011 * 

Computers Now - www.compnow.com.au Chapel St. T: 03 9827 5011 Chadstone T: 03 9568 8655 Malvern T: 03 9824 8544 
South Melbourne T: 03 9684 3600 Geelong T: 03 5223 1550 North Sydney T: 02 9951 7979 

Macl - www.macl.com.au Canberra City T: 02 6257 0808 Canberra Fyshwick T: 02 6280 0808 Brisbane T: 07 3852 1666 

Newcastle T: 02 4965 3500 Wollongong T: 02 4228 4999 

Nextbyte - www.nextbyte.com.au 14 locations nation-wide T: 1300 361 119 

And other leading iPod stockists. Reseller enquiries contact Powermove distribution T: (03) 9499 2744 


Stylish 


size. 


powerful sound, dll for Only $149 












everyday training for everyone 

academy now open 



a p pi ecent retay lo rsq u a re.co m .a u/aca d e my 


7-9 Flinders Street, Darlinghurst NSW 2010, Australia, 
t: 02 9332 8600 f: 02 9360 8304 e: academy@applecentretayforsqdare.com.au 






